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FOLLOWING THE 


INTO THE JEWELRY STORE 
“Gorham Sterling is not as expensive as many people imagine” . . 
this is the new thought expressed in the 1930 advertising program. 


Through the select group of media shown below, these messages reach 





nearly everyone in your locality who is considered a prospect for 


silverware. Past campaigns have made your public silver conscious 





—this present campaign 


mA merican brings them to the buying 
Hehrew 


point... following the 





leader into the jewelry 


store. 


« « «& » » » 
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LEADER 





Gorham’s leadership in the silver industry is once again promi- # 
nently displayed before the public. A new note in silverware fim 
advertising—a step forward, a step nearer to our goal of # 


increased sales of Gorham silverware in the jewelry stores of 


America. 


« « « » » » 


As women follow the trends in fashions created by Patou, 
Lanvin and other prominent couturiers, so Gorham is recog- 
nized as the leader in the silverware industry. 


Your market is following the leader. 


« « « » » » 


Watch for the March insertion of Gorham 
1930 advertising program. Ask the Gorham 


salesman for complete details of the 1930 


Cooperation Plan. 


TRADE mama 


STERLING 


GORHAM 


PROVIDENCE RHODE ISLAND 
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Again— 
Winning Styles 
At Winning 


Prices 


These smartly modern diamond rings are not stylish by 
chance. They are the result of stern selection between 
dependable style and the merely faddy. A selection that 
J. R. Wood is more than competent to make. 


The quality of the rings, of the diamonds, is J. R. Wood 
quality—the finest. Country- wide acceptance makes 
possible prices that welcome comparison not only in diamond 
rings but in diamonds and in all jewelry from the house 


of J. R. Wood & Sons. 


J. R. WOOD & SONS 


New York Office Chicago Office 
15 Maiden Lane "29 E. Madison St. 


Plant 


Brooklyn, N. Y. 
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“IT SELLS BECAUSE C IT EXCELLS’’ 
TCENTER [LINQ atracument 


YJ 

















Other 
“XL” Creations: 
“Sweetheart” Chain 
Waldemars 
Sautoirs 
Neck Chains 
in 
Gold, Plate 
Sterling 


If I must 
wear a chain 
on my wrist 
(and appar- 
ently I 
must), there 
are good points to the Excellink. 


It is durable, comfortable, classy (if you ° . 
get me), and if we get too much left * Exp andi ng Center * 
wrist in the swing the gol-darned thing 

will not crack under the strain because 

of the smoothly working expansion link WA TCH ATTACHMENT 
at the center. 





Howard Carpenter, ; : : a 
Pres., Albert Walker Co. Excellink is an improved conception of the 
Wholesale Jewelers, watch attachments of movie popularity now 
Providence, R. I. ° . , 
sweeping the nation. 
Retailers:—Ask your wholesaler to show 
you Encellink Auschuess. If he can- Excellink fits snugly without ever binding— 
not, send the coupon, and we will ship direct, . : ae ; 
for its exclusive patented expanding center 


billing through him. 
makes it instantly adjustable to every wrist 


Wholesalers: —Hundreds of requests for 


samples, and orders from retailers on the motion. 
above basis are convincing proof of the sala- 
ility “xcelli Is ac - Ss. It . ° ° ° . 
bility of Excellink Watch Attachments Excellink, with its ingenious patented end- 
will pay to be among those showing this mod- . a 
hook, attaches and detaches in a jiffy. 


ern item. 


Retail Prices (less Jeweler’s Disc.) $3.00 Chromium Plate - $5.25 Sterling Silver - $8.25 1/10-14k Gold Filled 


EXCELL MFG. CO., PROVIDENCE, R. I. 





EXCELL MFG. CO., 45 Richmond St., Providence, R. I. | 
COUPON Please Rush the following assortment of EXCELLINK Attachments: 
2 OI 5k 8 39505 3s |) a eee ne UO Sisieicuw wuss C] green C] white 7 
ET Ore ee Oe ere er ey ee rere nee 
By SE IME TED desks sow hasas dodinde Shsusm ONE ieee Cee ie aka oe ene eates | 
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Why Can’t We Get 
A Finish Like That? 


F you do not feel a sense of conscious pride when you 

compare the finish on your jewelry with that of your 

competitors; if you have that feeling of defeat which 
expresses itself as “They are doing it, why can’t we?” very 
likely we have the solution for you. 


We have developed new processes for plating with the 
precious metals. Our methods will deposit an even, un- 
broken covering of platinum, rhodium (very hard), pal- 
ladium-rhodium or palladium all characterized by the 
brilliant lustre that has eluded your best efforts. The proc- 
esses provide for flash plating and encasing to a thickness 
up to ten per cent of the weight of the article. A peculi- 
arity of the heavy plating method is that a minimum of 
scratch brushing is needed, We can show you, too, a satis- 
factory way to deposit gold upon aluminum. 


Permission to use the new processes is granted under li- 
cense. Don’t you think it would be good business to have 
us explain our proposal to you? You incur no responsi- 
bility whatever. 


BAKER @ CO., INC. 
54 Austin St., Newark, N. J. 


30 Church St. 760 Market St. 5 So. Wabash Ave. 
New York San Francisco Chicago 
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i 
f ewelry cra ted by 


KREISLER 


typifies the selsttion 


of those who regard 


AC CURACT 
a | 
BEAU TY 
a necessity 


DISTINCTION 
a principle 
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JACQUES KREISLER & COMPANY 
36 WEST 47th STREET, NEW YORK 


55 EAST WASHINGTON STREET CHICAGO 
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RO 
AVANNES WATCHES 


—WATCH DEPENDABILITY THAT ENCIRCLES THE 
GLOBE 


—] <<<<~<<<<< 


—ACCEPTED AS STANDARD AMONG ALL NATIONS 


— TIMEPIECES THAT HAVE ADVANCED WITH WATCH 
PROGRESS—THAT LOYALLY UPHOLD ONE Ol 
THE OLDEST, FINEST TRADITIONS IN WATCH 
CRAFTSMANSHIP 


¥ 


QMUIPPED BY KREISLER 


—KREISLER EQUIPPING PRESAGES DEPARTURES 
IN STYLING—IN CASES—IN BANDS 


—KREISLER SERVICING SUPPORTS THE INHERENT 
PRECISION OF TAVANNES WATCHES 


—KREISLER MERCHANDISING WILL BRING A CLOSER 
CO-ORDINATION WITH DISTRIBUTORS 


Y 


This international institution, operating in . \ merica 


will be khnown as 


WAW ANN IE S CRAMERICA 


EpwarRpD L. STERN & BROTHER, INC. 
305 East 47th Street, New York 


~<~<~<~~<~<~<~<~<~<~<~<~<~<~<~<~< Pty ~<<<<<<<<<<<<<< 




















12 THE JEWELERS’ CIRCULAR January 30, 1930 











me 
ot 780% AY. 





ot EINISH 


; unma tel, | at 








Te h.2 Sal: 
= 


as 
rs 


near ute price 


gives Forstner chains an intense- 


ives For instead of polishing 


ly brilliant finish. Burnishing also 
hardens the precious metal remark- 
ably aiding its resistance to wear. 


Y Thus Forstner chains not only out- 
4 shine others when new, but keep 


tS ad tT ial es | 


é ; i their beauty longer. Men every- 
2 : b where are gradually realizing that 
at their price Forstner chains are a really superior brand. 


The Forstner line includes Waldemar, Vest, Belt, Sport and 
Dickens chains in qualities as per our trademarks below as 
well as Key chains in nickel plate, silver plate and sterling silver. 


Sold through wholesalers only. 


FORSTNER 
Chains 


o 6 ® 


FORSTNER } 2 CORP., IRVINGTON, N. 
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THE CK MESH WATCH BRACELETS 


Plain—and Diamond Mounted 


Designed to conform 
with the latest styles 
in diamond 
mounted wrist 


watches. 
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30/4 


PLATINUM RINGS 


Smart and Exclusive in Design 
At Exceedingly Popular Prices 


AXEL BROS. 


hs (DP): 
‘ Manufacturers of fine Jridium Latinum fewe 1 


21 WEST 46h STREET NEW YORK 
TELEPHONE BRYANT 3820 


MOUNTINGS 
EXCEL” 


IRIDIUM PLATINUM 
WATCH CASES 
FLEXIBLE BRACELETS 
WATCH ATTACHMENTS 
IN MESH AND ROPE EFFECTS 
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Completely Encased 
in Platinum 


Our entire line of 14K jewelry is completely en- 
cased in pure platinum — not merely on the top 
and sides — but underneath, in-between, every- 
where. It cannot discolor. 
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/KOHN & Go. 


Camp & Orchard Sts. 


NEWARK, N.cl. 


C272 ZA Lh hdd SLETEIPOELI IS SS: va CL ha CLILI LL LALIT Ss wee PM SSASSSSSASSSASASSSSSSSASSSAASSSAS Tee 


ay 


© 


.. > 


? 


& 


(hidhddad 


€ 


ES SSASS 








— 
PSST PP ee TT AT PAT SST STRSTR TP Pea ea ee (e 2 





« 


. 


4 
Ran 
Led 











<=, 


=F =» = 
DUE SoS HN SoS MESS Sex aoe idee NN se ld see SS sem DE =*S Ub S-E BSS aN S-= ON 


aU TTT 


om HNttt 


= 
col 


vm NTN 


e 


Ch 











16 THE JEWELERS’ CIRCULAR January 30, 1930 





PEWTER by RICE 


Is genuine Pewter made only of the purest metal containing no lead. 
A complete assortment of hundreds of interesting and salable articles at the right price. 





274 343/2 266 








301/5 


346 225 | 


| WRITE FOR ILLUSTRATED CIRCULAR ON PEWTER, BEVERAGE SETS AND TOILET WARE 
Made by | 


BERNARD RICE’S SONS, Inc. 


| MAKERS OF PEWTER AND PLATED WARE OF QUALITY 


325 Fifth Ave. New York 


WORKS: 139-143 NORTH TENTH STREET, BROOKLYN, N. Y. 
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“Diamonds : | 
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FDIAMOND 
RINGS 


Consistent with 









modern methods 
of merchandis- 
ing, we offer 
diamonds of out- 


standing value. 





> 


To the 
Jobbin g Trade 
Only 


> 


4 
“| DIAMONDS fh <a 
2 West 46th Street, New York) + fos 


| SCHLESS-HARWOOD CO. 


INCORPORATED 





Originators and Makers of 
“‘Standardized“’ Diamond Rings 
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jade - gue - orchid 






French Blue 
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THOUSANDS 
OF PIECES 
WILL BE USED 
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IN 1930 








PLATINUM 


A pRODUcTOF SIGMUND COHN 





NEW YORK 


44 GOLD STREET 
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N the past our Men’s Watch Bracelet 
creations known as “Delmo,” “Roman,” 
“ Paramo,” “ Bourbon,” etc., were sold 
through our sister concern, “‘Speidel Bros.” 
This policy was changed at the beginning 
of the present year, and now these products 
are sold under our own name and trade- 
mark. Some stock of partially-completed 
goods will still carry the 4B stamp but all 
new stock will be identified with the familiar 
i) 
Same Prices and Terms 
as Heretofore 





See Opposite Page for Illustrations of Latest, Fast-Selling 


“Automatic” Watch Bracelets for Men 





Sold only thru Wholesalers 


Automatic Gold Chain Co. 


70 SHIP STREET 


Providence, Rhode Island 
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FUIOMATA 
ENGINE-TURNED 


“DELMO” PLAIN 





“DELMO” ENGINE-TURN 








“TWINFOLD” 
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ZAMERICAN 
PATENT PROTECTION? 
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LADIES’ WATCH BRACELETS 
By SPEIDEL BROS. 


Popular Models Representing Unusual Value and Service 








Sieur Sse 



































“SPECIALFLEX” 












sail tah Hokies 


Spe hes eF sees 3 * Bese % z 


“CORDBAND” 


New. Sey, re SR SCA igi tet hel teils Ie kA Ite Hei k a 
Po eG EES ets POR, PELEEESES ETERS eee tah teke E: Bei E a 














Sold Thru Reliable Wholesale Houses 


(SPEIDEL (§R)BROIHERS) 


7O SHIP ST. PROVIDENCE,R.I. 
The House of Watch Attachments 
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COME to the CHICAGO DISPLAYS for 1930 


February Ist to February 15th, 1930. Room 624, Palmer House 


See the New 


WEIDLICH PRODUCTS 
Featuring the Latest *“KVER-DRY’’? SALT SHAKERS 


THE SALT PROBLEM SOLVED EASY SALES AFTER DEMONSTRATION 


The Popular Selling *MAYFLOWER” PEWTER LINE 
OVER 150 ARTICLES—MANY NEW AND ORIGINAL ITEMS AND DESIGNS 


SILVER PLATE and STERLING SILVER WARES 
GIFTS — NOVELTIES — TROPHIES 


See this Splendid Display of Diversified Staples 


Display in Charge of Assisted by Our Representatives 

MR. HENRY F. HINES MR. GEO. J. FISCHER MR. HOWARD L. WAY 
THE WEIDLICH BROS. MFG. CO. 

N. Y. Salesrooms: 200 Fifth Avenue Factory: Bridgeport, Conn. 











UNLIKE ANY OTHER BAGUETTE 


JUL : i 


—— 


LS 
U. G- PAT. PENDG. 
aan @'D 
aataiiniad™ 


These extensions. an exclusive patented FREY development, 


















































make it possible to build a reliable Baguette movement, without 


paying for attractive narrow lines with weakened parts 





THE FIREY BAGUETTE is the only BAGUETTE 


FREY & COS. A. BIENNE with Standard full strenght parts. 


S WIiTZERLAN DO 
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16 DIAS 


10 DIAS 





N-9 N-10 N 2 
PLATINUM RINGS ... at astoundingly low prices . . . because we not only manufacture 
them, but also import directly from Europe all diamonds used. 
Litwin & Sons, The Special Order House Of 
114 W. Sixth St. . ... . CINCINNATI, OHIO 























Saul 
Unallette 


THE WATCH OF 
THE MOMENT 











ee 35694 


HENRY FREUND & BRO. 


SOLE AGENTS 
20 WEST 47th STREET, NEW YORK 


























January 30, 1930 








THE JEWELERS’ CIRCULAR 


























M.M.R.’S 














gettin 


ilver an 



















































M. R. adds an impor- 
1 e tant feature to their 
customer service —the fur- 
nishing of advertising mats. 
With every order of the $1 
marcassite jewelry assort- 
ment a mat of this ad and 
a smaller follow-up are pro- 


vided. 


From time to time advertis- 
ing mats will be provided 
free of charge to M. M. R.’s 
customers with merchandise 
groups of timely interest. 


LY 


This group of marcas- 
site jewelry is so popu- 
lar in appeal that it 
only requires calling to 
your customers’ atten- 
tion to make it sensa- 
tionally successful. It is 
comprised of necklaces, 
bracelets and earrings, 
copied from high priced 
models. They are set 
with Bohemian marcas- 
site and genuine French 


marcassite stones. 


aN 














| MAKE THIS| - A REAL SALES OPPORTUNITY 














320-322 W. Adams Street. Chicago 
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NEWARK, NEW JERSEY 


Stands for Quality and Reliability 
in Jewelry of Highest Crade 








Necklace Clasps and Novelty Jewelry 


Rondelles. Barrel-clasps. 


MODERN NOVELTY CoO., INC. 
126 South St., Newark, N. J. 








Stern M@ G) 
lakers of the populare 


a» STERNSEY ~~ 


RINGS 
And Pendants to Match 


Chrough wholesalers only 
401-7 MULBERRY STREET 











14kt. Bead Necklaces, also loose beads 
for manufacturers. Various styles and 
sizes. 


Burstow, Kollmar & Co. 


18 Columbia Street 


WATCH CASES 


We Specialize in Watch Cases 


WACNER & CO. 


Tel. Market 7448 91 Oliver Street 








BARRASSO & BLASI 


THE HOUSE OF CAMEOS 
Lady's Stone Rings — Diamond Mountings. 
Pendants — Earrings 
CAMEO BROOCHES 
Sold through the jobbers only. 
31-33 Governor St., Newark, N. J. 


V4 to 2 carat 18K Engagement Ring 
mountings ornamented with small 
diamonds and sapphires 


MARTIN H. WIEDMANN 


23 Longworth St. Newark, N. J. 











New Jersey Jewelry Mfg. Co., Inc. 


50 Columbia Street 


Manufacturers of Waldemars, fine gold and platinum 
chains, swivels and spring rings in gold and platinum. 
Various kinds of Fancy Links—Plain or Enameled. 


Phone Mitchell 2569 


HENTYY RUFEISEN-INC 


MANUFACTURERS OF 


RINCS OFANQUALITY 


126-128 South Street 
Chicago Office, 31 N. State St. 


BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request. 











RINCS—. Specialty with 
Louis Bleiberg 


336 Mulberry Street 


Sterling Fireless Silver 


Reduces polishing to a minimum and obtains 
lasting brilliance 


JOHN J. JACKSON & CO. 
All Sterling and Fine Slivers Rolling for the Trade 


ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 


207 Market St. Phone Mulberry 2495 











What is the 


Jabel Ring Mfg. Co. 


putting out now? That is the question 
the ring trade is asking. 401 Mulberry St. 


SEND FOR SAMPLES 


TAGS 


ARCH CROWN MFG. CO. 


81 Warren St. Newark, N., J. 
Originators and Patentees 


THE GENERAL ALLOY CO., Ine. 


Correct { White, Green, 
Alloys & Solders Yellow and Red 


WEDDING RINGS 








Gold and Platinum Solders— 
“Clinton Alloys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


91-93 East Kinney St. Newark, N. J. 


Wie HELEN MFO.CO, 
GS & MOUNTING 


Cc. B. W., ING. 


10, 14 and 18K Rings—Jobbers Only 


391 Mulberry Street Tel. Market 8320 
New York Office, 93 Nassau St. 





L. FRITZSCHE & CO., Inc. 


Manufacturers of 
Platinum and 14Kt. Gold Jewelry and 
Flexible Bracelets 
480 Washington Street 








Wefferling, Berry, Wallraff Co., Inc. 


Makers of 
FINE EMBLEMATIC JEWELRY 
Eight Rose Street 








M. ALEXANDER 


Manufacturer of 
GOLD RINGS 


Tel. Mitchell 1453 50 Columbia St. 





Jewelers’ Settings and Solders 
Refiners and Smelters 


BAKER & CO., INC. 


Murray and Austin Sts. 
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SYNTHETIC. SAPPHIRES : 


Pe. RUBIES 
: DREHER BROS. and WIDER 





m2 


a Patent Applied For 48 West 48th St, New York City 





Pia Wichaiasaa 


U. 8. PAT. NO. D74127 


A New Idea Expressed 


Beautifully in a Jewel 


This lovely genuine crystal pendant is espe- 
cially appropriate for Eastern Star members 
and very appealing to all women. It is avail- 
able in four sizes, mounted in white gold or 
sterling silver. 

The Varnistar is extensively advertised in 


Masonic and Eastern Star Journals. Be 
ready to meet the steadily increasing de- 











mand. 
AGENTS WANTED 

phot arnistar 

=~ STEPHEN VARNI CO. . 

é SAMERICAN >. 

TENT P) OTECT) 

ergy Importers of unusual gems and stone bead necklaces. 
Protection 15 Maiden Lane New York Trade Mark 




















GENUINE 
ANTIQUE JEWELRY 







GEORGE III PERIOD 






Representative Specimens of the Best Work of the Period. 





Necklaces, Brooches, Rings, Bracelets, etc. 


Mounted with 
Pearls, Old Mine and Rose Diamonds. 


Also Semi-Precious Stones. 


LEO ELWYN & CO., INC. 


23 West 55th St., New York 


— — 


ileiemeean 
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JOHN W. BLOCK 


Manufacturing Jeweler 
22 WEST 48rH STREET 
NEW YORK 


Fancy Cut Diamond Jewelry 









4 oe f 
<” The Mode Decrees % ~ | 
4 ee . ~» 
Necklaces of Longer py, a" 
x Length. > I 
NZ 4 » , 
4 We Have Them in & x 
NE ad \ 
¢ Amazonite, Amethyst, Car- Bos Nw / 
& nelian, Chrysoprase, Amber, * \ 3 
5 4 Crystal, Chalcedony, etc. Ear- : a 
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hy rings and Bracelets to Match. ae” 
hig LEWY & CO YZ No. 1036. Capacity 
Nits 3 ‘ y 1*4 pints 
329—5th Ave. (at 33rc St.) + —————— 
New York From a London Pot Dated 1760 







The makers being probably W. & R. Peaston 


We make an appropriate sugar and cream set to 
accompany 


CURRIER & ROBY 
EXPERT SILVERSMITHS 
217 EAST 38th ST., NEW YORK 






Specialists in Semi-precious Stone 
Jewelry 
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A GOOD TIME TO FILL THE GAPS IN YOUR STOCK WITH THE NEW 
PATTERNS AND NEW STYLES 





WE SOLICIT YOUR SILVERWARE ORDERS—LARGE OR SMALL 


J. W. JOHNSON 


14 MAIDEN LANE ILVERWARE 1 W. 47th ST. 
NEW YORK INCE 1869 NEW YORK 
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Buy Mev 


NEW YORK 









NEW YORK ... World Market Place . .. Serving the discriminating, and also the millions . . . 
Facing the centers in Europe, close to all the world . . . With its smart shops and clever craftsmen 
. . - Fashion Center and Focal Point of awhole continent ... Shop in NEW YORK. 





ARTIFICIAL PEARLS 


Leys, Curistiz & Co. 
“Orienta”’ Pearls 


65 Nassau St. 


BADGES, EMBLEMS, MEDALS 


Dreces & Crust, 15 John St., Medals, Cups, 
Badges, Class Rings, Special Order Work 


BALANCES, SCALES 


Cuaristian Becker, Inc. 
Balances (Diamond and Gold) 


92 Reade St. 


CLOCKS 


Norman M. Morris 542 Fifth Ave. 
Importer, Boudoir, Traveling Clocks, Watches 


Pootz Crock Div.—Morse Prop., Inc. 233 
Spring St. America’s Most Accurate Timepiece. 


Henry Socwarp, 3 Maiden Lane. Importers 
of Fine Desk, Boudoir, Traveling Clocks 


CRYSTAL—COLORED GLASSWARE 


T. G. Hawkes & Cy». 542 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystal 


CHINAWARE 


Mappock & Miter, Inc 39-43 W. 23rd St. 
“Royal Worcester China” 


DIAMOND IMPORTERS AND 
CUTTERS 


Baumcotp Bros., Inc. 
Diamond Cutters 


62 West 47th St. 


Brawaaum Presser Co., Inc. 62 W. 47th St. 
Diamond Cutters 
Cuas. P. GotpsmitH & Co. 20 W. 36th St. 


Loose Goods, Mfrs. of Plat. & Dia. Jewelry 
Jewet-Gem Co., Inc., 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 
Suman Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W. G. Rings 


J. R. Woop & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 


DIAMOND JEWELRY 

C. V. DouvcHerty Co., INc. 7 W. 45th St. 
Plat., Diamond, Seed Pearl and Jade Jewelry 

Morsz Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 


Sraicer & Sons, INc. 527 Fifth Ave. 
Finest Type of Platinum Diamond Jewelry 





FOUNTAIN PENS AND PENCILS 


Pren-O-Graruic Pen Co. 152 W. 42nd St. 
Mfrs. Combination Pens and Pencils 


NOVELTIES 


Max SInGcer 9 Maiden Lane 
Specials in Jewelry Jobs and Novelties 


PEARLS 
Papazian Bros., Direct Importers, 2 W. 46 St. 
Undrilled & Seed Pearls, Zircon, Jade, Coral. 


PLATINUM CHAINS AND MESH 


Corsetr & Bertorong, Inc. 74 W. 46th St. 
Chains, Mesh, Plat. Cord, Watch Attachments 


PRECIOUS AND COLORED STONES 
R. J. BruMEentTHAL 65 Nassau St., 
Jade for Manufacturers—Beads 
BrEIDENRACH Sons, INc, 48 W. 48th St. 
Diamonds, Precious and Imitation Stones 
Max Dvurarrourc, Lr. 580 Sth Ave. 
Synthetic Calibre, Ring Stone, Importers 
Jures Franxurn, Inc. 452 Sth Ave. 
Pearls and Precious Stones 
Avrrep La Frantz & Co. 41 Forsyth St. 
Jobbing Colored Stones, Cutting, Encrusting 
Max Natuan Co. Estab. 1886. 68 Nassau St. 
Pearls, Precious, Imitation Stones. Mail orders. 
Supreme Stone Imp’t Co. 37 Forsyth St. 
Encrusting, Jobbing Stones, Mail Orders Filled 
J. L. Warner Co., Inc. 36 W. 47th St. 
Importers and Cutters of Precious Stones 


REAL STONE COSTUME JEWELRY 
Arax Jury. Mrc. Co., Inc. 74 W. 46th St. 
Real Stone, Costume and Seed Pearl Jewelry 
Asratic Art Jewe.try Co., Inc. 22 W. 48th 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 
Boyayran’s Sons Co., Inc. 64 W. 48th St. 
Seed Pearls and Art Jewelry Manufacturers 
InpIA JEWELRY Co., 307 5th Av. East Indian, An- 
tique, Enameled, Gold, Silver, Real Stone J’l’y 
Jacoss & Lespov, 83 Canal St. Manufacturers 
Oriental Costume Jewelry, Special Order Work 
KerPen BrotTHers 353 Fifth Ave. 
Genuine Amber Beads & Amber Jewelry 
Mortimer B. Kiinc “The House of Jades” 
Necklaces, Costume Jewelry. 65 Nassau St. 


REAL STONE GIFTWARE 


Avcust Dtncetpetn & Son 551 Sth Ave. 
Real Stone Ash Trays, Special Order Work 





PRECIOUS METALS 
Baxer & Co., Inc. 30 Chureh & 
Jewelers’ Settings and Solders 


Jounson, MatrHey & Co., Inc. 15 W. 47th Se. 
Platinum and Other Precious Metals 


REPAIRS FOR THE TRADE 

S. Herrer & Co., 49 Maiden Lane 
Silversmiths, Jewelers, Platers, and Colorers 

Kine & Co., 40 John St. 
Repairers, Silversmiths, Jewelers 


I. Rosznsaum 36 West 47th St. 
Fine Jewelry Repairing—Special Order Work 


Factory P. T1ecHe 93 Nassau St. 
Repairers; Watches, Dials, Supply Material. 

Time Service Co. 22 West 48th St. 
Repairers All Makes Watches, Clocks 


RINGS, RING MOUNTINGS 
Datrecsaum & FRrizpMaAn 1 W. 47th St. 
Manufacturers of Gold Rings and Mountings 


KnicHt Mrc. Co. Formerly Stein & Windt, 
64 W. 48th St. Gold & Platinum Rings 


SEED PEARL JEWELRY 


Eastern Prart Co. 64 W. 48th St., 
Mfrs. Seed Pearl Jewelry, Also Repairs 


SILVERWARE 


Dersy Srtver Co.s 10 Maiden Lane, World Re 
nowned Hollow, Toiletware, Novelties, Pewte: 


WATCHES—AMERICAN 


A.pHeus L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamilton 


WATCHES—IMPORTED 
Cortesert WatcxH Co., Watches and M’ts 
M. Foerster & Son, Agency, 15 Maiden Lane 


Lussac WatcH Co. 12 John St 
Importers of Swiss Watches of all prices 


A. Saaprro & Son 48 W. 48th St 
Specializing in Men’s Platinum Watches 


I. TANNENBAUM Co. 121-123 Canal St 
Importers of Swiss Watches and Movements 


WATCH MATERIALS — TOOLS — 
JEWELRY FINDINGS 

Kriecer & Dranorr, 10 W. 47th St 
Direct Agents for Gruen Watch Material. 

Picxorr Bros., 56 Christie St. Am. & Swiss 
Materials, K.K., G.S. & Standard Crystals. 

















VIANDE KNIFE 


FOR FURTHER PARTICULARS, 
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FIRST...The Viande Knife, in Silhouette 


THEN...The Viande Knife, in six patterns 
FOLLOWED BY...The Viande Fork 


in six 1847 ROGERS BROs. patterns 





SILHOUETTE ° LEGACY . ANNIVERSARY 
ARGOS Y ° ANCESTRAL . AMBASSADOR 





The first silverware change in generations! But ... not an experiment! 


A real success ... in six short months. 


For last September the VIANDE knife alone was introduced—and only 
in the Silhouette pattern. Instant success. So the knife was introduced 
in six patterns. 

And now the VIANDE fork too... makes its bow. Will soon be ready 
in six patterns. Backed up by the most exciting, “newsy” advertising 
campaign the public has seen in years on silverware. 

A new story, a new sales appeal, affecting every 1847 ROGERS Bros 


Silverplate item in your stock, including dinnerware and teaware. 


Soon this campaign will be announced. Watch for it. 


547 ROGERS BROS 


INTERNA TIONATI Si fw Oo. 


WRITE SALES PROMOTION DEPARTMENT, INTERNATIONAL SILVER COMPANY, 
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VIANDE FORK 
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MERIDEN, CONNECTICUT 
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Play the Game! 


USINESS, having emerged from a temporary 

condition of financial shell-shock, has reached 

the perfectly natural state of convalescence 
which always precedes recovery. 

Like an individual coming out of a sickness, busi- 
ness is itching to get back on the job; therefore, bus- 
iness men are, as a whole, more or less inclined to 
be irritable, somewhat impatient and notably sen- 
sitive. They are impatiently awaiting full resump- 
tion of normal business. 

Whatever our personal opinion may be of the past, 
present or future, we know that we must play the 
game if we are to fulfill our natural part in the 
scheme of things. ‘Play the game’ should be re- 
peated into the ears of every business man who per- 
mits himself to indulge in irrational gloominess or 
who thinks he has reached the end of his patience 
and his optimism. 

There always exists what might be called “com- 
mercial sportsmanship.” It stimulates a man to re- 
new his efforts when the business game becomes 
difficult. It makes him grit his teeth and smile when 


other folks are grinding their teeth and scowling. It 


makes him go cheerfully to the very limit of enter- 
prise in order to get results. 

Whether or not we choose to realize it, conducting 
the business of the world is a contest embodying in 
many ways the precise elements of any other form 
of human contest. Sportsmanship—that subtle in- 
fluence which makes a contestant for anything clamp 
his jaws and fight through to the finish—is the 
quality that in the long run pins the medal on the 
player or on the team. 

This is as true in business as it is in sports! 

I have just returned to my desk after attending 
a business convention in one of the larger Middle 





Western cities. There were present at this conven- 
tion representative manufacturers, wholesalers and 
retailers from all sections of the country. 

Meeting as I did many friends and acquaintances 
I was impressed by the fact that nine-tenths of them 
put this question to me right off the reel—‘‘what is 
your opinion of business for 1930?” 

After some thought and considerable practice I 
evolved this reply: “I believe that 1930 will be no 
different in its essential characteristics from 1929 
or any other business year. The weakling will fall 
by the wayside and there will be many such. The 
strong ones whose efforts are promulgated by cour- 
age, confidence, initiative and vision will make prog- 
ress and profit. Many business concerns will hit 
new tops during 1930 and make outstanding suc- 
cesses. That is my forecast for 1930.” 

State of mind will play a very important part in 
every business man’s career during the current year. 
Those who sit back supinely awaiting a magic wand 
to translate their stock-in-trade into dollars will be 
grievously disappointed. Those who gird up their 
loins and surge forward with an I WILL emblazoned 
on their shields will meet with success. “Survival 
of the fittest” is an economic law that holds good 
at all times and under all conditions. 

Your business in 1930 is going to be just what 
you make it. 

If you deserve success you will attain success: 
but you must always play the game. 


fC 
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A display of high-grade costume jewelry by Plumb Jewelry Store, Des Moines, Iowa 


To Sell More Gem Jewelry 
Know the New Styles 


By A. C. Werner 


66 RE they here to stay? Yes, undoubtedly, al- 
though complaints rise high on all sides.” A 
buyer for one of New York’s smartest dress 

shops was speaking of the new longer skirts, waistlines, 
ruffles and all the other evidences of a return to the 
genteel fashions of the nineteenth century. She went 
on to say that the question of their adoption was no 
longer tentative, and that the woman of fashion had 
definitely accepted the new styles, although to the tune 
of many protests—not a few of them from disgruntled 
husband, sweetheart or brother. 

Whether we like them or not, it is up to us to seize the 
decided impetus this new style will give the sale of real 
jewelry, gem jewelry; beautiful precious stones, in 
formal, even intricate designs. A straight little shift- 
like frock can decently adorn itself with a cheap piece 
of costume jewelry; the sports mode of yesterday de- 
manded many simple, inexpensive ornaments. But the 
formal elegance of the new fashions refuses to adjust 
itself to imitations, and this is where the sun shines for 
the wide-awake jeweler to make his hay. 

If he is alert today to style changes—and no jeweler 
today can afford to ignore them—he will inform himself 
on the pieces suitable to the new gentility and grasp this 
present season of winter gaiety to push the sale of the 
most expensive and elaborate pieces in his stock on hand. 


OW for a few suggestions as to how he can do 
this. The first thing he naturally thinks of in 
any campaign to put over a given item is window dis- 
play; hand in hand with this is interior display. Many 
beautiful windows are possible. For example, a clever 
New York jeweler had a gorgeous set—necklace, bracelet 


and earrings—of diamonds and rubies, occupying the 
whole window against a back drop and background of 
heavy velvet. The effect was striking in the extreme. 
Besides the sheer beauty of the picture it made, it un- 
failingly suggested to every woman who went by who 
owned a black velvet gown that such a set would be 
just the thing for her. We don’t mean to suggest that 
every woman who has a formal evening gown in black 
velvet could afford a set such as this, which was not at 
all inexpensive in price, but the fact remains that no 
woman who looked at it could fail to appreciate that her 
dress would be much more becoming and effective if it 
were set off by a handsome piece of real jewelry. A 
window such as this is also valuable as a piece of 
institutional advertising, because it enhances the value 
of the shop, and gives an impression of good taste and 
exclusiveness. It is bound to attract the attention of 
many people who are potential jewelry buyers for the 
future. 

The many other effective displays possible are limited 
in number only by the ingenuity of the individual jeweler 
and the merchandise he has in stock. Always remember 
that a striking effect of this kind is lost by having too 
much of it. Show a half-dozen harmonizing pieces, or 
one or two sets, with the proper background, rather than 
a jumble of many, even if they are all beautiful. Always 
avoid crowding a window, especially where you are show- 
ing precious stones. The effect to be stressed is the 
rarity and distinction of each particular piece. 

In this very connection, a word may be said about the 
showing of these fine pieces to the customer. Many sales 
people, although they doubtless know better, are guilty of 
a casual handling of expensive and beautiful pieces. No 
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harm results to the jewel itself, naturally, but the 
psychological effect on the customer is bad. If you ap- 
pear to be approaching a piece of jewelry with great 
respect and surrounding it with an atmosphere of pride 
and care, no price seems high for the value as for the 
same jewel tossed on the counter in an off-hand manner. 


HEN a fairly large 
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to the inappropriateness of cheap and flashy effects 
and to the suitability of beautiful and delicate designs 
achieved by precious stones in elaborate and intricate 


settings. The jewelry designs of our mother’s day, so 
long discarded and disdained, have a definite and im- 
portant effect on the modes adapted to our 1930 dresses. 
The diamond sunburst; the 
intricate, heavy earrings; 








sum of money is 
involved, 


the wide, elaborately carved 
yellow gold bracelets look 


think that they are getting 
something that is really 
rare and precious, even in 
a store where nearly every 
object is rare and precious. 
It is a contribution to last- 


people like to ia he is alert today to style changes—and no jeweler 


ean afford to ignore them—he will inform him- 
self on the pieces suitable to the new gentility, and 
grasp this present season of winter gaiety to push 
the sale of the most expensive and elaborate pieces 
in his stock. 


happily at home with the 
latest creations from the 
great Paris houses. Copy 
suggestions abound in this 
idea, and each jeweler can 
decide for himself what will 











ing joy of possession, to 


best appeal to the readers 








create an effect of pride 
when the sale is made. One 
should always use a strip of velvet or silk or tapestry 
in showing fine jewels, and the background should be 
suited to the particular piece. A number of these pieces 
may be kept on hand, and the salesman may make the 
selection suitable before showing the jewel. 

Not only is the proper demonstration of each jewel 
necessary, but a great deal of actual knowledge of style 
trends is an indispensable part of every successful sales 
person’s equipment. Here is where each jeweler can 
make his influence felt on his force. It is not nearly 
sufficient to know the styles in jewels, although this is 
of course a fundamental knowledge he must have. He 
must know as well the styles in clothes, what fashions 
demand what types of jewel. 

There is no doubt that many a good sale has been lost 
because the sales person did not know what sort of 
jewel to recommend to harmonize with a special type of 
gown, or style of costume. Of course, where expensive 
pieces are bought, there is more often some deliberation 
on the part of the customer and hence less dissatis- 
faction afterward, than with a hasty unconsidered, in- 
expensive purchase. But what the jeweler often has to 
do is to make up the customer’s mind for him, and here 
is where real knowledge and sound advice based on a 
close watch of style is a 


of the “class” papers in his 
city. Incidentally, in ad- 
vertising gem jewelry, it might be wise to inquire into 
the merits of the Chamber of Commerce magazines in 
various cities. Some of these magazines have a circula- 
tion among a wealthy class of citizens, and make admir- 
able media for expensive products. 

Up-to-the-minute advertising experts have found 
that the old-style fonts of type and the French types 
are best adapted for setting advertisements for high- 
grade jewelry. The latter are specially desirable, in- 
asmuch as their tall lines express grace and yet the 
effect is perfectly readable. 


ITH the last important means, direct mail, the 
jeweler has a perfect opportunity of picking just 

the people he wants to reach, and, in some ways, this 
is the ideal way of promoting high-priced merchandise. 
Of course, the kind of booklet used is very important, 
as well as the lists used. Often, a direct mail effort for 
this kind of jewelry is an expensive procedure, because 
it is felt that only a beautiful and relatively costly piece 
is appropriate for the goods offered. For this reason, 
it is absolutely necessary to include on the lists only 
those names which can do you some good. If it is 
possible to gather together a group of names of really 
substantial potential pur- 

chasers, no direct mail 





powerful ally. It is not 





only necessary to sell the 
person the particular piece. 
What you want to do is to 
see that he stays sold and 
becomes a booster for your 
store. With fine stones and 
expensive jewelry this is 
especially important. 

With the selling force 
properly informed and in 
the correct frame of mind, 


the jewel. 


USTOMERS are impressed by the manner in 

which the salesman handles fine jewels. One 
should always use a strip of velvet, silk or tapestry 
in showing fine jewels, and the background should 
be suited to the particular piece. A number of these 
pieces should be kept on hand and the salesman 
should make the suitable selection before showing 


effort is wasted, even if the 
direct result in sales is not 
as large as could be desired. 

Get good art work, orig- 
inal and compelling copy 
and don’t try to show too 
many items in any one 
booklet or folder, and watch 
the lists. An authority on 
the subjject of direct mail 
is responsible for the 





statement that the list is 





we may next turn our at- 
tention to getting the pros- 
pective buyer into the store to inspect our wares. The 
two sure-fire ways of doing this are with newspaper 
advertising and direct mail. 


EWSPAPER advertising should point in gen- 
eral to the formality of the present fashions, 





90 per cent of the battle. 
As in the other means of promotion we have discussed, 
the underlying thought should be “Present styles, gem 
jewelry ; formality and elegance demand genuine precious 
stones to set them off. Casual fashions can be satisfied 
with inexpensive and casual jewelry ornaments; the mode 
of today cannot.” 
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The Recognized Authority of the Trade 


The Jeweler as a Specialist 


HE present day competitive conditions—the 

branching out of mail order houses—the phe- 

nomenal growth of chain stores—the competi- 
tion of the big department stores—all these are 
forcing the intelligent retail jeweler to the conclu- 
sion that he cannot compete on a price basis alone, 
and that if he is to succeed he must become a spe- 
cialist. 

This is the opinion of a well known New York 
jeweler, who has been years in building up a 
clientele which recognizes his artistic ability and 
depends upon his judgment. This jeweler knows 
the merchandise he sells, and that knowledge is an 
important part of his stock in trade. It has been 
acquired by years of study. His advice is invaluable 
to his customers. With this he combines up-to-date 
merchandising methods. 

He recognizes the need of a close inventory of his 
stock and the fact that merchandising, as it is done 
today, involves far more than mere price. He knows 
that scientific management demands that the re- 
tailer know the actual facts upon which to deter- 
mine the profit made on each line of merchandise. 
No two lines, even though similar in character, will 
cost identically the same to handle. One may cost 
more in time and effort to sell; one may require a 
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larger investment; one may have a much more rapid 
turnover. This means a difference in the carrying 
charges of the different lines. All these things must 
be considered. 

The successful merchant of today cannot depend 
upon guesswork. He must have facts as to the kind 
of merchandise he sells and he must impart these 
facts to his customers. He must have facts as to 
the profit or loss his stock is showing him. He must 
weed out the dead numbers that are sapping his 
profits and replace them with others that will pay 
their way. He must be up to date in his advertising 
and display methods, ready to grasp new ideas 
quickly and turn them to his particular needs, and 
always on the alert to improve his opportunities to 
build up his business. 


Make a Personal Inventory 


ANUARY is inventory month and the wide- 
awake retail jeweler has already been over his 
stock, following the holiday period. This is, of 

course, as it should be, but to how many has it oc- 
curred that their work is not complete unless they 
make a careful appraisal of themselves. Here are 
some suggestions for such a questionnaire: 
Did I get my share of business in 1929? 
How can I increase my business in 1930? 
How did my advertising compare with my com- 
petitors’ in quantity and quality? 
How can I make it better? 
Do I know as much about my merchandise as 
does the jeweler down the street? 
How can I add to my knowledge? 
Am | as good a salesman as my competitor? 
If not, what will I do about it? 
The retailer should answer his own questions 
truthfully and then go about profiting by his self- 


analysis. 


Fighting the Smuggler 


HE fight being waged against commercial and 
tourist smuggling by the American Jewelers 
Protective Association in cooperation with the 
United States Custom agents is deserving of the 
united support of all branches of the jewelry indus- 
try. 
The report submitted by President M. D. Roths- 
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child at the annual meeting of the Association held 
in New York on Jan. 22, and the address which he 
made last week at the luncheon of the Jewelry Crafts 
Association, serve to center attention on the harm 
to the jewelry industry that this illegal and unfair 
practice is causing, and it is up to every honest 
member of the jewelry trade to do everything that 
can be done to stamp out this evil. 

The report states that there has been a falling off, 
as compared with last 
year, in the number of 
reports submitted by re- 
tail jewelers desirous of 
assisting in the war 
against smuggling. This 
may be due to the fact 


Appreciate Our Cooperation 


OPPENHEIMER BrotTuHeErs, INC. 
Kineston, N. Y. 
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One Cause for Failures 


N the many analyses of the causes of business 
failures that are published from time to time, 
stress is often laid on “‘incompetence of the mer- 

chant,” “sickness,” “lack of capital’ and other rea- 
sons, but seldom do we hear any statement covering 
the inability of the population to support the mer- 
chant. Perhaps this is included under “incompe- 
tence,” the merchant be- 
ing deemed so for selling 
in sucha place. But this 
is not necessarily correct. 

Two cities of the same 

population (say 50,000) 
may give entirely differ- 


that not as many cases Kindly send us the advertisements mentioned | ent opportunities for 
have come to their atten- on page 78a of your November 21st issue under | business. “A,” for in- 


tion as in the previous 
year. Retail jewelers 
should bear in mind at all 
times that they are di- 
rectly and even very seri- 
ously affected by the 
large volume of tourist 
smuggling which de- 
prives them of much 
business which they | 
could get if smuggling 
were materially de- | 
creased. It is certainly 
to their interest to put 

a stop to this crooked 
practice, and the most 
effective way they can be of assistance is to report 
any suspicious cases which come to their notice to 
the American Jewelers Protective Association at 
once. By doing this they will help themselves and 
at the same time be rendering a real service to the 
whole industry. 

So far as commercial smuggling of gems is con- 
cerned if the duty is reduced to 10 per cent on cut 
stones and pearls with rough free, the practice will 
be greatly decreased. The Senate has accepted the 
recommendations of the Senate Finance Committee 
to return to the 1909 rates, as reported in last 
week’s issue of THE JEWELERS’ CIRCULAR, and it is 
hoped that the Conference Committee will substitute 
the Senate Bill for the House Bill, which did not in- 
clude the desired reduction. 


Santa Claus?”. 


jeweler. 


efforts in the future. 


wwe 


We would appreciate it if you will send these 
ads immediately as we are starting our Christ- 
mas advertising earlier this year. 

We also wish to take this opportunity to 15. There may be even 
thank you for your fine cooperation with the 


(Signed) OPPENHEIMER BROS. 


The above letter is typical of many which we have re- 
ceived requesting the advertisements referred to. We are 
justly pleased that these advertisements proved of aid to 
our subscribers. The kindly comment on the service is | 
much appreciated and will naturally spur on to greater 


Editor, THe JEWELERS’ CircULAR. | 





the heading “Who Says There Won’t Be Any | stance, may be able to 


support 30 jewelry stores 
large and small, while 
“B” can at most support 


more wealth in B than in 
A, yet the number of po- 
tential jewelry buyers 
may be less than half of 
those in A. 

Now suppose two or 
three progressive jewel- 
ers looking for a new 
site, and not understand- 
ing the full situation, de- 
cide to start business in 
““B” because of the fact that only 15 stores in this 
line are already there, and its population (gaged by 
““A’’) should support 30—What is the result? 

The newcomers drive for business and soon see 
their mistake. But they are not the only sufferers. 
Every store in town, to more or less extent, has 
felt loss in business. With some the advent of the 
new stores has changed their balance from the 
black to the red column. With others all real profit 
in their business has disappeared. The newcomers 
may be able to hold out while some of the older and 
weaker stores may fail because there are now more 
jewelers in town than the city can support. 

Under what head should the cause of such in- 
solvency be classified? What is the remedy for this 
condition ? 
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ITH the new expression, the 


F aay freedom of the new life and 


the youthful feminine 
woman who is forecast for the next 
season, real jewelry takes cn a new 
and serious importance. In the crea- 
tion of individual pieces in the jewel- 
ry field one must go back to funda- 
mentals. One must keep closer to the 
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Now Being Worn 


Baguettes lead for combinations 


By MADAME 


ground for the new rhythm and tempo 
expressing the American 
women. When dress modes radically 
changed and the skirt line lengthened 
and the neckline changed, the boyish 
sports woman adjusted her body 
lengths. She changed her walk, ac- 
cepted new heights of heels in foot- 
wear, adopted a new forehead line in 
her hats, and suddenly became very 
conscious of a more formal era and 
the importance of real jewelry. 

The trends of the modes six months 
in advance may be well defined by 
casually glancing at the southern re- 
sorts and winter playgrounds. At Palm 
Beach and Miami Beach, Nassau and 
Havana, one may gather fundamentals 
which are most important in the ex- 
pression of the new American woman. 
One often hears the statement that 
period jewelry will come back and 
that certain pieces of exquisite work- 
manship is the exact copy of some- 
thing created centuries ago. NOTH- 


which is 
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at Popular Southern Playgrounds 


and contrasts at Fashionable Winter Resorts 


HAMILTON JEFFRIES 





ING ever comes back. A theme of 
something may be copied, a certain 
detail may be modernized and the 
basis of proportion may be the same 
but nothing ever comes back. 

The French jewelry, like other crea- 
tions of France, has that indescrib- 
able something that has intangible 
merit, even though the finger cannot 
always be placed on where it is. The 
spirit of the creator is intangible and 
the cutting of each gem is an artist’s 
personal achievement. 

The American jewelry houses have 
made tremendous strides in this ac- 
complishment, and it is very often 
questioned today, as it is in other in- 
dustries, such as garments and shoes, 
if the American creator is not ex- 
pressing the American woman just 
as well, sometimes with more under- 
standing than his foreign brother. 

The French have taught the Amer- 
icans the value of tonal quality and 
the contrast of finish and luster. The 
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universal acceptance of the baguette 
diamond used to landscape with its 
clear quiet simplicity the depth of 
other stones, and the confining of 
color illusion to its own order, is an 
important use of baguettes. One may 
clearly realize in some of the new 
creations of Cartier, Charlton, Black, 
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a Photograms N.Y . 
MRS PAUL 
MARION GERVIS WEARING LECTS A 
FINE JEWELRY WITH DAINTY AND ATTRA 
COSTUME TO GO WITH 


Starr & Frost-Gorham Inc., and Gattle, where two and 
three colors such as sapphires, emeralds and rubies are 
élustered with the diamonds, that the introduction of the 
baguette cements each color in its own aura, and welds 
together the spirit of the jeweled piece. Many times the 
emerald, so rich in color depth, when surrounded by the 
pavé diamonds, needs the rigid squareness and the clear 
simplicity of a baguette outline to subdue the too rich 
effect of the magnificent unit. 

"HIS season when the color dominance in gowns, 

shoes and hats is grouped—when citrus shades and 
chalky tones are used with white, when soft pinks, dark 
browns and blues are worn as an ensemble of color and 
when women’s dresses are childishly plain for daytime 
and sophisticately plain in the evening, real gems will 
lead! 

Rubies, emeralds and diamonds—rubies with all their 
depth and beauty, and the majestic chain with its pen- 
dant made up of little pink rubies and diamonds are be- 
ing featured at Palm Beach. Emeralds and diamonds 
with baguette treatments and the introduction of the 
deep sapphire to bring out a pattern are important. 

The uses of real jewelry with sports clothes such as 
the wide bracelets, one strand of real pearls, and the 
shoulder pin in unique little designs, as lamps, flower 
pots and animals, are seen by everyone at the winter 
resorts. The choker collar pieces, featuring the emerald 
cut diamonds and here and there the introduction of the 
epaulet and the trapeze helps to bring out the impor- 
tance of the square cut diamond. Because of the new 
Empire neck line in frocks and the simplicity of the 
afternoon gown in water tints, the jewelry may be in- 





FORRESTER SE 
NECKLACE 
‘TIVE BRACELET 
THIS GOWN. 


— At Palm Beach 






MRS. GEORGE D. SIMON CHOOSES 
DISTINCTIVE JEWELRY FOR THIS 
COSTUME. 


tricate in design, but it must express valued simplicity 


to Carry out the mode so popular with the young girl 
and wofman. 

The plain crepe daytime dress and the pastel chiffon 
frock of soft blue, yellow, green, and soft pink colorings, 
allows the use of the baguette and clustered diamonds in 
rather large shoulder pins. The baguette watch is an- 
other item which can be sold this year better than any 
other season, for the reason that the soft pastel tints and 
the hand fagoted frocks and painted dressmaker designs 
in costumes demand the most delicate watch with dia- 
mond and baguette setting. 

The evening dress expressing flowing lines and simple 
contours is the foundation for the greatest choker and 
pendant season we have had for seven or eight years. 
The Empire neck used by some of the smart Fifth Ave- 
nue houses demands a new creation of a choker. The 
necklace which lies about the throat should be propor- 
tioned under the ear so that the narrow neckline may be 
accentuated against the broad one of the frock. 


HE introduction of small triangular cut diamonds 

into the body of an otherwise square symmetrical 
design brings a new field of creation into the craftsman- 
ship of new jewelry. 

Because of the interest in aviation and modernistic 
expression in designs of apparel, women have become 
used to angles rather than circles. Streamlines, abrupt 
proportions, staccato effects and speed lines, such as bird 
wings and animals in the act of flight, are important ac- 
ceptances. All jewelry must be purposeful and authori- 
tative, and express the spirit of the clothing which it 
contrasts or complements. 
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Tides of Fashion 
























New Dress And Hat Motifs Important 


to the Jewelry Creator 





ITH all the heralded simplicity of the 
advanced daytime and evening frock, 
the importance of the subtle line and 
the intricacy of design, it becomes imperative 
that the jeweler study these lines and interpret 
the spirit of Jewelry in the same mood as the 
dress manufacturer has created his models. 
No matter how beautiful a design of jewelry 
nor how intricate the layout of a choker, if the 
same spirit and feeling is not carried out in the 
jewelry that is carried out in the line 
tempo of the clothes, the oppor- 
tunity for sales is very limited. 
The new color acceptance in 
garmentry and millinery, the two 
and three combinations of accept- 
ed fabrics and the simple sophis- 





and 








tication of the lines leaves a 
most important position for 


contrast in jewelry or the de- 




















veloping of the monotones 






with accents. 

In publicity and advertising 
the uses of the article ex- 
ploited are seldom told, noth- 
ing is said to make the casual 
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reader become interested in 
the article. Human interest 
copy, telling of the harmony 
that exists between the dress, 
hat and shoes, dwelling on the 








dominance of jewelry, is of 
the greatest value, not only to 












the jeweler, who probably is better equipped because otf 
his training to tell this story, but to the other makers 
of adornment who are not so vitally informed. 

This season the spirit of youth is paramount. Im- 
pressive jewelry cannot be worn with daytime clothes. 
But expensive jewelry and cleverly fashioned jewelry 













is of absolute importance. 

The changes of living, the new education and the 
emancipation of woman has caused many adjustments 
in the creation of apparel. Advertising has completely 
changed its general theme. Illustrations have assumed 















a most peculiar proportion, and modernism carefully 






tempered, should be in the hearts of all creators of 






apparel. 

The youthful town suit, the theme of the tennis dress, 
the cap sleeve, and the new neckline, together with the 
uses of one-tone silk in dresses widens the opportunity 
(Continued on page 90) 
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Ideas on selling, window display, stock records, mer- 
chandising, advertising, store system, etc., all of which 
have been tried and tested by successful jewelers. 
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in his travels around the United 
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By Harry R. Terhune, Field Editor, THE JEWELERS’ CIRCULAR 


Features Wrought Iron 
Specialties 
ICHMOND, VA.—This is something 
new in the way of a sales building 
idea for a good jewelry store. The 
second floor over Sewarzschild Bros. is 
made into a series of four special rooms 
for the display of wrought iron special- 
the outside 


ties. One room represents 

of a Spanish patio, another the interior 
of a modern home with various iron 
doors, lamps and brackets, while the 
other two rooms are fitted to show the 
many uses that wrought iron plays in 


The artistic character of this 
keeping 


the home. 


department is apparently in 


with a jewelry store, at least the way 
in which the trade of Richmond have 
bought, causes one to make this as- 


sertion. 


A “Special” Once a Month 


ICHMOND, VA.—A special once a 

month of some item is a sales build- 
ing method used by Morris Lutto. It 
is thought that by using some item di- 
rectly connected with the jewelry busi- 
ness, a better demand is created. One 
article at one price brings in more good 
customers than several articles at sev- 
eral prices. A quarter page ad. the first 
of the month has been found to be the 
best time, in this store. 


* * * 


Hlas “New Ideas” 
ICHMOND, VA. 


Folder 

A suggestion as to 
getting the most out of the trade 

papers developed during a chat with 

Sam Scheer. Is seems that he has a 

folder labeled ‘‘New Ideas.” All ideas 

gleaned from all sources go in this 





A rich display of gems and watches by A. Simon & Son, Philadelphia, Pa. 


folder under the proper heading. When 
he is in want of a window trimming 
thought, or a silver selling idea or what- 
ever may be needed, recourse to this 
folder always helps develop the right 
thought. It was interesting to note that 
all the “How” pages from the Circular 


had been filed. 
* * # 


Keeps Book for Items in 
Demand 

ICHMOND, VA.—This is a first 

class way of keeping the sales of a 
jewelry store on a more even balance. 
It was told me by Stedman S. Sloan, 
who is now operating his own shop. 
Many times a customer will say in the 
course of a conversation that they have 
such and such a thing in mind that they 
intend to get it at some future period. 
Down this “future” goes in a memoran- 
dum book kept for that particular pur- 
pose. If it is a case of modernizing old 
jewelry, new designs will be made, and 
the customer called. Sometimes _ it 
is some odd piece a customer may 
have been looking for, for a long time. 
Getting this, is sure to develop a closer 
touch with the trade. When things slow 
down a bit, the memo book is closely 
gone over for extra sales hints, and it is 
then that its full value is appreciated. 
As a means of filling sales gaps, Mr. 
Sloan finds it invaluable. 


2 oe 


Diamonds at Popular Prices 
ASHINGTON, D. C.—The present 
activity in the popular priced dia- 

monds, which has carried over from the 
Christmas season, is due in a large 
measure, Pearson & Crain think, to the 
house policy of showing small pads of 
from six to eight rings in the windows, 
each pad having a selection of one price. 
These rings retailing from $75 to $250 
will produce a larger amount of like 
business rather than if the same volume 
was transacted in a few big pieces. 
Having pads all at one price gives the 
window looker a good idea of what 
can be purchased at certain prices. 
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Estimating Watch Repair Costs 
ASHINGTON, D. C.—Those jewel- 
ers doing fine watch repair work 

may get an interesting idea from the 
way Berry & Co. handled the usual dif- 
ficult task of convincing a customer the 
need of paying from $8 to $10 for the 
job. 

If a person is flatly told that it wil! 
cost $10 to put a watch in shape, he 
will invariably walk out, finds C. E 
Berry. So—the absolute store procedure 
is never to give a price on a job until a 
watchmaker has carefully checked all 
that is necessary to do, in order to put 
the watch in first class running order. 
The next step is to write the customer 
a letter, detailing just what needs to 
be done, the exact cost and the time it 
will take to satisfactorily complete the 
work. A _ store-addressed postal is in- 
closed, so all the customer has to do is 
to sign and drop in the nearest mail box. 

These postals fill a two-fold purpose. 
One, obviously, is the authorization of 
the work. The other—the returned 
postals are filed, and so become part of 
the store’s permanent records. If Mr. 
X. believes such and such work was 
done on his watch, a reference to his 
card will give all the necessary data. 

A very satisfactory watch repair busi- 
ness has been built up through this 
method, which is fully appreciated by 
a good clientele. 

Two counter forms used by Berry & 
Co. are shown, both of which require 
little explanation. “A” is used when 
articles are to be marked. The com- 
pleteness of this form is apparent. ‘“B” 
is used instead of the usual salesbook. 
This form also is the one from which all 
posting is done. 

* * * 


Checks on Wrong Banks 

is the larger towns where there are 

several banks and where people come 
in from outside towns to do their trad- 
ing considerable difficulty has been ex- 
perienced through having customers 
make out checks on wrong banks. One 
jeweler solved this problem by having 
blank checks printed. These incorpo- 
rated several features that easily justify 
a store in going to the expense of having 
checks of this nature printed. The main 
feature is that it insures a customer mak- 
ing out a check on the correct bank. It 
is seldom that people carry blank checks 
around. Often they will pick up a check 
marked “First National Bank of Bir- 
mingham” and make it out, while their 
funds will be in the “First National 
Bank of Gadsden.” It seldom occurs to 
them to change the name of the city. 
As a result, the check comes back marked 
“No Funds,” while it is perfectly good 
if drawn on the right bank. When the 
customer is obliged to fill in all the de- 
tails, circumstances like these are not 
apt to happen. The “No Protest” and 
“T have sufficient funds in the bank 
named below to pay this check and guar- 
antee that it will be paid when pre- 
sented,” is just a bluff, but it will scare 
away a number of “Insufficient Funds” 
being stamped on checks. 
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Estimates given in advance will avoid much misunderstanding 


Advantage of Cash Discounts 


ASHINGTON, D. C.—A very short 
story of a jewelry store that takes 
every cash discount offered to it. The 
name is Victor E. Desio & Co. And this 
is what caused Mr. Desio to start on this 


policy. After the great Baltimore 
fire, the papers were filled with 
accounts of business tragedies. This 


man had lost all. The only redeeming 
feature, apparently, was the tale of one 
merchant who had previously built up a 
cash reserve of $37,000. He was able 
to start anew. That lesson was enough 
to cause the Desio firm to do likewise. 
Since that time, every cash discount has 
been deducted from the bills and taken 
from the business in order that a cash 
reserve might be built. “We never miss 
a trick in taking the cash discount,” says 
Mr. Desio. 

As he explained it, a monthly state- 
ment of accounts payable is made up 


before the first of each month. These 
are all paid before the 10th. In a case 
where a 10-day bill is due before the 
10th of the month, it is marked on the 
calendar, so that a check will be sent 
on the proper date. 

All these cash discounts go in a 
separate bank account which is in reality 
the store’s reserve account. 

“Five per cent—30 days, may not seem 
very large, but when one stops to con- 
sider that it is 60 per cent a year, its 


importance increases,” Mr. Desio re- 
marked. 
One other thing that is considered 


good business, is that when a jeweler 
signs a lease for a building, it is well 
to take out rent insurance. The reason 
advanced is this: the signing of a lease 
obligates one to the landord, so the re- 
insuring is to protect him from what 
he has signed. It is the legal machinery 
of that contract that will tend to settle 
differences between landlord and tenant. 
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Counter forms—A, used when article is to be marked; B, used instead of the usual 


sales 


book 











Timely selling ideas for every 
month of the year 
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A Valentine Window 


NE of the best merchandising opportunities in 
February is to feature items from your stock 
that can be given as valentines. 

In the old days it was customary to give paper valen- 
tines, but in more recent years we find more practical 
and more desirable items given as valentines. 

Flowers, candies, perfumes and jewelry are now 
much in vogue. 

It therefore behooves you to go through your stock 
and pick out such items as cos- 
tume jewelry, bags and gift 
items and work them up into a 
valentine window display. 


fh SUGGESTION for such 
e a window is shown here. 


The first photograph shows the 
placing of the decoration and 
the arrangement of floor foun- 
dation and fixtures. The sec- 
ond photograph shows the ar- 
rangement of the merchandise. 

For an event of such short 
duration you will only need a 
temporary decoration, one that 
will give the valentine atmos- 


{bove, layout of window; below, trimmed window 








Floor of window 
may be red vel- 
vet plush or felt. 
Platforms are 











covered with sil- 





ver paper 





The display 
easels are card- 








board cutouts 





covered with red 
velvet. Window 
contains Valen- 

















tine gift items 


















































phere to your windows and thus be very timely. 

This is done by cutting out a large heart from wall- 
board and covering it with red crepe paper, silk or 
velvet. This is backed up with a still larger heart 
with decorated edge. This larger heart is decorated in 
silver. 

On the red heart you fasten two cutout figures as is 
shown in the photograph. These figures are to be cut 
out of white bristol board. 

This heart decoration can be 
fastened against any back- 
ground. 


J-HE floor is covered flat 
with red velvet, plush or 
felt. On this is arranged a se- 
ries of platforms that should be 
covered with silver paper. If 
this is not available use a light 
colored or white covering of 
paper or cloth. The display 
easels are cut out of wall board 
or card board and covered with 
red velvet. 
This gives you your window 
ready to receive the merchandise. 


A wallboard cut- 

out heart is cov- 

ered with red 

crepe paper, silk 
or velvet 


This is backed 

with a still 

larger heart with 

decorated edge 

and of a silver 
color. 

















January 30, 1930 THE JEWELERS’ CIRCULAR 43 


I | 








\ 
\ 


or Dining Rooms in the Spanish or Mediterranean Style—The Granavo 


Silver that Harmonizes with One’s ‘Dinin 1g Room 


Modern entertaining calls for the highest expression of art in all the accessories of the home. And there mn 
is growing a very definite consciousness of the needfor good taste in the selection of the pattern of one’s 
Silver—that the design should fit into the decorative scheme of one’s dining room. 





This new discrimination in the design of table Silver owes much of its impulse to the makers of TREAS- 
URE Solid Silver, who have had the nice discernment to create lovely modern Sterling in the best accepted 
styles of modern decoration. 





Whether your customer’s dining room is Early English, Early American, Late Colonial, or Spanish in feel- 
ing, there is a TREASURE pattern that you can suggest with authority and which will blend in perfect 
harmony. 


Write for a copy of the folder, “Choose Your Sterling as You Would Choose a Home.” 


ROGERS, LUNT & BOWLEN CO. Silversmiths GREENFIELD, MASS. 


Member of the Sterling Silversmiths Guild of America 








| ¢ Treasure Solid Silver -w] |] 


STERLING 925/1000 FINE 
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Paris Suggests New Ideas for Pins, 


Watches and Combs 


-——— 


ROBABLY the newest and most important 

piece of jewelry shown in Paris these days is 

a complicated brooch that is called a three- 
jewel pin. Actually it contains many more than 
three gems, but it receives its name from the way 
it is arranged in three parts—two ends to a spear 
pin, and the third part a hanging brooch. It is an 
interesting fashion because it has so many possi- 
bilities. The brooch, with its three parts all at- 
tached, may be worn on the shoulder, at the base 
of the neckline, at the back of a deep decolletage, 
as the buckle at the waistline, or on a hat. Sepa- 
rately—for the brooch may be detached—it may 
be worn in as many ways. The pendant may be 
hung as a chain, necklace-fashion, or worn looped 
over the belt of a frock. The two parts of the spear 
may be worn together, to hold a bow in place, or to 
fasten a scarf; or the jeweled parts of the spear 
may be detached and looped on a tiny chain to make 
bracelet bangles. One of these new brooches com- 
bines flat pieces of onyx with baguette and faceted 
diamonds, says a writer for the National Jewelers’ 
Publicity Association. 


HE newest way to wear your watch, according 
to Paris style authorities, is to set it as a 


jewel, incrusted deep into some semi-precious stone. 
With a _ watch- 
crystal made of 
a thin slice of 
diamond, your 


watch thus ap- 
pears to be a 
flat-cut diamond 
incrusted into 
its unusual set- 
ting. For exam- 
ple, there is the 
new watch-fob, 
designed by a 
leading jeweler 


—_——____. 


of Paris. The 
fob appears to 
be merely a 


decorative, pen- 
dant _ brooch, 
made of bagu- 
ette and faceted 

% \ diamonds, ter - 
Sy /  minating in an 








Jeweled combs 
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The newest 
to wear 
watch 


locks alike are 
cessories for formal 
evening wear. The 
importance of jewels 
in the code of for- 
mal clothes evi- 
dent among fashion- 
ably dressed people 
in the French capi- 
tal. Women who 
previously restricted 
their decorations to 
a few bracelets on 
each wrist are now 
following the 
French stylists’ in- 
structions, and are 
wearing elaborate 
jewels with all for- 
mal clothes. Neck- 
laces, brooches, pins, 
rings, bracelets, 
shoe-buckles and 
head-dresses are all 
elaborately jeweled 
and present a bril- 
liantly sparkling ef- 
fect. 


is 


your 
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fob moves and swirls about 
with the movements of 
it reveals a_ tiny 
square of diamond which is 
the thin slice that serves to 
cover the face of the minia- 
ture watch beneath. 


I 


Z| wearer, 


way 


BR 


Three gem pin 
now in vogue 


EWELED 
been added to the list of 
standard equipment for the 
well-dressed 
Paris. 


long hair 


¥~ 7909) 


taking up these smart little jeweled ac- 
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Young women with 


angle 
ye 
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combs have 


debutante in 


and with bobbed 


Jeweled tassel ef- 
fects meet with 
approval 
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Established 1866 





Office and Cutting Works 
6 West 48th Street, New York 


AMSTERDAM: 33 SARPHATISTRAAT LONDON: 23 HOLBORN VIADUCT ANTWERP: 48 RUE SIMONS 
































an So = f 


OPPENHEIMER BROS. & VEITH 






























































SAPPHIRES 


IN ALL SIZES 


vv VW 


GOODFRIEND BROS. 


942 FIFTH AVENUE NEW YORK 











$$$ $$ 





DIAMONDS 

PEARLS 

PEARL NECKLACES 

527 FIFTH AVENUE =: = =: NEW YORK | 
AMSTERDAM LONDON PARIS | 


























January 30, 1930 





THE JEWELERS’ CIRCULAR 





AT 


Methods o Merchandising a Single 
Ad For a Week's Business 


Small Space Skillfully Used Can Effect Sales From Monday to Saturday 


HE simplest and one 


7 


by department stores. 


at dull hours of morning or afternoon and to stimulate 
interest in special values that the store wants to move 
The main value of the method is that it 


quickly. 
plies extra values if bought 
within certain time limits. 
The implication is that the 
store offers something very 
attractive as an_ incentive, 
and because of the unusual- 
ness of the value must limit 
the quantity by limiting the 
time it is on sale. 

The principle back of the 
department store hour sales 
is valuable to the jewelry 
store. It is valuable as a mer- 
chandising device and as the 
basis of an advertising 
method. But not, of course, 
in the form usually employed 
by department stores; rather 
a six-day sales. principle. 
That is featuring in, say, 
Monday’s ad one specific value 
for Tuesday (or Monday, if 
in a morning paper) and one 
specific item for each succeed- 
ing day down to Saturday or 
the following Monday. 

The idea is to present the 
items for specific days so as 
to build up Monday, Tuesday, 


and everyday interest in the store. Of course, if a store 
uses an ad every day the idea is not needed so much as 
when ads are limited to one a week. And it is for that 


of the oldest advertising 
devices in the world is the “Hour Sale” as used 
It is used to increase sales 


By Guy Hubbart 


lines. 


buy. 
im- 


SIX DAY MERCHANDISING 
Advertising Outline for Once-a-W eek-Ad. 


The idea is continuous emphasis of stocks 
and specific items. 


MONDAY—Feature one section of some sea- 
sonable item or items and in the same ad 
these typical items for: 

(Six DAys’ FEATURES) 

TUESDA Y—2 items of novelty jewelry. 

WEDNESDAY—2 items of handbags. 

THURSDA Y—2 items of chinaware. 

FRIDAY—2 items of ornaments. 

SATURDA Y—2 items of gems or rings. 


In copy bring out by skillful text the idea 
that the store makes a practice of having 
something extra in the way of newness, 
beauty, value, or variety for each of the days. 
In other words, hitch on to the days a specific 
element of the line featured for that day so 
as to link the goods, its special qualities and 
price or value to a specific day.’ The result 
will be non-competitive identification of both 
your store and its ads. 





tioned: 


situation that the thought above is presented. First, the 


merchandising part of the principle: 


ordinary size carries a certain variety of items in 
stock. They know it subconsciously, but not always in 
Your store, in other words. 
They know watches are carried, clocks, handbags, gems, 
necklaces, novelty jewelry, and so on throughout the 


[ emesis know, of course, that a jewelry store of 


terms of a specific store. 


stock list. 


But the customers are not. keenly conscious of any one 


store. They think rather of all stores as carrying these 
So when a need for this or that arises there is 
nothing to put your store specifically in mind. The cus- 
tomer may or may not decide on yours as the place to 


If a thousand people thought steadily of your store 


once a day, week in and week 
out, sales would surely pick 
up. For whether or not each 
person bought something 
every day, the aggregate 
total would be not only sur- 
prising but pleasing from a 
profit standpoint. 

Now the advertising appli- 
cation (using the one-ad-a- 
week store example) : 

The ad comes out, for argu- 
ment’s sake, on Monday, reg- 
ularly. Readers of the news- 
paper see it regularly. It is a 
fixture in the paper, and per- 
haps has a regular stated po- 
sition—upper left hand cor- 
ner of page two. Also for 
further identification the ad 
is of the same size, three 
columns by six inches; 36 
newspaper inches altogether. 
In one corner or across the 
three columns is _ featured 
three or four reasonable or 
timely items with suitable 
cuts and copy. That is the to- 
day or any other day offering. 


Then in a column or set in three columns side by side 
are six other items or groups of the same line, each cap- 


ons UR specialty, on Tuesdays, are these typical items.”’ 
This should be handled in copy to imply that 


Tuesday is a good day to buy this or these items. (Tues- 
day’s special offering may be leather handbags, beaded 
ones, metallic ones, and so on.) 

Then a similar offering for Wednesday and on through 
the week. A good analogy or parallel is the restaurant 
menu which features baked beans one day, turtle soup 


another, but each on the same day, week after week. 





(Continued on page 90) 
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Russian News Notes 


The “Uninterrupted Week’ Introduced in the Soviet Platinum Industry—Persons Report- 
ing Hidden Jewelry Will Receive 25 Per Cent of Its Value—Ecclesiastic Jewelry of 18th 
Century Found in a “Kulak’s” Corn-Kiln—Crown Jewels Transferred to a Great 
Steel Cage in the Moscow State Bank—Russian Workers Continue to Contribute 


pgm so-called “uninterrupted week” 
has been introduced in the mines and 
plants of the Soviet platinum industry 
and pronounced a complete success. The 
“uninterrupted week” omits the observ- 
ance of Saturday half-day and Sunday 
holidays in the industries and schools of 
Soviet Russia. It has five days instead 
of seven, and of these five days four are 
working days each of seven hours of 
actual labor. The fifth day is that of 
rest, but it is not the same for everyone, 
as different shifts of workers have a dif- 
ferent day of the five-day week for their 
holiday. 

The new plan is claimed to have re- 
duced the overhead expenses, as the ma- 
chines now have no idle moments but are 
used all the time, while the productivity 
has increased with shorter periods of 
labor. The plan gives every worker and 
employe 72 respites of 39 hours each 
in the course of a year, with the addi- 
tional boon of five nationai holidays 
and an annual vacation of two weeks or 
a month. While the chief purpose of this 
new plan is proclaimed to be that of 
efficiency, its secondary unofficial aim is 
said to be the desire of the revolutionary 
Russians to combat the influence of re- 
ligion and of the religious character of 
Sunday and old church holidays. 

The mining industry of the Soviet 
Union was one of the first to adopt the 
new plan, and the platinum works are on 
this list. Though the new plan is pro- 
claimed to be instrumental in reducing 
the cost of industrial output it is proble- 
matical whether it will have any bearing 
on the prices of the Soviet platinum on 
the foreign markets. 

* * & 


The latest decree of the Soviet gov- 
ernment states: “Citizens who report 
precious metals, jewels, pre-revolution- 
ary gold and silver coins, also foreign 
currency buried in the earth or hidden 
in other secret places, and which the 
owners cannot prove that they have ac- 





Personal Jewelry for State Needs 


By ALBERT PARRY 


quired legally, will be awarded 25 per 
cent of the valuables found.” The re- 
ward, however, will be given not in 
valuables found, but in Soviet currency, 
not later than one week after the find- 
ings are taken over by the Soviet treas- 
ury. Some foreign observers express 
their opinion that Soviet Russia is now 
returning to the era of “militant com- 
munism” when jewels were considered 
almost a sign of counter-revolution and 





their ownership subjected an individual 
to secret police surveillance and even 
persecution. These observers see in the 
latest decree signed by President Kal- 
inin one of the signs of the return of 


the “Spartan” era temporarily halted 
by Lenin’s New Economic Policy of 
L921. 


* * * 

The present-day campaign of the So- 
viet government against the kulaks, or 
the richer peasants, who oppose the So- 
viet plans for the collectivization and 
socialization of the Russian villages, 
sometimes enriches not only the Soviet 
treasury but some of the Soviet histori- 
cal museums as well. The Russian news- 
papers report that the Vologda (North 
Russian) police, while searching the 
corn-kiln of Panteleeff, a kulak of the 
village of Maskino, for some concealed 
grain, found a rich cache of ec- 
clesiastic jewelry, including a few silver 





chasubles set with diamonds and pearls, 
also silver bowls with covers of silver 
and enamels of highly artistic work by 
some of the renowned silversmiths of the 
eighteenth century. Panteleeff was ar- 
rested. The chasubles and bowls were 
confiscated. Some of them, of commer- 
cial value only, will be converted into 
funds for the Soviet treasury; others, of 
historical and artistic character, will be 
handed over to the State museums. 


k * * 


A great steel cage in the Soviet Stat: 
Bank of Moscow is now the repository of 
the famous crown jewels of Russia, 
valued up to $275,000,000. Long tables 
within the cage are crowded with leather 
cases lined with plush, and there the 
marvelous collection dazzles and aston- 
ishes the visitors, many of whom are 
American and other foreign tourists and 
businessmen visiting the Red capital. 
Some of the gems are for sale by the 
Soviet government, which needs money 
to carry out its ambitious program of 
industrializing and socializing the coun- 
try, but the high prices asked by the 
Soviet rulers and the unsatisfactory con- 
dition of the foreign market for such 
jewelry, each object of which would de- 
mand a royal fortune to buy it, prevent 
transactions from being 


any consum- 
mated of late. 

+ + ~ 
Russian workers continue to con- 


tribute the few pieces of their modest 
jewelry to the so-called Golden Fund of 
Industrialization. Thus, the workers of 
Ribinsk, following the example of the 
Baku oil-field laborers and of the Gomel 
hospital-employees, have given over their 
golden earrings, wedding rings, and 
other personal jewelry to the authorities 
to be used for the industrial and social- 
istic development of the country, at the 
same time appealing to the rest of So- 
viet labor to do likewise. 
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Diamond Control Board 


WASHINGTON, D. C., Jan. 27.—Im- 
provements in the diamond trade in 
South Africa, and particularly in the 
diamond cutting industry of the Union, 
are expected if the projected Diamond 
Control Board functions according to 
plan, says a report to the Department 
of Commerce from Assistant Trade 
Commissioner Edward B. Lawson, at 
Johannesburg. 

“Provision for the establishment of 
this board,” says the report, ‘““‘was made 
in the Diamond Control Act of 1925, and 
it is reported that it will be organized 
shortly. The plan is that the Board will 





not only control the output and market- 
ing of diamonds, but will act as a liaison 
between diamond producers and _ the 
Government, and will work closely with 
the diamond cutting industry in an en- 
deavor to establish it more substantially 
in the Union.” 


Few Cheap Watches Sold in the 
Philippine Islands 


WASHINGTON, D. C., Jan. 27.—Only 
very limited quantity of cheap sacaihie 
are sold in the Philippine Islands, ac- 
cording to a report to the Department 
of Commerce from Assistant Trade Com- 
missioner Harvey V. Rorher, at Manila. 
As compared with the number of cheap 
watches that are sold throughout the 
Islands, the volume sold by American 
firms is almost insignificant. 

“The explanation of America’s in- 
ability to sell cheap watches here,” says 
the report, “is that it cannot meet com- 
petition from Germany and Switzerland, 


even after watches from these two coun- 
tries have paid 25 per cent duty. Both 
German and Swiss factories put out a 


very good looking set of models that 


compare favorably in appearance with 
high grade watches. 
“The matter of brand is a dominant 


factor. Those jewelry establishments 
that do a large business in cheap watches 
have their own brand stamped on the 
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By L. M. Lamm, Washington, D. C., Correspondent 


face of the watch. Swiss and German 
factories are only too glad to accommo- 
date their customers in this way, espe- 
cially so if the quantity is large. Even 
where the order is only a small one, the 
Swiss or German manufacturer will not 
hesitate to stamp on the face of the 
watch the name desired by the buyer 
“In general, it can be said that dealers 
in the Philippine Islands earn a large 
profit on unbranded European watches, 
or on European watches where they have 
their own name or brand stamped on the 
face. For example, a Swiss or German 
watch of very good appearence is laid 
down here, after a duty of 25 per cent 
has been paid, for approximately $2.20.” 


* & a 


President Hoover Informed That 


Business Is Resuming Normalcy 


WASHINGTON, D. C., Jan. 24.—At the 
meeting of the executive committee of 
the National Business Survey Confer- 
ence held here the latter part of last 
week the figures for industry presented 
showed the status of production and 
consumption up to mid-January as en- 
couraging. It was the consensus of 
opinion of all members of the committee 
that the situation had become so far 
normal that no unusual methods need 
be considered for the stimulation of busi- 
ness beyond the policies of progress 
which ordinarily mark American indus- 
try. 

The facts are now available for the 
last year of 1929 and the opening weeks 
of this year. A canvass of these facts 
shows that in the last months of 1929 
there was, as is known, a recession of 
business, more than seasonal, from its 
present high level of activity. This re- 





due to causes other than those 
the business structure, has 
left no major problems to be solved. 
There are now evidences of growing 
activity, and the current situation is 
favorable, the committee stated follow- 
ing its meeting. 

The members of the committee, 


cession, 
involved in 


follow- 








President 
him the 
and they 
business 

normal 


ing their meeting, called on 

Hoover and summarized for 
results of their deliberations 

assured him that the trend of 
has swung definitely toward 
activity. 


Pamphlet on Sale Prices and 
Manufacturing Costs 
WASHINGTON, D. C., Jan. 24.—Wide 
margins between sale prices and manu- 


facturing costs have frequently been the 
subject of criticism arising from the 
assumption that marketing costs are 





excessive. This condition has given rise 
to the question whether or not manage- 
ment in general has maintained account- 
ing control over distribution costs as 
effectively as it has over production costs. 

To ascertain the facts the department 
of manufacture of the Chamber of Com- 
merce of the United States made an 
inquiry in typical fields. Fifty execu- 
tives presented their views and a pam- 
phlet prepared from their replies is now 


ready for distribution. Although no 
definite conclusions have been drawn 
from the answers received, they contain 
valuable information for those contem- 
plating a study of this subject. 
* * ~ 
Old Large Sized Currency Passing 
Out of Circulation 
WASHINGTON, D. C., Jan. 25.—With 


the possible exception of a few national 
bank notes, all of the old large-sized pa- 
per money probably wille redeemed and 
out of circulation by March 15, it was 
estimated today by the Treasury De- 
partment. 

Virtually all of the old bills except 
national bank notes have now disap- 
peared from general circulation here and 
in many sections of the East. The small 
bills now take care of virtually all the 
currency demand in most parts of the 
country 
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24 Karat Club Entertains 


66 UBLICATIONS from the House of Karats,” 
bound in 24 karat gold, written and edited by 
recognized authorities in their special branches 

of the jewelry industry—sparkling with humor, color- 
ful, romantic, thrilling, chatty—or what have you? Books 
of yesterday, today and tomorrow, literary creations of 
master minds—(orders to be executed promptly—no 
trade discounts) are about to be placed on the market 
exclusively for jewelers. 

Announcement of this splendid forthcoming oppor- 
tunity to acquire these de luxe volumes of prose and 
verse, teeming with the spirit of the trade and vividly 
illustrated by staff artists was made Saturday night at 
the Hotel Plaza. Copies of the first official prospectus 
of these gems of literature were presented to over 700 
jewelers from all points of the compass, fortunate 
enough to be on hand at the 1930 banquet of the Jewel- 
ers’ 24 Karat Club of New York held that evening. 

The banquet was a brilliant affair, staged in new 
surroundings after years of similar gatherings at the 
Waldorf-Astoria Hotel, which has been torn down to 
make way for the giant Empire State Building, about 
to rise high above other skyscrapers in this pulsing 
metropolis of the “Western World.” 

The dinner was of 24 karat standard from beginning 
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oyally at 28th Banquet 


to end and will long be recalled as a worthy successor 
to those of previous years. It was different in some 
ways and those who have attended functions of the club 
at the Waldorf year after year did not feel quite as 
much at home at the Plaza, but the affair was excellent. 

The attendance was more limited than in recent 
years, owing to the lack of space. Many were disap- 
pointed at not being able to enjoy this great annual 
get-together of the jewelry clan, although every avail- 
able bit of space was utilized. But despite the best 
efforts of the banquet committee, under the able direc- 
tion of ex-President “Gus” Niemeyer, nearly 150 re- 
quests for reservations had to be refused after the 
maximum seating capacity of the banquet hall had been 
allotted. A number of regular attendants were missed 
in the gay throng, among them “Oscar of the Waldorf.” 

It cannot be said, however, that the 28th annual af- 
fair of the big New York jewelers’ social organization 
was “just another banquet.” It was not as gorgeous 
in some ways as the Silver Anniversary Dinner of 1927 
but the wonderful menu and excellent program of en- 
tertainment was fully up to 24 karat standards. The 


(Please turn to page 55) 
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(Continued from page 53) 
spirit of good fellowship ran high and from the time 
that the early arrivals began to congregate in Room 
134 and in the larger reception room near the banquet 
hall until the last guest had departed every minute was 
crowded with genuine enjoyment. 

The members of the reception committee under the 
leadership of ex-President P. J. Coffey were among 
the first to put in an appearance and were busy at all 
times. There were so many old friendships to be re- 
newed and new ones to be formed that every available 
minute was filled. 

Jewelers from many of the large cities and from a 
large number of small towns throughout the country 
were there. As usual the seating list showed a chart 
of the table arrangements and the numbered table to 
which each jeweler had been assigned. 

The diners were seated at 66 large round tables on 
the main floor of the ball room, while the head table, 
which was in the form of a semi-circle and banked 
with flowers, was placed on the big stage at the front 
of the room. In addition to the 66 tables on the main 
floor provision was made in the boxes for the accommo- 
dation of five extra tables. 

Banquets of the 24 Karat Club are famous for their 
perfect arrangement and the schedule was maintained 
this year as usual. The bugle blew promptly at 6.30 
p. m., and the members and guests found their places. 

The guests of the evening were then escorted to the 
head table, President DeWitt A. Davidson called the 
gathering to order and quiet settled over the throng as 
the Reverend Francis P. Duffy pronounced the invoca- 
tion. The orchestra then struck up “America” and 
afterward, when the jewelers had been seated, Presi- 
dent Davidson welcomed the gathering to the banquet. 
His voice was amplified by a loud speaker and heard 
clearly in all parts of the banquet hall. 

At the head table with President Davidson, as guests 
of the club, were Stephen H. Garner, president of the 
New England Manufacturing Jewelers’ & Silversmiths’ 
Association; Archibald Rutherford, president of the 
Philadelphia Jewelers’ Club; Benjamin M. Chapman, 
president of the Canadian Jewelers’ Association; Harry 
E. Radix, president of the Chicago Jewelers’ Club; 
Meyer D. Rothschild, president of the American Jewel- 
ers’ Protective Association; General C. P. Summerall, 
Chief of Staff, U. S. Army; Reverend Francis P. Duffy, 
and Major-General William Weigel, U. S.. Army (Re- 
tired). | 

During the serving of the dinner a fine musical pro- 
gram was rendered and at 8.45 came the intermission, 
while the tables were cleared from the banquet hall in 
preparation for the entertainment features of the even- 
ing which took the form of a 24 Karat Whoopee Show, 
featuring a number of Broadway and radio stars. The 
entertainment ended shortly after 11 p. m. 

The souvenirs of the banquet were fine leather memo- 
randum books bound in gold. They were distributed 
directly after the dinner. Another souvenir was the fine 
program of the evening. The cover (illustrated on page 
65) was a reproduction from a painting in the office of 
Larter & Sons, and showed a gold and silversmith at 
work. 

Following the banquet a number of enjoyable after- 
gatherings were held in various rooms of the hotel. 
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United States Customs Rulings 


Cartier, Inc., Lose Tariff Case on Classification of Imported Sheets of Platinum—Other Cus- 
toms Court Rulings Fix Status of Incoming Goods 


HE United States Customs Court, at 

New York, rendered a number of de- 
cisions during the past week of interest 
to the jewelry trades. In one of these 
decisions the Customs Court finds that 
imported sheets or plates of platinum, 
under one-eighth of an inch in thickness, 
invoiced as “platine,” were properly as- 
sessed by the New York collector of cus- 
toms at the rate of 60 per cent ad 
valorem, under Par. 399, Act of 1922, as 
“articles or wares, not specially provided 
for, if composed wholly or in chief value 
of platinum.” 

This decision overrules a claim of Car- 
tier, Inc., New York importers, to the 
effect that these sheets should have been 
allowed free entry under Par. 1644, pro- 
viding for “Platinum, unmanufactured or 
in ingots, bars, sheets or plates not less 
than one-eighth of one inch in thickness, 
sponge, or scrap.” 

Chief Justice Fischer writes the opin- 
ion in this case. He summarizes the 
court’s conclusions as follows: 

“When Congress inserted in Par. 1644 
of the Act of 1922 the words ‘not less 
than one-eighth of one inch in thickness,’ 
it intended such limitation to apply to 
all preceding forms of unmanufactured 
platinum named, and not merely to 
‘plates.’ Hence, a sheet or plate of plati- 
num under the specified thickness is ex- 
cluded from said paragraph and is prop- 
erly dutiable as here classified by the 
collector, especially since ‘sheets’ and 
‘plates’ are synonymous terms _inter- 
changeably used in the platinum trade 
to denote the same identical merchan- 


, 


dise.” 
IMITATION HALF PEARLS 


Sustaining a protest of the Brier 
Manufacturing Co., of New York, the 
Customs Court finds that imitation half 
pearls, without a hole or with a hole 
partly through only, taxed by the col- 
lector at the rate of 60 per cent ad 
valorem, under Par. 1429, Tariff Act of 


1922, should have been assessed at only 
20 per cent ad valorem, under the same 
paragraph. Judge Sullivan writes the 
opinion in the case. 


BEADED SLIPPER BUCKLES 


Morris, Mann & Reilly, Inc., of Chi- 
cago, lose before the Customs Court in 
a decision affirming the collector’s rate 
of 90 per cent ad valorem, under Par. 
1430, Act of 1922, on certain imported 
beaded slipper buckles. Claims for a 
lower duty are dismissed by the court as 
being without merit. Judge Tilson 
writes the opinion. 


TELESCOPE CIGARETTE HOLDERS 


The Customs Court, in granting an 
import claim of Geo. Borgfeldt & Co., 
New York, reaches the conclusion that 
certain telescope cigarette holders, taxed 
for duty by the collector at the rate of 
80 per cent ad valorem, under Par. 1428, 
Tariff Act of 1922, should have been as- 
sessed at only 60 per cent ad valorem, 
under Par. 1454, Act of 1922. Judge 
Sullivan writes the court’s opinion, fix- 
ing the lower duty. 


BELT BUCKLES 


The tariff status of imported belt 
buckles, composed of metal, or of metal 
set with precious, semi-precious or imi- 
tation precious stones, is fixed in an opin- 
ion by the Customs Court favoring a 
claim of the Globe Shipping Co., New 
York. These buckles, the Court decides, 
should not have been assessed at 80 per 
cent ad valorem, under Par. 1428, Tariff 
Act of 1922, but rather at the appropri- 
ate rate, according to value, under Par. 
346, Tariff Act of 1922. Judge Sullivan 
writes the opinion. 


BEADS 


Protests of numerous importers are 
sustained in decisions by the Customs 
Court reducing the duty on imported 


beads, loosely strung, not in imitation of 
precious or semi-precious stones and not 
ivory or imitation pearl beads. The col- 
lector’s rate of 45 per cent, under Par. 
1403, Act of 1922, is set aside and duty 
fixed by the Court at 35 per cent ad 
valorem, under said Par. 1403. Decisions 
covering these beads sustain protests of 
Morris Goldberg Sons, Royal Bead Nov- 
elty Co., J. E. Bernard & Co., Inc., Clover 
Bead & Novelty Co., Morris Hollander & 
Co., A. Einhorn, the S. H. Pomerance 
Co., Jacob Schorsch, New York Mer- 
chandise Co., M. Arnstein & Co., the 
Portenoy Co., Inc., and H. W. Robinson 
& Co. 


MANICURE OR TOILET SETS 


Certain imported toilet or manicure 
sets are held by the Customs Court to 
have been properly assessed with duty at 
the rate of 50 per cent ad valorem, under 
Par. 230, Tariff Act of 1922, in a decision 
overruling a protest of Hensel, Bruck- 
mann & Lorbacher, Inc. Claims were 
made for duty at 45 per cent, under Par. 
1432; 30 per cent, under Par. 1432; 40 
per cent, under Par. 399, or 35 per cent, 
under Par. 1313. All of these conten- 
tions are denied. 

The official sample consisted of an imi- 
tation leather and cloth pocket case, suit- 
able in size for a man’s upper vest 
pocket, containing a mirror, a tiny pair 
of scissors, a tiny comb, and four mani- 
cure instruments. 

Judge Sullivan writes the majority 
opinion in this case, while Judge Brown 
writes a dissenting opinion. 


METAL POWDER BOXES 


Denying relief to Carson, Pirie Scott 
& Co., of Chicago, the Customs Court 
finds that certain metal powder boxes, or 
vanity cases, etc., containing mirrors, 
were properly assessed by the collector 
at the rate of 80 per cent, ad valorem, 
under Par. 1428, Tariff Act of 1922. 
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Fight Against Smuggling Continues 





Activities of American Jewelers Protective Association in Combating This Evil Outlined at 
Annual Meeting of Organization Held in New York—Officers Reelected 


The American Jewelers Protective 
Association held its annual meeting in 
New York on Wednesday, Jan. 22, and 
after the members had listened to an 
interesting report read_by President 
Meyer D. Rothschild, a board of direc- 
tors was chosen and the session ad- 
journed. After this meeting the di- 
rectors went into session and reelected 
the same officers who served during the 
past year. 

There was only one change made in 


M. D. ROTHSCHILD, 
REELECTED 
PRESIDENT 


the directorate, William Hoffman of 
Eichberg & Co., being chosen in the place 
of Simon Sichel of the same concern, who 
resigned. The board of directors is now 
made up of: Godfrey Eacret, Lawrence 
D. Frank, William Hoffman, Frank 
Jeanne, William F. Juergens, Walter N. 
Kahn, Emil W. Kohn, Arthur Lorsch, 
William E. Marcus, Jr., Rolland G. 
Monroe, Julius S. Oppenheimer, Julius 
Raunheim, Lee Reichman, William I. 
Rosenfeld, Meyer D. Rothschild, Marcel 
N. Smith, Nathan J. Stern, Emile Tas. 
Lewis Van Wezel and Otto D. Wormser. 
The officers were all reelected includ- 
ing; Meyer D. Rothschild, president; 
R. G. Monroe, first vice-president; Frank 
Jeanne, second vice-president; William 
I. Rosenfeld, third vice-president; Otto 
D. Wormser, treasurer, and Arthur 
Lorsch, secretary. 
REPORT OF PRESIDENT M. D. ROTHSCHILD 


In his report President Rothschild 
told of some of the activities in which 


the organization has been interested 
during the past year. His talk was de- 
voted to commercial smuggling, tariff 
matters, litigation over the admission 
into this country of the Nassak diamond, 
duty free, as an antique, various rulings 
handed down by the Customs authorities, 
cooperation from retailers and reports 
on cases arising in 1929. 

At the outset he called attention to the 
efficiency of the Diamond Unit organized 
by the government over a year and a 





half ago, which is in charge of John 
W. Roberts. Only men trained in 
the work of ferreting out diamond 
smugglers go to make up this squad and 
the results already attained by this unit, 
Mr. Rothschild indicated, have justified 
its formation. The greatest deterrent to 
diamond smugglers, he indicated, would 
be the reduction of the duty on diamonds. 

During 1929, the report continues, 
Customs agents caught a number of sea- 
men and other steamship employes act- 
ing as carriers for smugglers and in 
several cases dealers have been appre- 
hended. “It is to be regretted however,” 
said President Rothschild, “that juries 
seem to be loath to convict smugglers 
and even when convictions are obtained 
some judges do not seem to regard 
smuggling as an offense which calls for 
any but light punishment.” Touching on 
the cases which are still pending, Mr 
Rothschild expressed the hope that the 
court would take a more serious view of 
the gravity of the offense of commercial 


smuggling, which not only defrauds the 
government but constitutes a form of 
unfair competition which if not checked, 
bids fair to drive honest merchants out 
of business. 

The well-known Margulies case, in 
which the smuggling of a huge assort- 
ment of diamonds was involved, also 
came in for some notice by Mr. Roths- 
child. He told how the association had 
aided the government in locating the dia- 
monds which were smuggled into this 


R. G. MONROE, 
REELECTED FIRST 
VICE-PRESIDENT 


country, concealed in the back of an old 
shoe brush. These gems were involved in 
a long drawn out legal controversy which 
ended last October when the government 
finally sold the diamonds at auction for 
$60,000. 

Speaking of the tariff situation, 
President Rothschild pointed out that 
during the past year the committee on 
tariff schedules had been organized unde1 
the auspices of the association. This 
committee headed by Walter N. Kahn 
has labored constantly in the interests of 
the industry and was somewhat rewarded 
for its efforts when onlv a few days ago 
the Senate approved the recommendation 
of the Senate Finance Committee, to re- 
duce the duty on diamonds, pearls and 
precious stones from 20 per cent to 10 
per cent and to allow the rough to enter 
this country duty free. The controversy 
surrounding the Nassak diamond, weigh- 
ing 80% carats, imported early in 1927, 
duty free, as an “artistic antiquity” was 

(Continued on page €5) 
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The Van Itallie Company 


90 West Broadway, New York 


Diamonds for Industrial Purposes 


Representing 


J. K. SMIT & ZONEN 
AMSTERDAM 


FOULDES, SMIT & CO. 


LONDON 
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(Rueckert Cases 


Keep Good Company 


First impressions often make or break the sale. 
Modern, good looking, efficient sample equip- 
ment is a vital essential to successful selling. 





No. OA Leather Telescope 


The telescope illustrated above 
is hand sewed and made of the 
best boarded cowhide and will 
stand up under the most severe 
conditions. 


RUECKERT 


MANUFACTURING CO. 


162 Clifford St. Providence, R. I. 


On special request supplied with any inscription. 
Uhrenfabrik (Clock Factory) Villingen, 
J.KAISER, G.M.B-H. 
Villingen (Blackforest) Germany. 














Mr. Retailer 
Your Insurance 





Problems are 


Easily Solved 


WM. H. McGEE & CO., INC. 


Underwriters 


A Jewelers Block Policy will protect you against Fire, 
Burglary, Hold-up, Shoplifting and Window Breakage, 
covering your own stock and furnishings, as well as 
merchandise entrusted to you on memo, for repairs 
or for safekeeping. 


The policy also protects you against loss on merchan- 
dise in your customer’s hands for approval. 


Your own insurance broker or agent can obtain de- 
tailed information from us upon application. 


Jewelers 11 South William St., 
Block New York City 


Policies Insurance Exchange Bldg., Chicago, Ml. 
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M. J. B. of T. Holds Annual Meeting 


Members Hear Optimistic Reports on Business Outlook for 1930 and Directors Are Elected at 


PROVIDENCE, R. I., Jan. 25.—A_ sub- 
stantial improvement in the manufactur- 
ing jewelry industry during 1930 was 
forecast in the annual report of Ellis W. 
MacAllister, vice-president and director 
of the Irons & Russell Co., which as 
president of the Manufacturing Jewel- 
ers’ Board of Trade he read at the an- 
nual meeting of the members of the or- 


ELLIS W. 
MacALLISTER, 
PRESIDENT 


ganization held yesterday afternoon at 4 
o’clock at the Turks Head Club, this city. 

The report of Secretary Horace M. 
Peck showed that there were 717 busi- 
ness embarrassments in the jewelry 
trade during 1929 as compared with 760 
in 1928. During the past year 10,725 
claims were handled by the collection de- 
partment, representing a total of $1,559,- 
213 as compared with 11,960 claims dur- 
ing 1928 for a total of $1,771,359. Fail- 
ure claims handled by the Board num- 
bered 1939 for a total of $602,897 as 
compared with 2414 in 1928 amounting 
to $796,431. 

After the opening preliminaries Presi- 
dent MacAllister read his annual report. 


REPORT OF PRESIDENT MACALLISTER 


In his report President MacAllister 
touched on business conditions as they 
existed last year and expressed the firm 
belief that 1930 will bring a substantial 
improvement in the industry. He called 
attention to the improved service being 
rendered by the Board and the physical 
changes made in the Providence and 
New York offices. 





Meeting Held in Providence 


REPORT OF SECRETARY PECK 
Horace M. Peck then submitted his 
report as secretary. The activities of 
the reporting and collection departments 

were outlined by Secretary Peck. 
Business embarrassments in 1929 were 
quoted by the secretary who listed them 
as follows: retail jewelers, 493; whole- 





42; 
watch re- 
pairers, 12; department stores, 6; jewel- 


sale jewelers, 55; manufacturers, 


wholesalers of watches, 6; 


ers’ tools and materials, 1 and miscel- 
laneous, 102, making a total of 717. 

Mr. Peck then continued with a men- 
tion of the reference book containing 
about 36,000 names and an explanation 
of how the bankruptcy and adjustment 
departments operate. Secretary Peck 
reported that the Board’s membership 
as of Jan. 1, 1930, was 439. 

After listening to the report of the 
nominating committee presented by the 
Chairman, Harold R. Barker, the fol- 
lowing directors were elected to serve for 
three years each: Providence—Alfred 
K. Potter, Gorham Mfg. Co.; Ellis W. 
MacAllister, Irons & Russell Co.; Fred- 
erick A. Ballou, Jr., B. A. Ballou & Co., 
Inc.; Archibald Silverman, Silverman 
Bros., and Royal J. Gregg, Ostby & 
Barton Co. Attleboro—Gustave W. 
Strandberg, Sykes & Strandberg and 
George L. Shepardson, C. A. Marsh & 
Co., and North Attleboro—Donald Le 
Stage, Le Stage Mfg. Co. Directors 
chosen to fill vacancies include: Jules P. 








Goldstein of Jules P. Goldstein Co., 
Providence, to serve two years and Vin- 
cent Sorrentino, Uncas Mfg. Co., Provi- 
dence and Dean Thresher, of the Waite, 
Thresher Corp., Providence, each to 
serve for one year. 

The board of directors for 1930, which 
will meet in a few days to elect a presi- 
dent, vice-presidents, secretary, treas- 


HORACE M. PECK, 
SECRETARY 


urer and manager, is as follows: Provi- 
dence—Alfred K. Potter, Gorham Mfg. 
Co.; Ellis W. MacAllister, Irons & Rus- 
sell Co.; James O. Otis, Harvey & Otis; 
Frederick A. Ballou, Jr., B. A. Ballou 
& Co., Inc.; T. Dawson Brown, Wolcott 
Mfg. Co.; Edgar M. Docherty, William 
C Greene Co.; Archibald Silverman, 
Silverman Bros.; Charles A. Mealy, the 
Hadley Co.; Royal J. Gregg, Ostby & 
Barton Co.; Frank M. Child, A. T. Wall 
Co.; Walter A. Griffith, R. L. Griffith & 
Son Co.; Jules P. Goldstein, Jules P. 
Goldstein Co.; Vincent Sorrentino, Uncas 
Mfg. Co.; Dean Thresher, Waite, 
Thresher Corp., and Harold R. Barker, 
of the Fulford Mfg. Co. Attleboro— 
Joseph Finberg, Finberg Mfg. Co.; Gus- 
tave W. Strandberg, Sykes & Strand- 
berg; George L. Shepardson, C. A. 
Marsh & Co.; and Lawrence E. Baer, 
Baer & Wilde Co. North Attleboro— 
Louis E. Freeman, L. E. Freeman Co.; 
Wallace D. Kenyon, Webster Co., and 
Donald Le Stage, Le Stage Mfg. Co. 
Newark, N. J.—J. Nelson Carter, Carter, 
Gough & Co., and New York city—Fred.- 
erick J. Blancard, Blancard & Co. 
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Rubies Star Rubies ---- to be EXACT 
Sapphires Star Sapphires wai een 


Dr. Luckeish, research 


> : \ engineer of the General 
Chinese Jade Electric Company, reported 


the invention of a new 
electric light bulb. 


This bulb will give off 
synthetic sunlight and en- 
able indoor workers to 
have all the benefits of 
outdoor life. 


Black Opals Aquamarines 


and other 


‘Precious Stones 


Jewelers who buy from 
us enjoy all the benefits 
of a helpful diamond 


connection. 


Noses fYhogee Vela 


10 West 47"Street 
New York. 


"24 Kt Service’ 
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THE BUYERS’ DIRECTORY 














Price $1.00 
INSURANCE 
in all parts of the world 
Jewelers Publishing Corp., 239 W. 39th St., New York Pendleton & Berger 


Brokers and Adjusters 
15 William St., New York 


Telephone Hanover 4789-4796 
Cable “Penberg” N. Y. 
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P. J. Coffey Again Heads Publicity Association 


Officers and Directors Elected and Interesting Reports Read at 
Annual Meeting Held in New York 


The 12th annual meeting of the Na- 
tional Jewelers’ Publicity Association 
was held last Friday, at the Harmonie 
Club in New York city, for the purpose 
of electing officers and to receive reports 
of the activities for the past year. The 
use of the rooms at the Harmonie Club 
were secured through the courtesy of 
Arthur Lorsch. 

P. J. Coffey was: unanimously re- 
elected president and managing director; 
Arno A. Dorst of the Dorst Co., Cin- 
cinnati, Ohio, vice-president; H. L. Far- 
row, Carter, Gough & Co., Newark, 
N. J., treasurer and ex-officio member 
of the finance committee; John Drake, 
executive secretary; Edgar M. Docherty, 
of the William C. Greene Co., Provi- 
dence, R. I., chairman of the finance 
committee; and Harold E. Sweet, of the 
R. F. Simmons Co., Attleboro, Mass., 
member of finance committee. 

Those attending the meeting included: 
Arthur Lorsch, Harold E. Sweet, Charles 
A. Whiting, Leo J. Vogt, G. H. Nie- 
meyer, P. J. Coffey, Arno A. Dorst, Fred 
G. Gruen, Edgar M. Docherty, Sidney 
Y. Ball, J. Engel, N. J. Stern, John 
Drake. Charles T. Evans, Emil J. 
Scheer and B. L. Shinn were also present 
at the meeting by invitation. 

Mr. Coffey opened the meeting, ex- 
pressing his appreciation for the time 
the members of the executive committee 
had given to the association and made 
only a brief report, inasmuch as details 
of the association’s work during the past 
year would be brought out at length in 
the reports of the treasurer and sec- 
retary. 

The treasurer’s report showed the 
organization to be in an excellent finan- 
cial condition and with sufficient funds 
on hand to continue the work on its 
present basis during 1930 and 1931; this 
in anticipation of a greater part of the 
delinquent subscriptions being paid. The 
statement showed cash receipts from ali 
sources of $135,405.70, in which is in- 
cluded $123,702.95 collections on  sub- 
scriptions and $7,505.67 earned interest 
for the year and other items of $4,197.08, 
with total disbursements of $66,840.22 
and liquid funds in the amount of 
$123,567.18. A budget of $51,900 was 
adopted for the ensuing year. 

Secretary Drake’s report, which he 
read, showed that the results of work 
of the association greatly exceeded that 


of 1928. The report went into detail 
as to the various phases of the work. 
One of the outstanding features of the 
report showed a large increase in pub- 
licity circulation over the previous year, 
which amounted to 162,797,899 against 
125,534,099 for 1928 and which does not 
begin to reflect the total circulation of 
the association releases that are pub- 
lished. 

Summarized, the secretary’s report 
showed that there had been released 
during the year 26,977 publicity articles; 
5731 manuscripts to 744 jewelers; 44,168 
mats; 4963 photographs; 5000 reports to 
subscribers; 9000 broadsides to sub- 
scribers; 10,000 newspaper’ reprints; 
23,500 notices of various kinds to the 
trade, and 12,995 letters and statements 
were handled by the office during the 
year. In addition to this, posters, ad- 
vertising material, booklets and form 
letters were sent to the subscribers. The 
report also referred to a number of out- 
standing cases where harmful articles 
had appeared in the newspapers on 
which action was taken in securing cor- 
rections and stopping future articles of 
a harmful nature. 

The following directors were nom- 
inated and unanimously elected for the 
vear: P. J. Coffey, Newark, N. J.; G. 
H. Niemeyer, New York; Fred G. Gruen, 
Cincinnati, Ohio; H. L. Farrow, New- 
ark, N. J.; Sidney Y. Ball, Chicago; 
Henri M. Didisheim, New York; Arno 
A. Dorst, Cincinnati, Ohio; J. Engel, 
Baltimore, Md.; Arthur A. Everts, Dal- 
las, Tex.; L. B. Herschede, Cincinnati, 
Ohio; Walter Kahn, New York; Eugene 
A. Kiger, Kansas City, Mo.; Arthur 
Lorsch, New York; N. J. Stern, New 
York; Harold E. Sweet, Attleboro 
Mass.; Leo J. Vogt, St. Louis, Mo.; 
Charles A. Whiting, Plainville, Mass.: 
Jerome Wiss, Newark, N. J.; Edgar M. 
Docherty, Providence, R. I.; George G 
Gambrill, St. Louis, Mo. 

At the close of the meeting luncheon 
was served. 








A blaze of undetermined origin re- 
cently did damage estimated at $7,000 
to the store of Isidore Braveman, 21 
Witherspoon St., Princeton, N. J. Many 
valuable watches, diamonds and rings 
were not touched by the flames, being 
locked ina safe. 


Canadian Jewelers Prepare for Con- 
vention in Toronto on February 


Hl, 12, 13 


TORONTO, ONT., Jan. 27.—Elaborate 
preparations are being made for the 
holding of the 11th annual convention 
of the Canadian Jewelers’ Association, 
which promises to be of unusual interest. 
It will be held at the Royal York Hotel 
Feb. 11, 12 and 13. 

The displays by manufacturers and 
wholesalers will be on an extensive scale. 
The entire first floor has been reserved 
for this purpose and a large overflow has 
found it necessary to secure accommoda- 
tions on the second and third floors. 

The most striking feature of the con- 
vention will be the fashion show which 
is scheduled for the opening day in the 
concert hall. Costumes for this event 
are being imported from Europe by the 
T. Eaton Co., and the jewels and other 
adornments will be furnished by local 
jewelers. Admission will be by invita- 
tion only and it is anticipated that there 
will be a large attendance. 

The convention opens officially on Feb. 
11 at the noon luncheon, when a civic 
welcome will be given by Mayor Wemp. 
The social side of the program will take 
the form of cabaret dinner, and an enter- 
tainment, on the evening of Feb. 12, and 
a banquet and ball on the following eve- 
ning. 








Southern California Jewelers Plan 
for Meeting and Tournament 


Los ANGELES, Jan. 24.—Arrangements 
for the annual meeting and golf tourna- 
ment of the Southern California Jewel- 
ers’ Golf Association are being made. 
The date fixed is March 25, and it is 
probable that the affair will be held at 
Pasadena, where there are several of the 
best golf courses in the country. 

Besides the election of officers there 
are several business matters of impor- 
tance to come before the “convention.” 
Matters pertaining to the betterment of 
the jewelry business and to the ethics of 
the craft will be discussed. 

The usual prizes will be offered for 
those who win the low strikes, but in 
addition the president’s trophy will be 
the goal sought by each contestant. 








64 





Optimistic for 1930 


President Frasier of A. N. R. J. A. Finds 
Vast Majority of Retailers Satisfied 
with Past Year’s Trade 


DuRHAM, N. C., Jan. 27.—Visits to all 
sections of the United States during the 
past year have convinced William G. 
Frasier, of this city and president of the 
American National Jewelers Asscciation, 
that general economic conditions pre- 
vailing over the country are about the 
same. Furthermore, he echoes the ex- 
pressed view of President Hoover that 
the much-mooted hard times exist 
largely in fancy. 

During the past year Mr. Frasier 
touched all sections of the country in 
visiting the jewelers’ associations of 
many States. While being particularly 
interested in the jewelry industry, he ob- 
served closely the general conditions con- 
fronting these sections, and conversa- 
tions with leading business men in them 
further strengthened his belief that the 
hard time period, while below normal in 
some respects, did not reach the panicky 
state that pessimists have described. 

In the jewelry business the conditions 
last year were normal, compared with 
the previous year, Mr. Frasier stated, 
pointing to the fact that to the average 
mind jewelry is classed as a luxury. 
While finding in some sections jewelers 
who professed belief in the hard time 
talk, a vast majority of the jewelers re- 
ported good business to the association’s 
head. The Christmas season was good, it 
was declared. The new year holds for 
the jewelers, in President Frasier’s opin- 
ion, good business. 








Employers and Employes Fraternize 
at Dinner Held by Milwaukee 
Wholesalers 


MILWAUKEE, WIs., Jan. 25.—The im- 
portance of loyalty and cooperative effort 
were stressed at the third annual good- 
fellowship dinner of the Milwaukee 
Wholesale Jewelers’ Association, held 
last night, at the Elks’ Club here. Over 
100 employers and employes, attended 
the affair. 

Dr. Stewart Scrimshaw, professor of 
economics and industrial relationships 
at Marquette University, was the prin- 
cipal speaker of the evening. He pointed 
out in his talk that there are four things 
necessary in business today, first, re- 
search and experimentation; second, 
standards; third, production control; anc 
fourth, the maintaining of standards 
through cooperation with employes. The 
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latter policy was stressed in line with 
the general keynote of the meeting. 

Edward M. Wals, president of the 
Milwaukee Wholesale Jewelers’ Associ- 
ation, opened the meeting with a few 
words of welcome and pointed to the 
growth of the Milwaukee association as 
an example of the value of cooperative 
effort. Arthur Bachman, president of 
the Milwaukee District Jewelers Club, 
who was invited as a guest, stressed 
the cooperation existing between the re- 
tailers and wholesalers of Milwaukee, 
and Arthur Kuesel and Adolph Possin, 
past presidents, both gave short talks. 

An orchestra and vaudeville entertain- 
ment, and the awarding of prizes com- 
pleted the evenings’ activities. James 
Havlista, of the O. H. Bingenheimer 
Co., was chairman of the entertainment 
committee. 








Maryland, Delaware and District of 
Columbia Retail Jewelers Will 
Convene in Baltimore, May 
1, 5 and 6 


WASHINGTON, D. C., Jan. 24.—Arthur 
J. Sundlun, president of the Maryland, 
Delaware and District of Columbia 
Jewelers Association, has returned from 
the first meeting held this year by the 
executive committee, which took place at 
the Southern Hotel, Baltimore. Mr. 
Sundlun reports that May 4, 5 and 6 
were selected as the dates for the next 
convention, which is to be held in Balti- 
more. 

The following committee heads were 
appointed by the president at the meet- 
ing: general chairman, Charles Howard 
Millikin of the Hennegen-Bates Co.; 
Philip Katz, S & N Katz, publicity 
committee; Jacob Engel, J. Engel & Co., 
program committee; John Fetting, A. H. 
Fetting Co., reception committee; Judson 
Mealy, John W. Mealy & Sons, entertain- 
ment committee; Gideon Stieff, Stieff Co., 
banquet committee; Edward Mealy, John 
W. Mealy & Sons, finance committee; 
and Leon Engel, J. Engel & Co., regis 
tration committee. The ladies’ commit- 
tee will be appointed later and the vari- 
ous other committee members will be 
selected shortly. At the next meeting, 
to be held in Wilmington in February, 
further details will be worked out. 
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Resumes Luncheon Meetings 


Members and Guests of Jewelry Crafts 
Association, New York, Hear Inter- 
esting Talk on Smuggling 


Meyer D. Rothschild, president of the 
American Jewelers’ Protective Associa- 
tion, featured the first 1930 meeting of 
the Jewelry Crafts Association of New 
York held on Jan. 22 in the Historic 
Room of the Blue Ribbon Restaurant, 
145 W. 44th St., with a talk on the “Evils 
of Smuggling.” 

Mr. Rothschild briefly spoke of the 
methods of the commercial smugglers 
and the success which attends their ef- 
forts and then gave a comprehensive 
picture of the practice of tourist smug- 
glers who, he stated, took in as much 
merchandise, if not more, than did the 
commercial clandestine importers. 

The speaker added that almost every 
person who buys expensive jewelry 
abroad and takes possession of it, at- 
tempts to smuggle it into this country 
rather than have the jeweler handle the 
shipping of it to the United States. The 
vast amount of goods brought over in 
this way would make the difference for 
a jeweler of a fair and a good year, Mr. 
Rothschild stated. He praised Collector 
of the Port Philip Elting for his co- 
operation and his efficient work. Mr. 
Rothschild closed his talk with a plea for 
a more whole-hearted fight against this 
evil. 

Arthur Essing, secretary of the Jewel- 
ry Crafts Association, informed those 
at the luncheon that the Board of Edu- 
cation is willing to hold evening classes 
for journeymer. jewelers at the Jewelry 
Trade School and asked the members of 
the association to cooperate by enrolling 
their employes. 








Yugoslav Ministry Publishes Regula- 
tions Governing Stamping and 
Hallmarking 


WASHINGTON, D. C., Jan. 24.—Regu- 
lations of the Yugoslav Ministry of Com- 
merce, published in the Sluzbene Novine 
set forth the various hallmarks and 
stamps required to be stamped on 
articles of gold, silver and platinum, 
and on measures, upon verification by 
the proper authorities, according to a 
report in the hands of the Department 
of Commerce. 

Reproductions of these stamps, to- 
gether with hallmarking regulations and 
fees, are on file in the Division of 
Foreign Tariffs of the Department. 
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Atlanta Retail Jewelers Association 
Meets and Chooses New Officers 


ATLANTA, GA., Jan. 24.—H. A. Maier, 
veteran Atlanta jeweler and president 
of Maier & Berkele, was elected presi- 
dent of the Atlanta Retail Jewelers’ As- 
sociation at the annual meeting, held 
last Tuesday evening, at the Winecoff 
Hotel. 

Other officers chosen included §S. T. 
Hillsman, vice-president; J. J. Bookout, 


secretary and treasurer, and C. V. 
Hohenstein, executive secretary. A 
membership committee was appointed 


consisting of: R. C. Schneider, chair- 
man; Nat Ullman, and S. T. Hillsman. 

The meeting opened with a dinner at 
6.30 o’clock after which a brief business 
meeting was held, presided over by the 
retiring president, Henry Muench. Fol- 
lowing this the nominating committee, 
headed by R. C. Schneider, made its re- 
port, and the new officers were duly 
elected and installed. 

Twenty leading jewelers were in at- 
tendance at the meeting, and everyone 
is enthuisatic over prospects for the com- 
ing year. 





-- 





Jewelry Exports 





Exports of Jewelry in November Totaled 
$158,074 


WASHINGTON, D. C., Jan. 27.—Figures 
showing the domestic exports of jewelry 
from this country in November have 
just been issued by the Bureau of For- 
eign and Domestic Commerce. The total 
value of the shipments for that month 
amounted to $158,074. 

Canada was our best customer, taking 
merchandise valued at $82,480, while the 
United Kingdom received goods worth 
$16,606. 

The exports by 
lows: 


countries are as fol- 


Countries Amount 


Belgium 
Denmark 2 
Germany . a Bhat 3,1 
Greece .. ev oo.e ‘ 

Italy ... : pees 2,799 
Malta, Gozo and Cyprus 130 
Portugal . Shank 246 
Spain .... : ; : 312 
Sweden . (07 
Switzerland ... ; : &0 
United Kingdom a 
Yugoslavia and Albania 26 
Canada _ . 

Costa Rica ‘ . 226 
Guatemala ‘ ; 6 
Honduras 1 
Nicaragua ; 2 
pl ee ss 2,453 
ON ere ee diet saben 3,585 
Newfoundland and Labrador ; 169 
OUR 6 bc cee tsccaeas 133 
Jamaica : Fos ial 2 
Trinidad and Tobago - 8 
Other British West Indies. 586 
> rs : 3,31 
Dominican Republic.... ‘ 67 
Netherlands West Indies. 57 
Virgin Islands a 
Argentina 
srazil 
Chile ee ; 7 
Colombia ...... 2,722 
Ecuador ... ; 2.42% 
British Guiana 5 
Peru 
Uruguay Gieios 
Venezuela .... : ‘ : 1,13 
British India . oe ; : 3,009 
British Malaya : 
Cevlon 
China 
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Cover Page of 24 Karat Club Banquet 
Menu. The illustration is from a paint- 
ing by an English Artist 


(See text on pages 52, 53 and 55) 


Java and Madura....... 270 
Other Netherlands East Indies 678 
Hong Kong...... amp 235 
0) SS rer eee 0 
Palestine Ae ee ee 3 27 
Philippine Islands. . 5 4,032 
Siam eA eer ; ; 162 
Australia .... es a scare 934 


British Oceania .... ‘ : 22 


New Zealand ....... 468 
British East Africa. : 213 
Union of South Africa a 2,443 
PRRNRIOUIE, esse agrh eee “en 260 
Canary Islands..... ae 90 
ci: ee oie $158,074 

Shipments from United States to 

Alaska ’ a 

Hawaii a 

Porto Rico... 











Metropolitan Retail Jewelers’ Asso- 


ciation Elects New Officers 


New officers were elected and installed 
at the regular monthly meeting of the 
Metropolitan Retail Jewelers’ Association 
held last Thursday evening at the Laurel 
Gardens, 75 E. 116th St., New York. 

Sol Reichgott was chosen as president; 
H. Davidioff, vice-president; Harry 
Golowen, secretary; J. McKibble, treas- 
urer; and A. Stoezkli, sergeant-at-arms. 
J. Weissman, H. Sacks and K. Kaplan 
were elected to the board of trustees, 
and A. Wolf, retiring president, was 
made chairman of the board of directors. 

Charles T. Evans, secretary of the 
American National Retail Jewelers As- 
sociation, addressed the 50 members 
present, explaining the bright prospects 
for the Capper-Kelly bill. He also 
called attention to the diamond tariff 
situation. Phineas Peters, president of 
the Brooklyn Retail Jewelers Associa- 
tion, and A. Landau, head of the Bronx 
retailers, attended as guests and spoke 
briefly to the assemblage. 

It was announced by Secretary Harry 
Golowen that commencing with the Feb- 
ruary meeting the organization would 
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hold its sessiuns at the impressive new 
quarters of the Manhattan Odd Fellows’ 
Temple, 105 E. 160th St. Decision was 
also made to dispense with the club’s 
banquet in 1930. 








Managers Attend Semi-Annual Meet- 
ing of the Kay Associated Stores 


Held at Washington, D. C. 


WASHINGTON, D. C., Jan. 25.—The 
semi-annual meeting of the Kay As- 
sociated Stores was held at the Am- 


bassador Hotel, this city, last Sunday 
Monday and Tuesday. E. I. Kaufman, 
M. S. Goldnamer, and Joseph H. Levi, 
representing the Washington headquar- 
ters were in charge of the meetings, 
which were devoted to store problems, 
management and policies. 

The meetings were addressed by E. I. 
Kaufman whose subject was “Looking at 
1930”; by Arthur Fertig of New York 
who reviewed the past year with a talk 
on “Looking at 1929.” S. M. Epstein, 
advertising agent of Detroit, Mich., 
spoke on “Your Advertising Problems” 
and Alan Bonito of the New York Board 
of Underwriters discussed “Jewelers 
Block Insurance.” 

Monday evening the managers attend- 
ing the convention were guests at a ban- 
quet given at the Woodmont Country 
Club at which Alvin H. Neumeyer, 
prominent local attorney, was _ toast- 
master and Victor B. Deyber, president 
of the Second National Bank of this 
city was guest of honor. 








Fight Against Smuggling 


(Continued from page 59) 


reviewed by President Rothschild in his 
report. He pointed out that an impor- 
tant question is involved in this action 
and it is expected that a _ decision 
will soon be forthcoming from the United 
States Court of Customs and Patent Ap- 
peals, to which tribunal it was taken 
after the United States Customs Court 
had upheld the classification as an “ar- 
tistic antiquity” placed on the diamond 
by the Treasury Department. Several 
other cases were also cited and he also 
emphasized the important part the retail 
merchant plays in combating smuggling. 
Recoveries resulting from retailer co- 
operation in the last year aggregated 
$13,177. He urged greater cooperation 
in this work. Every effort is also being 
made by the association to reduce tour- 
ist smuggling, he reported. 

In conclusion, he remarked that during 
1929 the association reported 101 cases 
to the government and out of this num- 
ber there were 22 recoveries aggregating 
$87,258. There have also been seizures 
in four other cases which are still in the 
process of settlement with the govern- 
ment. 








B. H. Jacobs, proprietor of B. H. 
Jacobs & Son, one of the oldest jewelers 
in Atchison, Kan., died at his home in 
that city Jan. 14. 
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CITY OF BRUS- 
SELS, IN HONOR 
OF HER MAR- 
RIAGE TO CROWN 
PRINCE UMBER- 
TO, OF ITALY 








SENTED TO 
PRINCBSS MARIE 
JOSE BY THE 


Window Smashers Get Loot from 


Omaha, Neb., Jewelry Stores 


OMAHA, NEB., Jan. 25.—Rings, 
watches, and other jewelry valued at 
approximately $765 were taken by win- 
dow smashers last Thursday night, from 
the Schwartz jewelry store No. 1, and 
the Clay Watch Shop, this city. 

One of the robberies occurred before 
midnight and the other about 4 o’clock 
in the morning. Burglars smashed the 
windows with bricks. At the watch 
shop about $265 worth of watches were 
taken. 





— 





Inexperienced Burglars Rob Several 
Kansas City, Mo., Establishments 


KANSAS City, Mo., Jan. 24.—Four 
firms in the six-story Merry building 
1009 Walnut St., were robbed some time 
between last Saturday night and Sunday 
morning, by inexperienced safe breakers 
who carried away about $1,500 worth of 
merchandise and money. Entrance to 
the building was gained by prying open 
the front door. Among the establish- 
ments visited by the thieves was the of- 
fice of the American Optical Co., where 
they took about $300 from a safe. 

On the fourth floor a glass door, lead- 
ing into the establishment of E. O. 
Baumgarten, Kansas City representative 
of the Norris, Alister-Ball-Bridges Co., 
was broken. Here no attempt was made 
to open the large safes and vault which 
contained thousands of dollars worth of 
diamonds. Counter drawers were ran- 
sacked and about $500 worth of rear! 
necklaces, costume jewelry, desk sets, 
mesh bags and compacts were taken 
with two leather handbags, in which it 
is believed the loot was carried. 

Jules Borel & Co.’s establishment on 
the fifth floor was also entered by break- 
ing a glass door. Two watches valued at 
$50 apiece were taken. 

On the opposite side of the hall the 
door of Joseph Zajic’s watchmaking shop 
was broken but the thieves did not enter, 
evidently believing that the place was 
unoccupied as the workbench could not 
be seen from the door. 

The robberies were reported Sunday 
morning when the janitor of the build- 
ing went to work. While E. P. Boyle, 


chief of detectives, and others were in 
vestigating the robbery in the building, 
a spare tire valued at $30 was stolen 
from Jules Borel’s motor car, parked 
near the main entrance. The only clues 
found in the building were the robbers’ 
tools and the two pairs of canvas gloves. 


Former Jewelry Salesman for Wash- 
ington, D. C., Concern Accused 
of Grand Larceny 


WASHINGTON, D. C., Jan. 24.—En 
gaged as a salesman for two local firms 
at intervals during the last two years, 
a man, 34 years old, is accused of rob 
bing his employers of jewelry valued at 
more than $4,000. 

On probation for two years following 
conviction for a violation of the national] 
prohibition act, the man was booked at 
detective headquarters the latter part of 
last week on 18 charges of grand larceny, 
and when arraigned in Police Court bond 
was fixed at $10,000 pending action by 
the grand jury. He waived preliminary 
hearing through his attorney. Only two 
charges, involving $280 in jewelry were 
preferred against him at court. 

Detectives Arthur Fihelly and Ben 
jamin Kuehling, who have been _ in- 
vestigating the thefts, said that a small 
amount of the jewelry had been re 
covered. A ring set with 17 diamonds 
and a wrist watch valued at $135 were 
recovered from a girl companion of the 
man’s, detectives said. 

Following his conviction under the 
national prohibition act, the man was 
placed on probation when his employers, 
interceded in his behalf, and he then 
returned to their employ. 








“Red” Handleman Convicted of 
Baltimore Jewelry Robbery Com- 
mitted Four Years Ago 


BALTIMORE, Mp., Jan. 27.—-Four years 
after he is alleged to have swindled the 
A. H. Fetting Jewelry Co., N. Charles 
St., out of a tray of diamond rings valued 
at $14,000, Maurice Handleman, alias 
“Red” Handleman was convicted by a 
jury in Criminal Court here. Handle 
man was found guilty after trial before 
Judge Robert F. Stanton, prosecution 
of the case being handled personally by 
State’s Attorney Herbert R. O’Conor. 

Handlemaiu’s counsel included At- 
torney Robert Chase, of New York, and 
former United States District Attorney 
John Philip Hill. The trial and con- 
viction was the result of a four-year 
battle waged by Detective Lieutenant 
James A. Manning, of the Baltimors 
detective bureau. 

Handleman was arrested in New York 
and through counsel and friends he 
waged a bitter fight against his extradi 
tion to Baltimore. Gov. Franklin D. 
Roosevelt, of New York, however, 
honored a warrant issued by Governor 










Keystone View Co. 


Albert D. Ritchie and Handleman was 
brought here for trial by Lieut. Man- 
ning. Handleman was positively iden- 
tified by a member of the jewelry firm 
as one of two men who spent some time 
in the Fetting establishment negotiating 
for the purchase of diamonds. The tray 
of diamonds was missed when Handle- 
man and his alleged confederate left the 
store. 

Handleman did not take the stand to 
testify in his own defense and the jury 
was out only 14 minutes. A motion for 
a new trial has been filed by Handle- 
man’s lawyers. The convicted man is 
now in jail. 








Window Smashers Rob Fall River 
and New Bedford, Mass.. 
Jewelry Stores 


FALL RIVER, MAss., Jan. 25.—In one 
of the most daring breaks staged in 
this city in several years, rings, wrist 
and pocket watches and other articles 
of jewelry worth nearly $1,000 were 
stolen from the display window of the 
retail jewelry store of Mullen Bros., 254 
S. Main St., some time between the 
closing hour Thursday night and open- 
ing time yesterday morning. The break 
was discovered at about 7.15 o’clock yes- 
terday morning and after a cursory in- 
vestigation Mr. Mullen told the police 
that the missing articles included 12 
men’s and ladies’ watches, about 20 rings 
and several miscellaneous articles of 
jewelry. 

The robbery was committed by cutting 
the heavy plate glass in the window at 
the right of the front door with a sharp 
instrument. A salt shaker was used to 
knock the glass into the window. 


NEW BeEpForpD, MAss., Jan. 25.—With- 
in 24 hours after window smashers 
robbed the Mullen Bros. retail jewelry 
store in Fall River, on Thursday night, 
the store of the Olympia Jewelry Co., 
on Purchase St., this city, was robbed 
in a similar manner. The thieves, how- 
ever, were apparently frightened away 
after securing three diamond rings 
valued at $165. Jewelry valued at more 
than $2,000 which lay in the window, 
within reach of an arm, was unmolested. 

Because of the daring and quickness of 
the robbery, the police of this city and 
Fall River, after a comparison of notes, 
link both breaks with the same men. A 
general alarm was_ sent throughout 
southeastern New England to be on the 
alert against the further depredations of 
the men. 
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Sneak Thieves Steal Tray of Diamond 
Rings from Philadelphia 
Jewelry Store 


PHILADELPHIA, Jan. 27.—One of the 
boldest sneak thefts committed here in 
years occurred last week when a tray 
of diamond mounted rings was stolen 
from the store of Herman Barr, at 1018 
Chestnut St., at a busy hour in the 
afternoon. The loot was valued at be- 
tween $2,000 and $3,000 and so far the 
police have no clue to the robbers. 

The thieves, described as men of 
middle-age and well dressed, entered the 
store about 2 p. m., and one of them 
handed to William Leach, a clerk, an in- 
expensive watch chain he _ said he 
wanted repaired. While Mr. Leach took 
the chain to the repair department in 
the rear of the store, the men lingered 
over a showcase in which the rings were 
displayed and left the store before Mr. 
Leach returned. The rings were not 
missed for a half hour afterward, when 
another clerk asked Mr. Leach what had 
become of the tray. Examination re- 
vealed the case had been opened, and 
evidently one of the men had slipped the 
tray under his overcoat. 








Milwaukee Jeweler Fined After 
Pleading Guilty to Nine Offenses 
Against City Auction Ordinance 

MILWAUKEE, WIs., Jan. 25.—Joseph 
Saltzstein, retail jeweler here, charged 
with nine separate offenses against the 
city auction ordinance, pleaded guilty in 
the district court in this city and 
was fined $225. The cases were con- 
tinued so often that the costs when com- 
puted will equal or exceed the amount 
of the fine. 

Assistant City Attorney’ Robert 
Gunnis told Judge George E. Page that 
last September Saltzstein was warned 
several times that he could not hold 
auctions after 6 p. m. He refused to 
take heed, Mr. Gunnis said, and a war- 


D. L. Bromwell 
with some of the 
White House 
silverware that 
has been repaired 
by him. He and 
his father had 
been doing this at 
the same address 
in Washington, 
D. C., For bi 
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rant was obtained. Mr. Saltzstein coun- 
tered with a temporary injunction ob- 
tained in the circuit court, restraining 
the police and city attorney from inter- 
ference. This was later dissolved and 
then Mr. Saltzstein went to the Supreme 
Court at Madison and secured another, 
only to have it dissolved again. 

Arthur Barry, attorney for Mr. Saltz- 
stein, told the court that Mr. Saltzstein 
was in need of finances and held the 
auctions just prior to Christmas to re- 
coup. 








Alleged Bandits Betrayed by Name 
in Coat Left After New York 
Jewelry Store Robbery 


An alleged bandit who was considerate 
enough to leave behind his overcoat en- 
abled police to arrest three men charged 
with the hold-up, last Saturday night, of 
the jewelry store of Sundel Singer, 1215 
Amsterdam Ave., New York. 

Two bandits entered the store and, af- 
ter shutting the proprietor, his wife and 
a customer into a rear room, escaped 
with diamond rings valued at $3,000. 
Detectives found the coat and in it dis- 
covered the name of Frank Carsale, so 
the police say. They called at his home 
and found four men asleep, and they al- 
lege, each had a loaded revolver under 
his pillow. The police also claim that 
they found Singer’s rings in a bureau 
drawer. The jeweler identified Carsale 
and Harry Shaw as the hold-up men, and 
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Harry Newman as the driver of the car 


in which the getaway was made. The 
fourth man, Peter Schmitz, was held un- 
der the Sullivan Law. 








New York Jeweler Causes Arrest of 
Man Accused of Passing Bogus 
Check 


On the complaint of Samuel Goldberg, 
retail jeweler, 1119 Sixth Ave., New 
York city, William D. Perfect 2d, of 
Rockville Center, L. I., was arrested last 
Friday afternoon charged with attempt- 
ing to obtain $1,290 worth of jewelry on 
an alleged forged check. 

Mr. Goldberg was in the store with his 
brother Nat when, it is claimed, Perfect 
entered and selected a solitaire engage- 
ment ring and a diamond wedding ring. 
He stated he was to be married the fol- 
lowing Wednesday, but wanted the rings 
that day to show his sweetheart. Leav- 
ing a small deposit to hold the goods for 
him, he left the store, ostensibly to secure 
his brother’s certified check to cover the 
cost of the rings. Perfect returned 
shortly afterwards and, it is charged, 
tendered the Goldbergs a certified check 
on a Brooklyn bank. Samuel Goldberg 
took the check to his bank nearby, where 
he was told that the certification was 
probably genuine, but as the Brooklyn 
bank was already closed it was impossi- 
ble to make certain before the following 
morning. 

The nonchalance and confidence of 
Perfect, who even had the jewelers tele- 
phone a “friend” to prove his identifica- 
tion, aroused the Goldbergs’ suspicions 
and they called in Traffic Patrolman Cari 
H. Block. On further questioning, Per- 
fect, it is alleged, admitted that the check 
signed “George W. Smith” was a forgery, 
telling the police that he was hard 
pressed for funds to maintain his wife 
and child. In his automobile, parked 
several blocks away, forged certification 
stamps were found, according to the po- 
lice. 


years but recent- 
ly the governnient 
took over the 
building in which 
he was located 
forcing him to 
move to another 
location. He is 
still repairing 
silverware for 
the White House. 
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Bill Before Kentucky Legislature 


Would Impose Tax on Chain Stores 


LOUISVILLE, Ky., Jan. 27.—An inter- 
esting chain store bill has been intro- 
duced before both divisions of the Ken- 
tucky Legislature, and from present in- 
dications it is certain of passage. Allie 
Young, Senator from Brodhead, has 
announced that it will be passed early, 
so that if vetoed, it may be passed over 
the Governor’s head. The Governor in 
his address before a joint session of the 
Legislature advocated legislation to re- 


lieve home merchants, and_ severely 
criticised chain store methods. 
The bill would be on a progressive 


basis, under which every retail store 
would pay a $25 a year license tax, $50 
for a second store, $75 for a third, and 
a $25 advance in cost as the numbers of 
stores mounted. Whether the bill is 
legal or not, or would be held con- 
stitutional, is something which must be 
later determined. 








New England Manufacturing Jewelers’ 
and Silversmiths’ Association Com- 
pletes Plans for Banquet on Feb. 8 


PROVIDENCE, R. I., Jan. 25.—All ar- 
rangements have been completed for the 
annual banquet of the New England 
Manufacturing Jewelers’ and _ Silver- 
smiths’ Association which is to be held 
in the Colonial Ballroom of the Provi- 
dence-Biltmore Hotel on Saturday eve- 
ning, Feb. 8. There will be an informal 
reception from 6 to 6.30 o’clock after 
which time the banquet will be served. 


Stephen H. Garner, president of the 
association will preside and there will be 
but one speaker after which professional 
entertainers will furnish a diversified 
program. The speaker will be Congress- 
man Dr. Charles Aubrey Eaton of the 
Fourth New Jersey District, who is re- 
puted to be an entertaining speaker. 
Manager Booth for the committee, an- 
nounces that the dinner will be served 
promptly and it is expected that there 
will be a capacity attendance. 








Weeks Chosen Head of the 

Sterling Silversmiths’ Guild at 
Meeting Held in New York 

The 


Sinclair 


Sterling Silversmiths’ Guild of 


America held its annual meeting last 
Friday at the Hotel Roosevelt, New 


York, where, after the business of the 
session was finished, a dinner was served. 
The election of officers and a discussion 
of plans in which the organization is in- 
terested were the features of the meet- 
ing. 

The election resulted in the selection 
of Sinclair Weeks of the Reed & Barton 
Corp. as president to succeed George C. 
Lunt, who had served for several years. 
Other officers chosen included: Edmund 
C. Mayo of the Gorham Co., vice-presi- 
dent; Henry Norton of the R. Wallace & 
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Sons Mfg. Co., treasurer, and Alexander 
Vincent, secretary. 

Those present at the meeting and the 
firms they represent are as follows: 

The Alvin Corp. and the Gorham Co.: 
E. C. Mayo, H. B. O’Brien, A. A. Wain- 
wright, C. S. DeFord. 

Dominick & Haff and the Reed & Bar- 
ton Corp.: W. F. McChesney, Sinclair 
Weeks, A. Ashworth. 

International Silver Co., C. D. Munson. 





SINCLAIR WEEKS, NEWLY ELECTED 


PRESIDENT 

Rogers, Lunt & Bowlen Co.: George 
C. Lunt, George H. Davis. 

Towle Mfg. Co.: W. A. Kinsman, C. 
G. Pendill, H. E. Nock. 

R. Wallace & Sons Mfg. Co.: C. D 
Morris, H A. Norton. 

Handy & Harman: G. H. 
C. W. Handy. 

Guild Office, A. Vincent, and, agency, 
Henry Eckhardt, G. L. Roberts. 


Niemeyer, 








National Gift and Art Association to 
Hold Shows in New York. 


Philadelphia and Boston 


Conspicuous among the gift shows to 
be staged during February and March 
will be the three exhibits of the National 
Gift and Art Association. The first mid- 
winter show of this organization 
in the Hotel Pennsylvania, New York, on 
Feb. 24 and continues until Feb. 28. This 
will be followed by a huge exhibit in the 
Adelphia Hotel in Philadelphia from 
March 7 and then comes the 


opens 


3 to March 7 
organization’s final show of the season 
in the Parker House at Boston from 
March 10 to 14. 

With the approaching New York show 
this will be the third year the National 
organization has brought this exhibit to 
the Metropolis, and with the selection of 
the Hotel Pennsylvania for headquarters 
the sponsors feel that this exhibit will 
surpass anything the association has 
ever attempted. These New York shows 
are semi-annual affairs. The list of ex- 
hibitors for this show contains the names 
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of nearly every representative concern 
catering to the gift trade. 

The Philadelphia show from March 3 
to 7 is entering into its ninth successful 
year and is the pioneer gift exhibit of 
the country. Like the coming New York 
exhibit, every effort is being made to 
make this Philadelphia show, which is 
also a semi-annual event, outstanding 
both from the standpoint of the quality 
of merchandise shown and the variety of 
new and attractive articles from which 
visiting buyers can select. The Boston 
show, which will follow within a few 
days, will likewise attract widespread in- 
terest among jewelers and gift shop and 
department store buyers. 








House Committee Orders Favorable 
Report on Capper-Kelly Bill 

WASHINGTON, D. C., Jan. 28.—Pre- 
diction was made in THE JEWELERS’ 
CIRCULAR a couple of weeks ago that the 
Kelly price maintenance bill would soon 
be favorably reported to the House. 
The House Committee on Interstate and 
Foreign Commerce by a vote of 12 to 9 
has ordered a favorable report. 

At the time this is being written the 
report has not actually been filed with 
the House. It will be made by Repre- 
sentative Merritt of Connecticut. Mr. 
Merritt has stated that he will probably 
have the report ready by Wednesday or 
Thursday of this week. Details of the 
report will be published in next week’s 
issue. 

Prior to the actual filing of the report 
Representative Clyde Kelly, sponsor of 
the bill, made the following announce- 
ment: 

“The action of the Interstate and 
Foreign Commerce Committee, in favor- 
ably reporting the Capper-Kelly Fair 
Trade bill is gratifying to all believers 
in fair competition in business. It is 
proof of the justice of the contention 
urged through many years that pred- 
atory price cutters shall not be _ per- 
mitted to destroy standard, quality goods 
and independent distributors, through 
cut throat practices. 

“The committee’s action and the prog- 
ress of this measure will without doubt 
be assailed by every interest which 
profits from unfair competition. Semi- 
monopolistic retailing organizations and 
their allies will, as in the past, endeavor 
to distort the one issue involved, which 
is honest business methods. 

“Step by step the victories have been 
won and there can be no doubt as to 
final success in the effort to secure a 
square deal to independent American 
business.” 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York 
as reported for the past week: 


Selling Price 


London U.S. Gov’t New York 


Date Official Assay Bars Official 
Jan. Bl..ss 33 47% 45% 
she Oe 47% 44% 
"= 3.... Se 47 4456 
“ 34.... 20% 4656 444% 
' 25 2034 46% 44% 
27 2056 46% 44% 
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New York and Atlanta Salesmen of 
the Gorham Co. Meet in the 
Metropolis 

The New York and Atlanta, Ga., sales- 
men of the Gorham Co. met last Friday 
and Saturday at the wholesale offices of 
the concern, 2 W. 47th St., New York. 


They were addressed by several of- 
ficials of the concern and during the 


two days’ sessions were shown new mer- 
chandise and acquainted with the new 
advertising program. 

Edmund C. Mayo, president, addressed 
the salesmen, as did H. B. O’Brien, vice- 
president in charge of sales; H. H. Moul- 
ton, salesmanager of Gorham’s; Paul 
Donelan, advertising manager, and Ed- 
ward Krehbiel, vice-president. 

Mr. Krehbiel called attention to 
a new avenue of profit open to retail 
jewelers. He cited an instance of a De- 
troit retailer who discovered a chance to 
sell a memorial through a church in that 
city. The Gorham concern designed the 
job and did the work, and the retailer 
collected a good profit on the $22,000 in- 
volved. Mr. Krehbiel also spoke exten- 
sively on the opportunities retail jewel- 
ers have to sell memorials, shrines, etc., 
in their communities. 

The salesmen were shown new mer- 
chandise and a new advertising program, 
and the management feels that the net 
results of these sectional sales confer- 
ences, which will be held semi-annually, 
will prove far better than under the old 
arrangement. 

This week the Chicago and Middle 
West representatives meet in Chicago, 
where they will be addressed by Messrs. 
O’Brien, Moulton and Donelan. Then 
Mr. O’Brien and Mr. Moulton will go to 
San Francisco, where the third and last 
sectional conference will be held. 








Questionnaire Committee of A. N. R. 
J. A. Discusses Study of the Trade 
at Meeting in New York 


A meeting of the questionnaire com- 
mittee of the American National Retail 
Jewelers’ Association was held at the 
headquarters of the organization, 22 W. 
48th St., New York, last Saturday morn- 


ing. The following were _ present: 
Chairman, Charles A. Hammarstrom, 
general manager, Marcus & Co., New 


York; Norman E. Hascall, president, J. 
J. Freeman Co., Toledo, Ohio; Walter M. 
Jaccard, chairman of the board, Jaccard 
Jewelry Corp., Kansas City, Mo.; James 
Kingman, vice-president, Smith-Patter- 
son Co., Boston, Mass.; Percy K. Loud, 
secretary-treasurer, Wright, Kay & Co., 
Detroit, Mich.; Emil J. Scheer, Roches- 
ter, N. Y.; Arthur J. Sundlun, president, 
Kahn & Co., Inc., Washington, D. C.; 
William G. Thurber, secretary-treasurer, 
Tilden-Thurber Corp., Providence, R. I.; 
W. G. Jamison, Commercial Agent of the 
Department of Commerce; Dr. Paul H. 
Nystrom, Columbia University and one 
of the Board of Consulting Economists 
of the A. N. R. J. A., and Charles T. 
Evans, secretary of the A. N. R. J. A. 
Previous to the meeting considerable 
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had been carried on by corres- 
pondence and several sample question- 
naires assembled in anticipation of this 


work 


meeting. These were thoroughly dis- 
cussed and some questions eliminated in 
order that the questionnaire when sub- 
mitted shall be as simple and direct as it 
is possible to make it. 

The committee was in session for sev- 
eral hours and at the conclusion the 
chairman and secretary were authorized 
to select a sub-committee which will for- 
mulate a questionnaire which will be re- 
submitted to the committee before final 





CHAIR- 


HAMMARSTROM, 
MAN OF THE COMMITTEE 


CHARLES A. 


submission to the United States Depart- 
ment of Commerce. 

All present were enthusiastic regard- 
ing the possibilities of benefits which will 
result from this questionnaire study of 
the business, and the members who were 
unable to be present had written giving 
their views on the proposition, thus indi- 
cating the unanimous opinion of the com- 
mitteee regarding what is considered to 
be the most important research work 
ever undertaken by the A. N. R. J. A. 


c 


Business Outlook 








Survey Made by A. C. Becken, Head of 
Wholesalers’ Association, Indicates 
Trade Is Optimistic for 1930 

PHILADELPHIA, Jan. 25.—Executive of- 
ficers of the National Wholesale Jewel- 
ers’ Association have received from A, C. 
Becken of Chicago, president of the as- 
sociation, a letter addressed to members 
which indicates a feeling of optimism in 
general throughout the trade for 1930. 

Recently Mr. Becken sent a question- 
naire to members asking for their reac- 
tions on the holiday trade and prospects 
for the present year. Analysis of the re- 
plies sent to Mr. Becken are summarized 
by him as follows: 

Twenty-three leading jewelry manu- 
facturers report that they do not propose 
to reduce either the size of their organi- 


zations or the wages of their employes 
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during 1930. One expects to reduce both 
and one will reduce the size of his or- 
ganization but not their wages. Seven 
of these manufacturers anticipate good 
business this spring. Fourteen antici- 
pate fair business and four anticipate 
quiet business. Thirteen manufacturers 
report a decrease in sales of from five 
to 56 per cent during the months of No- 
vember and December as compared with 
the year previous. Eight manufacturers 
report increases of from three to 50 per 
cent during the same months and four 
manufacturers report that their 
were approximately the same as the year 
previous. 


sales 


WHOLESALERS IN SOUTH AND SOUTHWEST 


Four do not propose to reduce size of 
organization or wages of employes dur- 
ing 1930. One proposes to do both. Two 
propose smaller organizations but no 
wage reductions. Four wholesalers an- 
ticipate fair business during the spring 
months and three wholesalers anticipate 
quiet business. Four wholesalers report 
decreased sales of from eight to 45 per 
cent during November and December as 
compared with the year previous and 
three wholesalers report increased sales 
of from five to 57% per cent during the 
same period. 

WHOLESALERS ON PACIFIC COAST 

Three firms experienced from 10 to 15 
per cent decreased sales in November 
and December. They anticipate fair 
business during the spring months and 
do not propose to reduce the size of their 
organizations or wages paid employes. 


WHOLESALERS IN NORTHWEST 


One wholesaler enjoyed same volume 
in November and December 1929 as in 
1928. He anticipates good business this 
spring and does not propose reducing 
either the size of his organization or the 
wages paid employes. 


WHOLESALERS IN EAST 


Eight firms do not propose reducing 
either number or wages of employes. 
One proposes to increase both. One plans 
to reduce number of employes but not 
wages. Three firms report sales for No- 
vember and December from seven to 15 
per cent greater than a year ago. Seven 
reported sales for November and Decem- 
ber from five to 25 per cent less than a 
year ago. Eight firms anticipate quiet 
business. 


WHOLESALERS IN MIDDLE WEST 


Twenty-two firms do not propose re- 
ducing either number or wages of em- 
ployes. One plans reducing both and 
one plans reducing number of employes 
only. Seventeen firms reported sales for 
November and December from three to 
33 per cent less than a year ago. Seven 
firms reported sales for November and 


December from five to 18 per cent 
greater than a year ago. Three firms 
anticipate good business during the 


spring months, 14 anticipate fair busi- 
ness and seven anticipate quiet business. 
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Death of David Korones 





Head of New York Wholesale Jewelry 
House Succumbs After Short Illiness 
David Korones, senior member of the 

firm of Korones Bros., wholesale jewel- 

ers, 20 W. 47th St., New York, passed 

away last Saturday at his home, 2007 

E. 5th St., Brooklyn, N. Y. Funeral 

services were conducted last Sunday by 

Rabbi Abraham Burstein and the Ma- 





THE LATE DAVID KORONES 


sonic lodge of which Mr. Korones was 
a member. Burial followed in Mount 
Carmel Cemetery. 

David Korones was born in Russia on 
Dec. 15, 1866. He came io this country 
as a young man and about 1898 em- 
barked in the jewelry business with his 
brother Karl, under the style of Korones 
3ros. The firm was originally located 
on Chrystie St., New York, and later 
took quarters in 37 Maiden Lane. About 
three years ago the business was moved 
to the present location. 

Upon the withdrawal of Karl Korones 
from the firm about 1920, David Korones’ 
three sons, Henry C., Sol D. and Samuel 
A. Korones, were admitted to the busi- 
ness. The firm will be continued by the 
latter three under the same name, Ko- 
rones Bros. 

Mr. Korones was a member of Men- 
orah Lodge No. 903, F. & A. M. 

Deceased is survived by his widow, 
Fannie Korones, the three above men- 
tioned sons and one daughter, Beatrice 
Silverstein. 


Oscar R. Boehne 


PROVIDENCE, R. I., Jan. 28.—Oscar R. 
Boehne, head of the gold and silver 
refining concern of O. E. Boehne & Co., 
200 Globe St., collapsed in an auto- 
mobile yesterday morning, as he was 
being taken from his home to his office. 
By the time the automobile had reached 
the Rhode Island Hospital in a race for 
a physician, Mr. Boehne was dead, al- 
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though it was but a few blocks from 
where he collapsed. The medical ex- 
aminer stated that death was due to 
acute heart condition, aggravated by the 
excessive cold. 

Mr. Boehne had been the owner of the 
business for the past 16 years. He is 
survived by his widow. 


Samuel G. McDowell 


CHIPPEWA FALLS, WIS., Jan. 23.— 
Samuel G. McDowell, retail jeweler here 
for many years, died suddenly at his 
home Jan. 15 of heart disease. 

Mr. McDowell conducted a watch and 
repair shop in connection with his store. 
He had lived in Chippewa Falls for near 
ly 50 years. 

Deceased is survived by his widow, one 
daughter and four sons. 


James M. McNerney 


ATTLEBORO, MASs., Jan. 27.—James M 
McNerney, a_ retired manufacturing 
jeweler, died at his home here last week 
after a short illness. He was for several) 
years affiliated with the J. T. Inman Co 
and later was a member of the firm of 
Allen & McNerney for more than 20 
years. Mr. McNerney retired from 
active business about six years ago. 

Deceased is survived by three daugh- 
ters. 


Edward B. Covill 


ROCHESTER, N. Y., Jan. 27.--Edward 
Benjamin Covill, for years a well known 
retail jeweler of Wellsville, N. Y., died 
last week at his home after an illness 
of seven weeks. 

Mr. Covill was born in Warsaw, Pa., 
in 1852. He began his retail business 
in Wellsville in 1890. 

Deceased is survived by his widow, 
two daughters, a son, a brother and a 
sister. 


Samuel Rieman 


BAYONNE, N. J., Jan. 25.—Samuel Rie- 
man, retail jeweler in this city for more 
than 30 years, died last Saturday at his 
home, 66 W. 27th St., Bayonne, at the 
age of 53 years. Burial took place the 
following day in Baron de Hirsch Ceme- 
tery on Staten Island. 

Surviving are Mrs. Ida Rieman, the 
widow, two sons, and two daughters. 








The Biennial Census of Manufactures, 
to be taken this year in connection with 
the Decennial Census, will ask for the 
first time, in the case of most industries, 
for sales instead of production figures. 
It is believed that it will be advantageous 
to have these figures given in the same 
terms as data in the census of dis- 
tribution, even though the change in the 
case of some industries may affect the 
comparability of the figures with those 
for previous years, by causing a slight 
variation. 
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Death of E. I. McConnell 


Past-President of Jewelers Fraternal Asso- 
ciation, New York a Victim of Apoplexy 


Edward Ira McConnell, past president 
of the Jewelers Fraternal Association 
and for 15 years New York representa- 
tive of the L. E. Freeman Co., North 
Attleboro, Mass., died suddenly early 
Wednesday morning, Jan. 22, at his 
7th St., Brooklyn, N. Y. 


home, 363 E. 





THE LATE E. I. McCONNELL 


Funeral services were held last Friday 
evening at Pyle’s Mortuary, Brooklyn, 
and on Saturday afternoon the body was 
interred in Cedar Grove Cemetery, Dor- 
chester, Mass. The services were at- 
tended by several members of the jewel- 
ry industry. 


Mr. McConnell was at his office in 9 
Maiden Lane only a few days before his 
death and was apparently enjoying good 
health. News of his sudden passing 
naturally came as a severe shock to his 
host of friends in the trade. 


Mr. McConnell was born in Boston, 
Mass., on Sept. 26, 1871. He was among 
the large coterie of New York represen- 
tatives for “Down East” concerns who 
for years have been actively interested 
in the Jewelers’ Fraternal Association 
and the Maiden Lane Outing Club. In 
1928 Mr. McConnell was elected presi- 
dent of the fraternal organization and 
on several occasions was a member of 
the committees in charge of the outdoor 
activities of the Maiden Lane Outing 
Club. He was also a member of the 
Maiden Lane Historical Society. 


Deceased is survived by his widow, 
Sarah McConnell and two sons, Wilson 
C. and Herbert J. McConnell. 








David E. Dunn, 68 years old, retired 
jeweler and formerly a public official of 
Fort Plain, N. Y., died recently at his 
home after a lingering illness. 





ee ee ee ee ee eee ee eee 


mA rH 


NMNsretaqaese Ao fo 


fo Fie | 


January 30, 1930 


Officers Chosen 





Greater Detroit Retail Jewelers’ Association 
Will Install Leaders at Banquet 
February 11 


DETROIT, MicuH., Jan. 24.—The annua! 
meeting of the Greater Detroit Retail 
Jewelers’ Association at which officers 
were elected, was held last Tuesday. 
Howard McCullough was chosen presi- 
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in commerce and industry and their re- 
lation to the industrial life of New En- 
gland. 

In announcing the meeting, the De- 
partment of Commerce stated that a 
more intimate knowledge of the purposes 
and functions of the Council would assist 
materially in formulating plans for co- 
operation with business groups and 
organizations which are inquiring for 
information and assistance in the fur- 
ther development of economic possibili- 
ties of large geographic areas. 

Recognizing the growing interest in 
the subject of trade development on a 
regional basis, R. P. Lamont, Secretary 
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of Commerce, in a letter addressed to 
the president of the Council, former Gov- 
ernor Redfield Proctor of Vermont, said, 
“the work of the Council along the line 
of prudent research and soundly planned 
action has been the subject of much 
favorable comment during the recentiy 
concluded business conference instigated 
at the suggestion of President Hoover. 
We have in the Department of Com- 
merce numerous requests from various 
parts of the country as to the details of 
the operations of the Council and par- 
ticularly as to the extent of the support 
given to its efforts and its recommenda- 
tions by individual firms.” 





An Excellent Editorial ~ 


ment in the jewelry trade. There have 
been so many misleading and untrue 
articles in the daily press that it is 
‘refreshing to read the following: 


EPRODUCED herewith by permis- 
sion of the New York Evening Jour- 
nal is an editorial published Jan. 27 
which has created much favorable com- 





About Jewelry for Presents 


Nothing Better, on Many Occasions 


Copyright. 1950. New York Zvening Journal, Inc. 
Registered U. S. Patent Office. 











One of life’s great pleasures is giving and receiving presents. 
And it is better to give than to receive. For those that give, the 
pleasure is doubled. The giver has the pleasure of possession 
for a moment after buying the gift, and then the pleasure of 





HOWARD McCULLOUGH, 
PRESIDENT-ELECT 





dent; Paul Sinz, first vice-president; 
Bernard Laskey, second vice-president; 


giving it creates happiness and gratitude in another. 





This is to remind husbands, fathers and others that for 


¥ ~ » cre ¥ rs Je 2S : bl . . e 
Heal sb sn i secretary; James many occasions the best of gifts is some piece of jewelry, silver- 
i a cae tn Wil wee ware or other purely ornamental article. 


changed so as to increase the board of 
directors to 15. The directors elected 
are as follows: Benjamin Stocker, 
chairman; William P. Fenske, assistant 
chairman; Ray Hamel, Max Mertens, 
Fred Connell, Ernest Jones, Ear] Miller, 
Myer Rosenbaum, Harry Kay, Harry 
Ehrlich, Ed. Beresh, Julius Soloman, B. 
Henchcliff, Harry Sydman, James Gar- 
lick. The annual banquet and instaila- 
tion of officers will be held at the Statler 
Hotel on the evening of Feb. 11. 








Regional Trade Promotion 
Conference 


WASHINGTON, D. C., Jan. 27.—The 
relation of regional development to sus- 
tained national prosperity and the part 
which sectional councils can play in fos- 
tering business stabilization will be dis- 
cussed here on Jan. 30 at a conference 
of representatives of the New England 
Council, the Department of Commerce, 
and other national organizations. The 
discussions, in the main, will deal with 
the methods used in promoting the eco- 
nomic welfare of the six New England 
States by the Council. 

At the suggestion of the Council a 
part of the session will be devoted to a 
discussion of national and world changes 


Curiousiy enough, the ‘‘useless gift,’’ so called, is the most 


welcome. 


The hard working old mother in the frontier cabin, whose 
husband and grown-up sons gave her a new axe to cut kindling 


wood, on her birthday, probably appreciated the axe. 


But a 


breastpin, to fasten her dress at the throat, a ring, or a watch 
keeping good time, would have pleased her more. 





For birthdays, Christmas or Easter, for wedding anni- 
versaries especially, and for wedding presents, jewelry is always 
acceptable and welcome, especially if the gift be sent with the 
suggestion that it can be, if desired, exchanged for another 


article at the same store. 


No one’s taste is infallible. 





_ Jewelry is for sale, beautiful in appearance, at prices to 
suit every purse, from the 14 karat gold ring with a synthetic 
emerald, costing perhaps $50, and as beautiful as a $5,000 ring, 
to the string of carefully matched pearls, recently offered in 
Fifth Avenue. New York, for $600,000. 





Ladies of mature years appreciate jewelry, if anything, 


more than their younger sisters. 


_ An article well chosen, with a word to the effect that the 
article will look much better on the recipient than it would any- 
where else, is sure to be welcome. 





_To make a present of jewelry, or silverware, indicates a 
desire TO GIVE PLEASURE, and nothing else. 

It is a most friendly, COMPLIMENTARY gift, one in which 
the range of quality. price and selection is unlimited. 
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Trade Practice Conference 
Manufacturers of Watch Cases Will Meet 


with Federal Trade Commission 


WASHINGTON, D. C., Jan. 28.—A trade 
practice conference of manufacturers of 
watch cases in the country has been au- 
thorized by the Federal Trade Commis- 
sion. Commissioner Charles H. March 
will preside but the time and place have 
not yet been set. 

This is the third meeting of this in- 
dustry and will be for the purpose of 
adopting an additional standard that will 
permit the marking of a cheaper grade 
of watch cases, having a minimum of 
.001 thickness of gold on the outer sur- 
face. 

The standard of the industry for mak- 
ing of gold filled watch cases as approved 
in the last trade practice conference is 
that there shall be 3/1000 of an inch 
thickness of gold on the outside of a case 
and 1/1000 in the inside of a case in 
order to be marked “gold-filled.” 

At the time of the second conference 
on May 11, 1926, the industry approved 
the standard set forth above but since 
that time a sentiment has developed for 








providing an official marking for the 
lower quality watches. 
Appellate Division of New York 


Supreme Court Affirms Convic- 
tion of Two Jewelers 


The Appellate Division of the Supreme 
Court of New York affirmed last Friday 
the conviction of Max Hoffman and Jack 
Edlin, formerly engaged in the manufac- 
turing jewelry business as Hoffman & 
Edlin, 41 John St., New York city, who 
were found guilty on May 29 last of 
grand larceny in the first degree and 
later sentenced to serve one to five years 
in Sing Sing Prison. 

Richard C. Murphy, counsel for the 
Jewelers’ Security Alliance, who was ac- 
tive in the prosecution of the 
termed the verdict as one of utmost im- 
portance to the industry, as it is the first 
instance in which jewelers claiming to 
have been robbed of goods on memoran- 
dum have been convicted of grand lar- 
ceny. 

Hoffman and Edlin reported a $75,000 
robbery on Nov. 21, 1929, the same day 
on which they had secured much mer- 
chandise on memorandum. The specific 
charge lodged against them was the lar- 
ceny of a $4,200 bracelet secured from 
Nicholas Miller, 551 Fifth Ave., New 
York. Not more than 24 hours after the 
alleged robbery was reported, the sup- 
posed victims were petitioned into bank- 
ruptcy. Investigation by the detectives 
of the Old Slip station, led by Detective 
Thomas Dowling and Mr. Murphy, pro- 
duced enough evidence to secure indict- 
ments against the pair, and after a trial 
lasting more than a week they were con- 
victed. 

The decision of the Supreme Court in 
affirming the conviction of Hoffman and 
Edlin follows a similar affirmation of the 
conviction of Aaron Hechtman, sentenced 


case, 
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to serve six to 12 years for criminally 
receiving stolen goods, growing out of 
the robbery of the A. K. S. Jewelry Co. 








Salesman from New York Jewelery 
Concern Robbed of Sample 
Case in Philadelphia 


PHILADELPHIA, Jan. 28.—J. Olive 
Bunce, salesman for J. R. Wood & Sons, 
15 Maiden Lane, New York, was robbed 
today of a sample case containing jewel- 
ry valued at slightly over $10,000 by two 
bandits who relieved him of his bag at 
the point of guns. 

Shortly after 5.30 o’clock Mr. Bunce 
left the store of John E. Trudell at 3125 
Frankford Ave., and entered his auto- 
mobile parked nearby. He had difficulty 
in starting the car and alighted in order 
to test the engine. As he returned to 
the driver’s seat he was accosted by two 
thugs who pointed their revolvers at 
him, warned him to make no outcries, 
and then picked up his bag and fled. Mr. 
Bunce immediately reported the hold-up 
to the police who began a search for the 
gunmen. 








New Hampshire Retailers to Convene 
in Nashua May 20 and 21 


MANCHESTER, N. H., Jan. 24.—The 
executive committee of the New Hamp- 
shire Retai! Jewelers’ Association held 
a meeting at the Rice-Varick, in Man- 
chester, Jan. 8, to make plans for the 
1930 convention. 

Nashua is the city selected and ar- 
rangements have been made to hold the 
convention Tuesday and Wednesday, 
May 20 and 21 with headquarters at the 
Tavern. 








Trusted Employe of Rochester, N. Y.. 


Jeweler Accused of Grand Larceny 
ROCHESTER, N. Y., Jan. 27.—A 26-year- 
old clerk, employed for 14 months at the 
E. J. Scheer jewelry Main 
St. E., was arrested on a charge of grand 
larceny, second degree, last week in con- 
nection with the disappearance of $1,200 
in diamonds and jewelry and $1,150 in 


store, 259 


cash from the store. The clerk was 
taken into custody after an investigation 
by a private detective agency and 
charged with the specific theft of a dia- 


mond ring valued at $125. 

According to the { 
confession he had worked for 10 years 
to procure enough funds to return to his 
native France and had failed. The de- 
tectives, it ll tl 


prisoner’s alleged 


is claimed, recovered all the 
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diamonds and jewelry from the base- 
ment of his home, after the clerk is said 
to have revealed the hiding place. In 
City Court, the clerk pleaded not guilty 
to the larceny count. 








BUSINESS RECORDS 


Charles D. Martin, San Angelo, Tex., 
is reported to be in bankruptcy. 

Fred A. Kesler, Ellsworth, Kan., has 
filed a voluntary petition in bankruptcy. 

C. A. Parker, Philadelphia, Miss., is 
reported to be in bankruptcy. 

A voluntary petition in bankruptcy 
has been filed by Philip Schwartz, Madi- 
son, Wis. 

An involuntary petition in bankruptcy 


has been filed against Lena E. Roos, 
Anderson, Ind. 
E. R. Lindblom, Waterloo, Iowa, is 


offering a settlement of 50 cents on the 
dollar. 

Frank F. Jordan, Rowland, N. C., is 
offering a settlement to creditors of 25 
cents on the dollar. 

Olaf A. Parsons, Springfield, has as- 
signed for the benefit of creditors to 
Wilfred R. Breck. 

George J. West has been appointed 
temporary receiver for Anderson’s 
Jewelers, Inc., East Greenwich, R. I. 

Joseph Stein, Biddeford, Me., is offer- 
ing creditors a settlement of 50 cents 
on the dollar. Liabilities are estimated 
at $7,000. 

B. Assenza, San Francisco, Cal., has 
filed a voluntary petition in bankruptcy. 
Assets are given as $4,100, and liabili- 
ties $6,700. 

William Whittmore & Son, Oshkosh, 
Wis., have filed a voluntary petition in 
bankruptcy. Assets are given as $6,582, 
and liabilities $11,533. 

Dave Strasmick, Ardmore, Okla., has 
filed a voluntary petition in bankruptcy. 
\ssets total approximately $20,000, and 
liabilities about $25,000. 

Herbert Krutzke, Philadelphia, Pa., is 
offering creditors a settlement of 20 
cents on the dollar. Assets are given as 
$7,000, liabilities $15,000. 

George L. Kerr, Franklin, Mass, has 
assigned for the benefit of creditors. As- 
sets are appraised at about $989, while 
the liabilities amount to $7,550. 

Glen J. Hatfield; Flint, Mich., has exe- 
cuted a trust mortgage for the benefit 
of creditors. Assets are given at about 
$8,000 and liabilities about $8,700. 

A voluntary petition in bankruptcy 
has been filed by Katherine R. Theberge, 
New Bedford, Mass. Assets are said to 
total $1,800, and the liabilities $5,425. 

Nathan Heldman, Los Angeles, Cal., 
has assigned for the benefit of creditors. 
Assets amounting to $9,600 have been 
sold for $5,000. The liabilities are given 
at about $15,000. 

Mrs. M. A. Freedman has been ap- 
pointed receiver by order of the State 
Court of Freedman’s, Inc., Shreveport, 
La. It is understood that the assets 
amount to about $30,000, with liabilities 
of the same amount. 
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Arthur C. Wiedlund has joined 
concern of Grabhorn & Dubiner, 
manufacturers of diamond jewelry, 44 
W. 48th St., as a sales representative. 

Incorporation papers have been grant- 
ed to the R. W. R. Jewelry Co., author- 
ized capitalization, $20,000, Kornthal & 
Karmin, $10,000, and the Hamilton Sil- 
ver Co. 

Martin Feingold, retailer, 1203 6th 
Ave., left Sunday on an extended pleas- 
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ure trip to Miami, Fla. This is the first 
vacation Mr. Feingold has taken in the 
last 16 years. 

Leonard H. Hoenninger is now repre- 
senting Walkemeyer & Son, Inc., man- 
ufacturing jewelers, 40 W. 48th St. Mr. 
Hoenninger joined the Walkemeyer or 
ganization on Jan. 10. 

The Fochi Mfg. Co., Inc., 17 E. 48th 
St., assigned for the benefit of creditors 
last Friday to Malcolm R. Laurence, Jr. 
Karelsen & Karelsen, 230 Park Ave., are 
attorneys for the assignee. 

Martin M. Simmons is now represent- 
ing the National Jewelry Case Co. of 
Buffalo, N. Y., and the Oscar Trilsch 
Co. of Whitestone, L. I., and is calling 
on retailers in the metropolitan district 

William J. Ward, 15 Maiden Lane, en- 
joyed a short sojourn in Virginia last 
week but returned in time to participate 
in the banquet of the Jewelers’ 24 Karat 
Club of New York of which he is sec- 
retary. 

Harry Zickerman, representing Zicker- 
man Bros., importers of diamonds, 580 
Fifth Ave., is leaving the early part of 
February for the South, South West and 
Middle West to call on his many friends 
in the trade. 

C. P. Dungan, manager of the Chicago 
branch of the International Silver Co., 
was in the East this week. After visit- 
ing the concern’s factories at Meriden, 
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Conn., and the New York headquarters 
he returned to Chicago. 

Albert Pretzfelder of Bayer, Pretz- 
felder & Mills, Inc., importers of watches, 
15 Maiden Lane, has left for his annual 
spring trip to the Pacific Coast. En 
route he will visit several large cities, 
arriving on the Coast in about two weeks. 

Louis Gurfein, importer of diamonds, 





last week on a 


sailed 
of 10 weeks to the diamond 
markets of Paris, Antwerp and Amster- 


68 Nassau St., 


buying trip 


dam. During his absence his business 
will be conducted by his son, Sidney B. 
Gurfein. 

An involuntary petition in bankruptcy 
was filed last Friday against Abraham 
W. Kleinman, dealer in diamonds and 
jewelry, 99-105 Canal St. The petition- 
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ing creditors are Joseph Rosenblatt, with 
a claim of $3,793; Zin & Kolker, $1,956, 
and Joseph Muller, $1,413. 
William who during 
years connected with 
Watch Case Co., Inc., and 
Monroe Watch Case Co., Inc., is now 
general sales manager for the Wales 
Novelties Corp., manufacturers for the 
wholesale trade, 413 W. Broadway. 


the past 
the 


the 


Latin, 
seven was 


Diel 


Herman Jacobs 
Ex- 


Herman Jacobs of the 
Jewelry Co., New York 
change, 72 Bowery, is leaving for Miami 
Beach, Fla., on Saturday for a sojourn, 
taking with him his wife and son. Dur- 
ing his absence the business will be in 
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charge of Irving Jacobs and A. Haus- 
man. 

The Diel Watch Case Co., Inc., an- 
nounced last week that William Latin 


has severed his connection with the firm. 
Joseph Lasko, secretary-treasurer, will 
represent the firm. Mr. Lasko has been 





associated in the watch-case business for 
well over a quarter of a century. 

Fay Pusrin, buyer for B. Pusrin, 
manufacturing jeweler, 55 Chrystie St., 
was married to Joel Epstein on Jan. 19 
at the Level Club. The wedding was at 
tended by 500 friends and _ relatives, 
many of whom were from the jewelry 
industry. The newlyweds are now on a 


month’s honeymoon trip through the 
South. 
Samuel Bernard, leader of the Time- 


ology Hikers, has announced the follow- 
ing trips for the month of February: 
Feb. 1, Hunter’s Island; Feb. 8, Split 
Rock Road; Feb. 15, Hoboe’s Jungle; 
Feb. 22, Pelham Bay Park. The group 
will meet every Saturday at 2.30 p. m. 
at the foot of the Pelham Bay-Lexington 
Ave. subway station. 

The Jewelers Square Club of New 
York is holding a meeting at the gril 
room of the Hotel Piccadilly, on W. 45th 
St., next Monday, at 6.30 p. m. Special 
entertainment features have been ar- 
ranged for this session and among art- 
ists who will appear are Charlie Ross, 
master of ceremonies, “Ukelele Bob” 
McDonald, Margaret Roberts and Pear! 
Peterson. 

The retirement of George A. Mansfield 
and the dissolution of the partnership of 





(Continued on page 79) 
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Over One Hundred Years the Jewelers’ Bank 





CHATHAM 
pHENIx A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 
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TRUST COMPANY We Welcome New Business 


Main Office—149 Broadway 


Capital, Surplus and Branches—Battery to the Bronx 
Undivided Profits over af 


Twenty-five soe 
Million Dollars Resources Over a Quarter of a Billion Dollars 


























t G he A MESH BEAD 
Don’t Guess the Answer! BAGS — SILVERWARE —p 6. 
Let the Hoke Refining Instructions tell 
you how to do your own refining—and EXPERTLY REPAIRED AND REFINISHED LIKE NEW 
then you'll be doing it right. PRECISE ATTENTION TO EACH DETAIL OF 
Now is the time to make your seml- REPAIR, SKILLFUL REPLACEMENT OF MISSING 
annual clean-up. Don’t let your books PARTS AND ORNAMENTS, AND EXACTING CARE 
show a slump during the summer months IN HAND FINISHING, POLISHING AND PLATING 
—recover all the value from your scrap ASSURES THE SUCCESSFUL HANDLING OF EACH 
metal, filings, old solutions, that have JOB REGARDLESS OF SIZE, QUANTITY OR CON- 
accumulated during the busy season. DITION. YOUR SATISFACTION IS GUARANTEED. 
Sa hee ' ; WE ARE EQUALLY WELL EQUIPPED TO DO YOUR 
Ask for our free booklet R. C. 
Sam W. Hoke Mgr, GOLD—sILVER—PLATINUM—CHROMIUM 
Jewelers’ Technical Advice Co. 
10 8. WABASH AVE. CHICAGO 
22 Albany Street, New York City SWARTZ & Co. 




















AVIATION EMBLEMS 


° Be CLUB—SCHOOL AND FRATERNITY PINS 


ALLsorts MEDALS At sports 
O.E.S. AND PRESENTATION JEWELS 
SEAL CUTTING AND ENGRAVING FOR THE TRADE 


JOHNSON Co. 
352 W. 13th ST. “Wing Building” NEW YORK CITY, N. Y. 
Write for Aviation Catalog 
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that you want to convert into cash or into good receivables? 5 
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Buy of Your J obber RUDOLPH SCHWEIGER, Broker ’ 
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Banking Service for the Jewelry Trade 


WE offer to jewelers the special facilities developed through 
years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


IRVING Trust CoMPANY 


81 Fulton Street, New York 
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Mansfield, Kelly & Killmartin, whole- 
salers of diamonds, watches and jewelry, 
15 Maiden Lane, have been announced 
as of Jan. 20. William E. Kelly and 
James J. Kilmartin have formed a new 
partnership and are conducting business 
under the name of Kelly & Kilmartin 
at the same address. 

Dr. George F. Kunz, vice-president of 
Tiffany & Co., Fifth Ave. jewelers, was 





reelected president of the American 
Scenic and Historic Preservation Society 
at that organization’s annual meeting 
held Monday. Dr. Kunz, who has been 
president for 23 years, announced that 
$77,000 had been received in gifts dur- 
ing 1929, the largest amount received in 
any year since the society’s beginning. 

Jule Schuman, who has _ represented 
the William Kinscherf Co., Inc., manu- 
facturing jewelers, 141 W. 36th St., for 
a long term of years, has retired from 
active business. His successor is C. C. 
Bronson of Chicago, formerly with Un- 
termeyer-Robbins Co., Inc., and is well 
known to the trade in the Middle West. 
Mr. Bronson left this week for his first 
trip in the interests of his new em- 
ployers. 

In compliance with a request made by 
William D. McNeil, president of the New 
York State Retail Jewelers’ Association, 
the Brooklyn Retail Jewelers’ Associa- 
tion, through its president, Phineas 
Peters, communicated with Congressman 
Celler urging him to support the Cap- 
per-Kelly Bill. In his reply the Con- 
gressman assured the Brooklynites that 
he is supporting to the utmost this piece 
of proposed legislation. 

An offer of 30 per cent has been made 
to the creditors of the Best Watch Co., 
Ine., wholesaler of watches and dia- 
monds, 62 W. 47th St. The creditors’ 
committee, which held its sessions at the 
law offices of Goldman & Frier, 15 Mai- 
den Lane, consisted of Ralph Wein of the 
Weinstrum Watch Co., Inc.; Mr. Atles- 
berg, Atlesberg & Kleinman; Mr. Was- 
serstrom, Tancer & Wasserstrom, and 
Mr. Vulcan of the Vagda Co. 

The Jewelers’ Security Alliance recent- 
ly recovered a watch stolen some time 
ago from one of its members and as it 
contains a scratch mark the Alliance is 
of the opinion that the timepiece was 
repaired between the time it was lost 
and found. The watch bears the scratch 
numbers 18140-H and anyone who recog- 
nizes this mark is being asked by the 
Alliance to communicate with the office 
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of the organization at 15 Maiden Lane, 
this city. 

The Bonner Mfg. Co., established in 
the jewelry trade for over 50 years, is 
liquidating previous to retiring and a 
public auction sale of the concern’s mer- 
chandise will commence on Tuesday, Feb. 
4 at 10.30 a. m., at the concern’s quar- 
ters, 87 Maiden Lane, continuing each 
day until the stock is disposed of. The 
inventory in its entirety places the value 
of merchandise and equipment at $250,- 
000. The Brooklyn Purchasing Syn- 
dicate, Frank Walker, auctioneer, will 
handle the sale for the Bonner Mfg. Co. 


A meeting of the Loupe and Tweezer 
Club was held at the Hotel Wentworth, 
59 W. 46th St., Monday evening and 
final arrangements for the organization’s 
dinner and dance were formulated. This 
affair will be held at Jansen’s Midtown 
Hofbrau, Broadway and 58rd St., next 
Saturday evening. Indications are that 
more than 75 couples will attend the 
function, according to Irving Kasoy, 
head of the ticket committee. There will 
be dancing before and after the dinner, 
which will be served promptly at 11 
p. m. The guests will also be treated 
to a high-class program of varied enter- 
tainment. 


Since the last notice in THE JEWELERS’ 
CIRCULAR the following additional con- 
tributions for the United Hospital Fund 
have been received by N. J. Stern of 
Stern Bros. & Co., who is handling do- 


nations from the jewelry trade: $100, 
J. Mehrlust; $50, L. & M. Kahn & 
Co.; $25, H. A. Meyers, J. Freudenheim 


& Sons, Charles Marx, C. W. Sommer, 
Sloan & Co.; $20, Arthur Paris & Co.; 
$10, Charles T. Dougherty Co., David 
Belais, Robert H. Klitz, August V. Lam- 
bert, J. A. Golby, Jack J. Felsenfeld, 
Trabert & Hoeffer Co., L. Heller & Son, 
Lawrence C. May; $5, I. Kritzer, L. 
Stern & Co., Ralph W. Wilson. 


Fines of $176,000 were received at the 
Custom House Tuesday, ending two of 
the biggest tourist smuggling cases in 
recent years. Mrs. Frank Vance Storrs 
gave Collector of Customs a check for 
$103,917, of which $79,000 was for un- 
declared jewelry and the remainder for 
seized clothing, while Louis A. Schwab- 





San Francisco paid a fine of 
A necklace valued at $18,000 
of the articles Schwabacher 
The undeclared jewel- 
ry and clothing of the Storrs’ were 
seized last October upon their return 
from abroad. The Schwabacher seizure 
was made Oct. 11 when the San Fran- 
cisco grocer returned from Europe on 
the Bremen. 

Final alterations were made last week 


acher of 
$72,986. 
was one 
failed to declare. 
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to the penthouse quarters of the Jewel- 
ers’ Club at 20 W. 47th St., and now 
the organization is enjoying the use of 
its larger and more elaborate rooms. 
The feature of the new layout is the 
library and sitting room, which has been 
completely equipped with new furniture 
and is a popular meeting place for the 
members and their guests. Leonard 
Katz, founder and president of the club, 
announced that the club’s enrollment 
had been closed at 70, and that seven 
names were on the waiting list. No 
social affairs are scheduled until the 
spring when a roof-garden dance will 
probably be held, but the members are 
meeting at the clubhouse for luncheon 





daily and are also engaged in informal 
social activities. 


The Bronx Retail Jewelers’ Associa- 
tion is completing plans for its annual 
banquet which will be held on Sunday 
evening, Feb. 16, in the grand ballroom 
of the Hotel Astor, this city. B. J. Doyle 
of Philadelphia, Pa., will act as toast- 
master. William Frasier, president of the 
American National Retail Jewelers’ As- 
sociation and Charles T. Evans, secre- 
tary of the same organization, with their 
wives, have been invited by the Bronx 
jewelers to attend the affair, as have 
been William D. McNeil, president of 
the New York State Retail Jewelers’ 
Association, and his wife. The presi- 
dents of all the local and Brooklyn retail 
jewelers’ associations have also been 
asked to attend and from present indi- 
cations the ballroom in the Astor will 
be filled to capacity for the affair. A 
souvenir journal is being published in 
connection with the affair. William 
Schneiderman is general chairman for 
the banquet. 


Arthur Essing, secretary of the Jewel- 
ry Crafts’ Association, has announced 
that this organization has been requested 
by the Board of Education to consider 
the opening of an evening class for in- 
struction in the different branches of 
jewelry-making, which will include: de- 
signing, modeling, jewelry-making, en- 
graving, setting and polishing. Before 
establishing such a class the Board of 
Education requires proof that there is 
a real demand for it and requests a 
canvass of the trade to include the names 
and addresses of jewelers, places of em- 
ployment, and the number of evenings a 
week those interested would attend. Ap- 
plicants will be admitted irrespective of 
age, and instruction will be free. The 
establishment of this class will give an 
opportunity for jewelers employed dur- 
ing the day to improve and broaden their 
knowledge of jewelry-making. Further 
information can be obtained at the office 
of the Jewelry Crafts’ Association, 44 
W. 48th St. 
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BOSTON 


Harold Briggs, formerly with the 
Smith Patterson Co., is now with the 
M. S. Page Co. as a specialty watch 
salesman. He will cover New Eng!and. 

Business generally is dull but prepara- 
tions are being made by the jewelers for 
a busy season. Retailers report that the 
January sales compare favorably with 
the same month last year. 

4 Valentine party is to be held by 
the Thomas Long Employes Association 
at the Elks Hotel, Feb. 8. The arrange- 





ments are in the hands of William Parks, 
vresident. The event takes the place 
of the annual banquet. Special dances, 
a concert by radio artists and several 
surprise items are scheduled as features. 

The stock in trade of the wholesale 
department of the Smith Patterson Co. 
has been sold out. Howard M. Martin, 
who for years was manager of the de- 
partment which has been relinquished, 
will remain until everything has been 
disposed of. He is planning to start in 
business for himself. 


PROVIDENCE 








A. Tingley Wall of the A. T. Wal! 
Co., accompanied by Mrs. Wall were 


members of a party that left Wednesday 
for a two months’ trip to Honolulu. 

Announcement has been made by the 
Armbrust Chain Co., this city, that it 
has opened New York headquarters at 
1 W. 34th St., in charge of Messrs. Leiss 
and Levine. 

The final account of the trustee in 
bankruptcy of the Vega Jewelry Co., this 
city, was allowed at a meeting of credi- 
tors held the past week and the estate 
closed. 

Fry Bros., who have conducted a man- 
ufacturing jewelry business at 62 Page 
St., for a number of years are liquidat- 
ing their business. They have closed the 
factory and established temporary head- 
quarters at 268 Westminster St. 

Esther’s Lacquering & Finishing Co., 
Inc., 38 Friendship St., has changed its 
name to the Enamel Crafts Corp., and 
has increased its capital stock from 300 
shares of common, no par value to 600 
shares of common, no par value. 

The New England Lacquer Co., East 
Providence, has filed notice at the office 
of the Secretary of State of a change in 
capital stock from $30,000 to $20,000 
preferred stock and 302 shares of com- 
mon, no par value. 

A final meeting of the creditors of 
Bertha Catlow, doing a manufacturing 
jewelry business as Joseph Catlow & Co., 
was held last week when the trustee’s 
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account allowed and the estate 
closed. 

A frozen sprinkler pipe in the two- 
story building at 754 Eddy St., opened 
and flooded the building early one morn- 
ing recently. The break occurred in the 
manufacturing jewelry plant of the Dee 
Jewelry Co., and caused considerable 
damage before it was shut off. 

In an inventory of the personal estate 
of the late Reuben Mason for several 
years associated with the Potter & Buf- 
finton Co., manufacturing jeweler, filed 
in the Probate Court here the past week 
by the Rhode Island Hospita! Trust Co., 
executor, 170 shares of Potter & Buffin- 
ton Co., 6s first preferred stock are 
valued at $17,000. The entire estate is 
inventoried at $23,855. 

Among the jewelry buyers reported in 
this city and vicinity during the past 


was 


week were the following: Mr. Lipset, 
King & Eisele Co., Buffalo, N. Y.; Mr. 
Wertheimer, Wertheimer & Levy, Inc., 
New York city; Miss Chambers, Lin- 
coln Chambers, Indianapolis, Ind.; Mr. 
Bloomfield, David Bloomfield Co., Mon- 
treal; Mr. Lewis, Sam Lewis Co., De- 


troit, Mich.; Harry Koblentz, New York 
city; Mr. Baskin, Baskin Jewelry Co., 
Albany, N. Y., and Mr. Margolis, Prin- 
cess Jewelry Co., Montreal. 

Eugene F. McKenna, 45 years of age, 
a native of this city, and a resident her 
until five years ago, died last Wednesday 
at his home in Alameda, Cal., following 
a short illness. He was identified wit 
the manufacturing jewelry industry for 
many years, beginning as a youth with 
B. A. Ballou & Co. and working up to 
the position of foreman in which capacity 
he served for many Later he 
formed a partnership with James 
Healey and for a few years manu 
factured jewelry on Camden St. He 
went to California with his family about 
five years ago and had been there sinc¢ 
His widow and one son survive. 


years. 








ATLANTA, GA. 


W. W. Turner, jeweler, 
Ga., was recently robbed of 
worth of watches. 

Mr. Young has taken charge of the 
Atlanta office of the Shaeffer Pen Co., 
succeeding Mr. Kapfer, who opened thx 
office for the company before the Christ- 
mas holidays. 

Frank Currier, of the Jewelers Supply 
Co., and Mr. LaVergne, of the K. K. 
Watch Crystal Co., have left for a joint 


Cedartown, 


some $500 


tour of Georgia, South Carolina and 
Florida. They expect to be gone several 
weeks. 


Manufacturers’ representatives in At- 
lanta during the week included: B. H. 
Cohen, K. K. Watch Crystal Co.; Ed. 
Murphy, Towle Mfg. Co., and Charles 
Berman, with the Knickerbocker Silver 
Co. 








Zuber & Doernbrack, manufacturing 
jewelers, are now located in their new 
quarters, 730 Second National building, 
Akron, Ohio. 
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PHILADELPHIA 


Another addition to the chain of re- 
tail stores conducted by B. Cohen & Sons, 
in this section and the second to be es- 
tablished in Philadelphia will be opened 
at 129 S. 11th St., Feb. 1, under the 
style of Ray’s Credit Jewelry Co., which 
has just been registered by David W. 
Cohen, Anthony T. Cohen, Bernard 
Cohen and Raymond B. Cohen. 

Because of the death of Alfred Hum- 
bert, dean of jewelry manufacturers in 
this city, a change has been made in 





the firm of Alfred Humbert & Son, which 
for years has carried on the manufac- 
ture of rings and mountings at Sanson 
and 10th Sts. Curtis A. Hirst, long con- 
nected with firm, becomes a partner, and 
with Roy S. Humbert, son of the founder, 
will continue the business. 

A well known figure in the Phila- 
delphia retail jewelry trade for many 
years soon will step out of active busi- 
ness life, when J. D. Kennedy, associated 
in business with his brother at 102 S. 
13th St., retires. Mr. Kennedy is re- 
tiring after more than a half century 
in the retail jewelry business. He is 
disposing of his stock and fixtures and 
has no immediate plans for the future, 


except to enjoy a well earned rest. He 
started business in 1878. 
An important business change in 


jewelry circles announced this week is 
the changing of the firm of Fulmer & 
well known manufacturers of 
mountings, from a partnership to a cor- 
poration, under the style of Fulmer & 
Gibbons, Inc. The charter under the 
laws of Pennsylvania has been granted 
and the new style is in effect. The of- 
ficers are: Lewis W. Gibbons, president; 
Warren W. Fulmer, secretary and trea- 
surer, and George Bierschenk, assistant 
secretary and treasurer. No changes 
will be made in the policies of the com- 
pany or in the location on the sixth and 
fourth floors of the building at Sansom 
and 10th Sts. 

Sansom Street’s jewelry district had 
a narrow escape last week from being 
wiped out by flames when fire was dis- 
covered in rear of the buildings at 720 
and 722, both occupied by a number of 
manufacturing jewelers. The blaze was 
discovered by Thomas Selby, janitor at 
722 Sansom St., and firemen fought the 
flames for over an hour in zero weather. 
Although water from the hose froze al- 
most immediately, they confined the blaze 
to the rear sections of both buildings 
and concerns in adjoining structures re- 
placed their diamonds and other jewelry 
in their safes after making preparations 
for removal should the flames spread. 
The quarters of Hieg] & Hlavatsch, man- 
ufacturing jewelers, 720 Sansom St., 
were the worst damaged by the fire. 


Gibbons, 
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CHICAGO NOTES 


Charles Bartling of the Towle Mfg. 
Co., returned this week from Indian- 
apolis where he called on the trade. 

M. G. Vanderhaeghen, representing 
the George H. Fuller & Sons Co., re- 
turned last week from the North West 
where he called on the material trade. 





Edgar W. Parsons, retail jeweler, 
Lawrence, Kan., and Mrs. Parsons were 
visitors in Chicago last week, looking 
over the new spring lines. 

The Central Watch Co. has moved its 
offices from Room 1018 to 1312A Mallers 
building. In making the change this firm 
acquired more space. 

An involuntary petition in bankruptcy 
was filed last Friday against Morris 
Mendelson, 29 E. Madison St. Liabilities 
and assets have not yet been ascertained. 

E. A. Lommatzsch, who associated 
himself with J. R. Wood & Sons, on 
Jan. 1, has been appointed Chicago rep- 
resentative. Mr. Lommatzsch will visit 
the retail trade in the city about Feb. 1. 

The Benj. Levine Co., wholesale jewel- 
er, has taken larger quarters on the 11th 
floor of the Mallers building. This firm 
has more than doubled its space and 
has installed new fixtures. 

Ben Teitelman, Chicago manager for 
Henry Rufesion, Inc., returned last week 
from the East where he spent several 
weeks at the home offices getting his 
new spring line. 

Charles Halbkat, Watertown, S. D., 
and Mrs. Halbkat, stopped at Chicage 
last week to spend a few days here visit- 
ing with members in the trade en route 
to the East from which port they will 
sail on an extended cruise. 

W. H. Buckmaster, who represents J. 
R. Wood & Sons through Illinois and 
Wisconsin, “Pat” Reardon, Iowa repre- 
sentative and Benjamin Kohn, Texas, all 
left for their respective territories last 
week with their new spring lines. 
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Samuel Gordon, wholesale jeweler, 
Oklahoma City, Okla., spent the past 
week in Chicago looking over lines of 
new spring merchandise. This was Mr. 
Gordon’s first trip to Chicago in over 
two years. 

The H. A. Wilson Son Co., distributor 
for David Belais, Inc., is now located in 
its new enlarged offices on the 13th floor 
of the Mallers building. For many 
years this firm had offices on the 11th 
floor of the same building. 

L. H. Woodruff, manager of the 
jewelry and silver departments of Mar- 
shall Field & Co., and J. Raleigh, buyer 
of sterling silver, returned to their desks 
last week after spending several weeks 
in the East visiting various silver fac- 
tories. 

John H. Detrich has moved his offices 
from the seventh to the 12th floor of 
37 S. Wabash Ave. In making the 
change Mr. Detrich acquires more space 
and is located in front of the elevators. 
Mr. Detrich is in the wholesale silver- 
ware business. 

William Braun has recently become 
associated with the Bulova Watch Co., 
and arrived at the concern’s Chicago 
office, 220 S. State St., last week. Mr. 
Braun will assist William Selberg, Chi- 
cago manager, in calling on the local 
trade. 

Sproehnle, Inc., wholesale watch deal- 
ers, with offices on the 11th floor of the 
Heyworth building, announce that Archie 
Fleming and Walter H. Hovey, are now 
associated with their sales force. Mr 
Fleming represents them through the 
New England States and New York, 














while Mr. Hovey covers the western 
coast. Both men have been connected 
with the watch business for many years. 

The Manheimer Watch Co. held a 
meeting of directors last Saturday. Of- 
ficers for the ensuing years are: Pres- 
ident, Arthur E. Manheimer; Vice-Presi- 
dents, William Shapiro, Milton B. Fel- 
senthal and Sol G. Cogan; Treasurer. 
Edward A. Manheimer, and Secretary, 
Harry Aronson. Miss Helen Crowley, 





who was secretary for the past five 
years, has resigned her position with the 
company and is leaving for New York, 
where she will make her home. 

J. W. Hook and George Simons have 
started in business under the trade name 
of Hook & Simons. They have acquired 
space on the eighth floor of the Pitts- 
field building and will represent the fol- 
lowing eastern manufacturers: Simon 
Bros., Philadelphia; Walter Lampl, 
Larter & Sons and the Geneva Clock 
& Watch Corp. Mr. Hook formerly was 
of the firm of Hess & Hook, manufac- 
turers’ representatives, which firm re- 
cently dissolved. Mr. Simons was of 
Simons Bros., Philadelphia. Both men 
are well known to the trade. 

An involuntary petition in bankruptcy 
was filed last Saturday morning against 
Atz Bros., wholesale jeweler, at 29 E. 
Madison St. The petitioning creditors 
were all Chicago firms. Atz Bros. turned 
their financial matters over to the Ad- 
justment Committee of the Chicago Dis- 
trict of the National Jewelers’ Board of 
Trade. An offer of 5 per cent cash and 
15 per cent in notes was made by Atz 
Bros. but the Adjustment Committee 
felt it could not recommend the offer 
submitted to creditors, so the committee 
withdrew. Assets are valued at about 
$11,841. They consist of stock appraised 
at $4,500; cash, $101; notes receivable, 
$240; accounts receivable, $5,500; furni- 
tures and fixtures, {debtors’ appraisal), 
$1,000, and automobile (debtors’ ap- 


(Continued on page 82) 
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CHICAGO NOTES 
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praisal), $500. The liabilities approxi- 
mate $45,000. 

The following new men have been 
added to the staff of the Chicago office 
of the R. Wallace & Sons Mfg. Co.: Ross 
S. Baxter, former sales manager of the 
Continental Press, Inc., and more recent- 


ly assistant sales manager to the Cornell ' 


Wood Products Co., who will travel Iowa 
and Illinois; Bernard J. Townsend, who 
will return to the Chicago branch as as- 
sistant manager; Jackson F. Boehm, 
who has been assigned to cover the terri- 
tory comprising Nebraska, Kansas, Colo- 
rado and parts of Missouri and Wyo- 
ming; John F. Stewart, who will travel 
Minnesota, North and South Dakota, 
Montana and part of Wisconsin, and 
Harry W. Dodd, well-known to the jewel- 
ry trade as a former representative and 
assistant sales manager of the South 
Bend Watch Co., and later representa- 
tive of the W. A. Scheaffer Pen Co., who 
will cover Indiana and Michigan and 
part of Illinois. 








CINCINNATI 


Joseph Kenkel, jeweler, at 1302 Main 
St., is retiring from the jewelry busi- 
ness. Mr. Kenkel’s store was a part of 
Main St. “Over the Rhine” for more 
than half a century. 

The National Metal Trades Associa- 
tion of which many manufacturing 
jewelers of Cincinnati are members, has 
moved into more spacious headquarters 
at 318 Walnut St. The new offices in- 
clude eight rooms on the ground floor of 
the First National Bank building below 
the corner of Fourth and Walnut Sts., 
in the heart of the financial district 

Because of the installation of modern 
equipment, the National Jewelers Board 
of Trade in the Cincinnati district was 
able to answer 10 per cent more inquiries 
last year than at any preceding period, 
Ralph L. Hinds reported at the annual 
meeting held here recently. During the 
1929 season the local district officials es- 
tablished a fighting fund for the prosecu- 
tion of fraudulent jewelers’ reports, 
which work will be carried on in con- 
junction with the Cincinnati Credit Men’s 
Association. Arno Dorst, president of 
the Dorst Mfg. Co., is at the head of 
the credit association, and it was due to 
his activity in credit matters that a ma- 
jority of the jewelry houses in the Queen 
City contributed liberally to the fund. 
KE. C. Brunst, credit manager of the 
Gruen Watch Co., was re-elected a di- 
rector of the board as his four-year term 
expired. He had been chairman of the 


board of directors during the last year, 
but as Emil Bose of the Oskamp-Nolting 
Co. is now serving his fourth year as a 
member, he was named chairman to suc- 
ceed Mr. 
Mr. 


With this elevation, 
an honorary vice- 


Brunst. 


Bose becomes 
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president of the National Jewelers Board 
of Trade. The other members of the lo- 
cal board are: Louise Lange of A. G. 
Schwab & Sons and Victor Gebhardt of 
Gebhardt Bros. A resolution of regret 
was adopted by the board over the death 
of Eli Gutmann, a former member. The 
nominating committee for 1930 selected 
at the annual meeting consists of: Arno 
Dorst, Clarence Loeb and Richard Al- 
bert. 








MILWAUKEE 


Arthur Harrod, formerly with the C. 
& E. Marshall Co., Chicago, has joined 
the selling staff of the Reliance Silver 
Co., replacing Jack Montgomery, who 
has resigned. Mr. Harrod will cover the 
Wisconsin and upper Michigan territory 
for the Reliance concern. 

Among the out-of-town jewelers who 
visited local wholesale houses during th¢ 
past week were: E. E. Chady, White- 


water; Harry Prudames, Delavan; 
Harry Doolittle, Jefferson; E. F. Wald- 
hier, Beaver Dam; and E. E. Wegener, 


Beaver Dam. 

A white gold wedding ring set with 
several small diamonds, and valued at 
$20, was recently stolen from the George 
Logemann & Sons retail jewelry store 
here by a young man who came into the 
store and pretended that his fiancée was 
waiting outside. 








ST. LOUIS 


Miss Kate Settle, buyer of costume 
jewelry, stationery and leather goods, 
has departed for the New York market 
where she will select new merchandise. 

S. J. Samesreuther has returned from 
a four-day trip to Chicago, where he 
went to inspect some merchandise, but 
principally to attend the recent banquet 
of the Chicago Jewelers Association. 

Business in the retail jewelry trade is 
reported as only fair. The larger stores 
have enjoyed some exceptional business 
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with one of them reporting some out- 
standing diamond sales. Those inter- 
viewed are optimistic for the spring 
business outlook. 

Weiler Bros., manufacturers and im- 
porters of costume jewelry, have moved 
their factory and showroom to 1214 
Washington Ave., where their facilities 
have been greatly expanded. The fac- 
tory is located on the third floor of the 
building, the showroom being on the 
ground floor in the heart of the whole- 
sale district. 








SAN FRANCISCO 


John P. Fix, of George R. Dodson, 
Inc., Spokane, Wash., has been visiting 
Los Angeles and San Francisco. 

The B. W. Burridge Co., silversmith, 
is announcing its removal to new and 
spacious quarters at 130 Hayes St. 

Just back from a trip to southern 
California, Al. Kierski reported that 
bountiful rains had helped business in 
that section and he was well satisfied 
with the results of his journey. 

Arthur B. Morris, 210 Post St., is now 
acting as factory representative of the 
Bates Mfg. Co. of Irvington, N. J., and 
is carrying a complete line of the Bates 
concern’s stock at his headquarters. 

Thirty years of traveling for eastern 
manufacturers was celebrated on Jan. 20 
by Ira Smith who represents numerous 
factory lines and makes his headquarters 
in Los Angeles. Mr. Smith stated that 
his first trip as a traveling salesman 
was to San Francisco. 

Ivan L. Smith, Pacific Coast manager 
for the Oneida Community, Ltd., re- 
turned recently from an agents’ confer- 
ence at the factory. He states that en- 
semble selling will be the theme of much 
of the Community’s advertising this 
year. 

F. B. Stegeman, superintendent of the 
Wadsworth factory, was a recent visitor 
here, with his family, en route for the 
Hawaiian Islands. Before sailing for 
Honolulu, Mr. Stegeman visited Harry 
Jones, Pacific Coast representative of 
the Wadsworth Watch Case Co. 

Earl Bothwell, San Jose was one of 
the out-of-town jewelers, visiting the 
trade here and looking for new and at- 
tractive merchandise. Other recent vis- 
itors here on the same mission include: 
C. Guslander, Willitts; L. A. Mead. 
Santa Clara; E. L. Reading, Watson- 
ville; J. D. Bennett, San Rafael; Arthur 


Prouty, Napa, and O. A. Warner, 
Fresno. 

L. A. Mead, Santa Clara jeweler, 
whose store was wrecked in a recent 


gas explosion has been calling on the 
trade here. His watchmaker died a few 
days after the explosion, as the result 
of injuries received. Mr. Mead has no 
insurance. He and the tenants of the 
other stores wrecked by the explosion are 
suing the Pacific Gas & Electric Co. for 
damages, it is stated. Mr. Mead is doing 
business in a temporary location for the 
present. 
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DETROIT 


Edward Berg, with the E. H. Pudrith 
Co., is planning to leave shortly on a 
trip that will take him into practically 
every important city and village in Mich- 
igan. 

The Acme Smelting & Refining Co., 
648 E. Columbia St., Detroit, has been 
incorporated. Its capital stock is $20,- 








000.. The owners are listed as Max L. 
Roberts, Ralph Volkovich and Joseph 
Newman. 


Roy Connolly, who for a number of 
years was associated with his father, 
Hugh Connolly, in the retail jewelry 
business, is now devoting his entire time 
to the management of his retail jewelry 
establishment in Pontiac, Mich. 


LOS ANGELES 


P. Dardes, inside salesman for A. I. 
Hall & Son, Inc., has been put in charge 
of the territory embraced in the Imperial 
Valley. ' 

Louis Onofrio, diamond setter, 811 
Title Guarantee building, is moving on 
or about March 1 to Room 915 in the 
same building. 

S. J. Newton & Son have moved from 
223 Pine Ave., Long Beach, to 338 on 
the same thoroughfare, having taken a 
long lease on the latter site. 

The Gensler-Lee Jewelry Co. has 
added another store to its chain in leas- 
ing a site and building at Fresno. This 
makes the seventh establishment oper- 
ated by this company in California. 

H. M. Jacobs, proprietor of the Watch 
Hospital, 256 S. Broadway, has added a 
credit department to his store and H. J. 
Feinberg, formerly of Detroit, has been 
placed in charge, with G. Martinez as 
assistant. 

Henry Oppliger, Bakersfield, recently 
succumbed to illness and is survived by 
a widow and two children. The jeweler 
had been in business in southern Cali- 
fornia for a long period of years and 
was well known among the trade in this 
section. 

Frank T. Burnett has been placed in 
charge of the Pacific Coast States for 
Henry Freund & Bro., New York, and 
will have offices in Los Angeles. Louis 
Freund, who has been making this ter 
ritory for his house, will continue to visit 
California 

William Davidson, after 30 years in 
the jewelry business in California, both 
here and San Francisco, has disposed of 
his stock and now has his fixtures in the 
Alexander Hotel building, for sale. Mr. 
Davidson, who recently purchased a home 
in Los Angeles, will take but little part 
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in business affairs for the present as his 


health is somewhat impaired and he 
wishes to regain his normal condition 
before reentering any business. 


PITTSBURGH 











Emil Freyer, president of the Samuel 
Weinhaus Co., and also Harry Silver- 
man of the same firm went to New York 
last week to attend the Jewelers 24 
Karat Club banquet and to do some buy- 
ing in the Metropolis. 

Thomas Brown, jeweler, Brookville, 
has filed his schedules in bankruptcy in 
the United States District Court, Pitts- 
burgh, showing liabilities of $9,879 and 
assets of $6,595. His unsecured claims 
amount to $9,560. The stock in trade is 
listed as worth $5,000. 

Henry Terheyden, head of the Terhey- 
den Co., accompanied by his sisters and 
others have gone on a trip to the Pacific 
Coast. Mr. Terheyden expects to remain 
away the remainder of the winter. The 
Terheyden store has been redecorated 
and new drapings placed in the wall 
cases. 

A decidedly good volume of business 
was booked at the 50th annual exhibit 
of the Associated Glass and Pottery 
Manufacturers, there being 135 exhibi- 
tors housed in 300 rooms in the William 
Penn and Fort Pitt hotels. The first bill 
of goods was sold to a Berlin distribut- 
ing concern. The first day 30 buyers 
arrived from Canadian cities, not to 
mention the decidedly large number of 
buyers’ present from all sections of the 
United States, as well as many other 
nations. 








MEMPHIS 


Max Landau, Clarksdale, Miss., jewel- 
er, will leave for New York in a few 
days. 

George D. Vaughn, watchmaker 
occupying a store with Charles E. Smith, 
optometrist, recently moved from 149 
S. Main St. to 91% S. Main St. 

Edwin Jacobs, of the D. Jacobs Sons 
Co., Cincinnati, Ohio, was a recent vis- 
itor to the local trade. Mr. Roy of the 
Roy Mfg. Co., Chicago, was another 
out-of-town visitor during the week. 

Mr. Winle, formerly with Joseph & 
Co., is now with Goodman’s, 91 S. Main 
St. Neil Gordon is also associated with 
Goodman’s. The firm name of this store 
has been changed from Goodman & Bach, 
to Goodman’s. Mr. Bach after many 
years of activity is taking a needed rest 
and has not decided just when he will 
reengage in the jewelry business. 

Charles Mednikow of J. H. Mednikow 
& Co., 83 S. Second St., has left for 
Texas, Oklahoma and Arkansas in the 
interest of the firm. J. H. Mednikow, 
head of the house, will leave about Feb. 
1 on a trip to Florida, Alabama and 
Georgia. George Kulo has been added 
to the traveling staff and will travel 
Mississippi and Alabama. 
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WASHINGTON, D. C. 





A unique display of Persian art ob- 
jects was made by Woodward & Lothrop 
last week. It included strings of antique 
amber over 100 years old and strings of 
rare old carnelian, many unmounted 
stones, some ancient miniatures and very 
wide bracelets with earrings to match. 





Considerable interest is being mani- 
fested in the next meeting of the Jewel- 
ers Duckpin League, because so few 
points separate the leading teams. Galt 
& Bro. and Charles Schwartz & Son are 
tied for first place. R. Harris, seniors, 
and Castleberg’s are tied for second 
place. Goldsmith & Co. held third place 
with Veily & Co. only one point behind. 

Arthur J. Sundlun, president of the 
local jewelers’ association, while in New 
York last week attended a meeting of the 
Questionnaire Committee of the Amer- 
ican National Retail Jewelers Associa- 
tion. He was also a guest at the ban- 
quet of the Jewelers 24 Karat Club of 
New York at the Plaza Hotel. Washing- 
ton was further represented at this din- 
ner by William H. Wright of Galt & 
Bro. and Edward E. Ayre and P. E. 
Taylor of Ayre & Taylor. 

Mrs. Marie L. Fenn of the Interna- 
tional Silver Co. gave a series of lectures 
and demonstrations lasting four days at 
Dulin & Martins on Connecticut Ave. 
The subject of her talks was “The 
Charm of Hospitality.” Mrs. Fenn dis- 
cussed correct services for various oc- 
casions from breakfast to buffet parties, 
illustrating her points on silverware 
through the use of 1847 Rogers silver- 
ware. Glassware and such ceramics as 
Minton, Spode, Lenox, Coalport, and 
Royal Doulton were also used in this dis- 
play. 


PORTLAND, ORE. 











Isaac E. Staples, 356 Alder St., is now 
holding an auction sale, preliminary to 
his permanent retirement from business. 

A sale is being conducted at the Dan 
Marx jewelry store and after a long 
career the concern will close its doors 
on Jan. 31. The store is located at 315 
Washington St. 








The A. H. Ficken Co., American watch 
jobbers, will move from the seventh floor 
of 850 Euclid Ave., Cleveland, Ohio, to 
the ninth floor of the same building 
some time between Feb. 10 and 15. The 
new quarters will be much larger and 
better equipped to handle the business 
of the firm. 





{ Comprehensive Campaign 


Rather unique in the platinum jewelry 
trade is the national campaign offered 
by Katz & Ogush, Inc., New York. They 
present for their dealers’ use a complete 
series of merchandising helps, planned 
to get results in the sale of better dia- 
mond jewelry, primarily, of course, their 
own excellent brand. 

Everything is built about the dealer. 
The concern realizes the important posi- 
tion of the retailers in the more profit- 
able distribution of merchandise, as 
shown by a most comprehensive schedule 
of advertising in the business papers. 

In March they make their début in the 
class publications, Vanity Fair and 
Harper’s Bazar. Through this beautiful 
and effective advertising, over 1,000,000 
capable buyers of smart clothing, acces- 
sories and jewelry will be reached. 

In addition there are many other units 
that will be of real merchandising value 
to the progressive and alert dealer car- 
rying Certified settings. Newspaper ad- 
vertising especially prepared for the re- 
tail jeweler is available for use in the 
dealer’s local newspapers. 


* * * 


Novelties at the Leipzig Spring Fair 


Some 300 manufacturers of jewelry, 
watches, clocks and novelties, from the 
leading countries of Europe, will exhibit 
their latest products at the Leipzig Trade 
Fair, held March 2-10, rendering it the 
most important exhibition of its kind in 
Europe. From advance reports, it is 
learned that many striking novelties will 
be seen at the fair for the first time. 
One of the features of the exhibit will 


be the new models in ladies’ wrist 
watches. An attractive novelty is a 
small square watch which serves as a 
link in a broad, gold bracelet. Other 
watches are worn as a pendant on a 
silk tassel or a chain. 

Another novelty is a gold or silver 
band connecting the wrist with one of 
the fingers, and having a tiny watch 
mounted at the middle of the back of 


the hand. A triangular watch for gentle- 
men has now followed the former square 
and horse-shoe shaped watches. Among 
the smaller clocks, a novel handy alarm 
travelers with electric alarm 


clock for 








Among the mantle- 
artistically 


has special interest. 
piece clocks are models in 
carved bone and precious wood cases. 
Much attention is paid also to the 
watches in the umbrella or walking stick 
handle. These watches are supplied 
often with luminous dials. The large 
clocks will include new models adapted 
to the modernistic style in furniture. 
The new jewelry is designed in broad 
and massive patterns in strong 
In rings and bracelets enamel and col- 
ored stones are much used, the favorite 
colors being red, green, white and black. 
In gold jewelry neck and arm ornaments 
are very elaborate. In silver articles the 
artcraft trade will show very attractive 
novelties such as open work brooches in 
many patterns and sawed-out pendants. 


colors. 
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Byrd Expedition Sends Radiogram to 
the A. Wittnauer Co., New York 


The A. Wittnauer Co., manufacturer 
of watches, 402 Fifth Ave., New York, 
received, early in January, from the 
3yrd Antarctic Expedition a radiogram 
reading, “The Longines instruments and 
chronometer watches donated by A. 
Wittnauer Co. have given the most sat- 
isfactory service. With hearty apprecia- 
tion.” Enlarged copies of the radiogram 
for jewelers’ use in window displays and 
the like have been made, and will be 
sent to Longines dealers free of charge 
upon request. 

The receipt of this message from the 
Byrd Expedition marks another chapter 
in the accomplishment of Longines time 
pieces, which have beeen instrumental 
in establishing 10 world’s aviation rec- 
ords during 1929. 





Since making its announcement se\ 
eral weeks ago that the new viande 
knives and forks would be produced in 
six patterns of the 1847 Rogers Bros. 
line of silverplate, the International Sil 
ver Co. has decided to extend this to a 
seventh pattern, namely, the “Heraldic.” 
The patterns in which the viande knives 


and forks are now made include: “Sil- 
houette,” “Legacy,” “Ambassador,” “An- 
cestral,” “Argosy,” “Anniversary” and 


the newly added “Heraldic.” 
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Salesforce of Bulova Watch Co. Holds 
Annual Meeting in New York 


Thirty-two representatives of the 
3ulova Watch Co., New York, are now 
en route to their respective territories. 
They, together with the 10 Westfield 
Watch Co. representatives, recently con- 
cluded their annual sales conferences in 
New York. 

During the series of meetings, the men 
were made acquainted with the Bulova 
sales and advertising policies for the 
year. They were informed that the com- 
pany’s appropriation for advertising was 
in excess of $800,000. Of this amount, 
more than half was @ommitted to radio 
advertising and the balance to national 
magazines, and window display material. 

At present, Bulova radio advertising 
is broadcast from 54 stations. Some of 
these stations broadcast Bulova an- 
nouncements as often as 16 times a day. 

The Bulova meetings were concluded 
with a testimonial dinner tendered John 
H. Ballard, general sales manager of the 
Bulova Watch Co. and the Westfield 
Watch Co. The dinner was held at the 
Hotel Astor and was attended by 93 
men. Entertainment was furnished by 
talent supplied by some of the broad- 
casting stations that handle Bulova 
radio advertising. 

In his final talk to the men, Mr. Bal- 
lard informed them that the Bulova vol- 
ume for 1929 showed an increase of 
more than 40 per cent of the previous 
year’s business and he prophesied that 
the volume for 1930 would be 40 per cent 
bigger than it was in 1929. 

Jesse Henshel is now calling on jewel- 
ers in the vicinity of the Metropolitan 
district. He has the complete Bulova 
line which includes many new models 
and several new feature watches. Mr. 
Henshel was formerly the Westfield 
representative in Greater New York. 

Frank Colker is now calling on the 
jewelers throughout the South. He has 
been affiliated with the Bulova-West- 
field organization for some time and is, 
therefore, well acquainted with this com- 
pany’s plans and policies. He has with 
him the complete new Westfield line. 
Mr. Colker takes the place of George 
Little, who has severed his connections 
vith the Westfield organization. 
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OW the pendulum came to the clock 

is an interesting chapter in the 
romance of science; hardly less interest- 
ing is the story of the vicissitudes the 
pendulum has undergone since its arrival 
and adoption. Doing good service from 
the first in not very favorable circum- 
stances, its service grew better as these 
circumstances improved. As its short- 
comings became apparent it, too, was 
improved until it became an instrument 
of marvelous accuracy and reliability 


in marking the passage of time. Per- 
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length of a compound 


pendulum 


The equivalent 


haps its life history may be made more 
vivid by an analogy. 

If one were to review the advent of 
the steam locomotive and its early per- 
formances, with its merits and its de- 
fects; trace its steady development, its 
growth in power and availability and 
especially in dependableness; see the 
giants climbing mountains and drawing 
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he Cycle of the Pendulum 


By D. W. Hering, Curator, James Arthur Collection of Timepieces, New York University 


immense trains, both freight and pas- 
senger; next, note the incursion of the 
electric car, encroaching upon the pre- 
rogatives of the locomotive, traversing 
city and country and taking stiffer 
grades and sharper curves; then see the 
pride of this newcomer humbled by the 
automobile with the public highway for 
its road, laughing at grades that would 
have been as sheer cliffs to the Rocket, 
but with a motor that, in a sense, is a 
reversion to the early type in a highly 
perfected form; he might see in all this 
a parallel to the rise and the recession 
of the pendulum. 

It is nearly a cycle of stages; but to 
make the parallel complete he must see 
the locomotive, the trolley car, and the 
auto consigned to the junk heap while 
locomotion is accomplished not on the 
ground or in the waters but through the 
air, by novel conveyances at speeds im- 
possible to wheeled vehicles, and with 
an utter indifference to lines and grades. 
It is almost unthinkable yet it is impend- 
ing. Something like this has been the 
fate of the pendulum. 


Elementary Dynamics of the Pendulum 


HE simple gravity pendulum is a 

weight concentrated in a point at the 
lower end of a weightless cord or rod by 
which it is suspended, and swinging 
freely about the upper end of the cord 
as an axis. ‘This is approximated in 
practice by using a light cord, as silk, to 
suspend a small, heavy sphere of lead or 
other metal. 

The time of a single swing of the 
pendulum through an infinitesimal arc 
(zero are at the mathematical limit) is 
mathematically shown to bet =” V? 
where ” is the ordinary numerical factor 
3.14159, and t is the time in seconds if 
1 is the length of the pendulum and g the 
acceleration due to gravity, both in the 








same units, e.g. 1 in feet and g in feet 
per second per second. 

The simple pendulum as above defined 
is purely ideal; in any actual physical 
pendulum the cord or rod carrying the 
weight has weight itself; the suspended 
weight or bob is distributed, not con- 


centrated in a point; and the are 
through which it swings has some ap- 
preciable length even if small. Any 
such pendulum is a “compound pen- 


dulum” and its period of oscillation or 
time of swing will deviate from the 
mathematical value in the formula be- 
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Fig. 2 


Position of Center of Oscillation 


cause of these deviations in its structure 
and movement. Any such a swinging 
body as shown in 


IG. 1 has, however, a definite time 
of swing, and there is some simple 
pendulum that would swing in that 























e 


Do not’employ 
Traveling gold buyers 


Eliminate the middleman. We 
use the metal recovered in refin- 
ing for the manufacture of jewel- 
ers and dental gold. 










That is how we pay 
highest cash prices. 











Ship Direct—It Pays 





THOMAS J. 


DEE&ECo. 


55 E WASHINGTON ST. 
CHICAGO 




















Full Allowance 


For Precious Metals 





Hl Platinum, palladium, gold and 





silver — our prompt check 





covers the full allowance of 





precious metals in your scrap. 
| 


Accurate assaying on our part 





means a larger check for you. 


Spyco Smelting & Refining Co. 


51 South Third St., Minneapolis, Minn. 














Il 
I 

















THE JEWELERS’ 

























CIRCULAR January 30, 1930 





HANDY & HARMAN 





, 
\ 


and Waste for 


ACCURATE 
SCIENTIFIC 
REFINING 


Results secured for many hundreds of others 
justify us in commending the services of our 
refining department to your earnest considera- 
tion. 





Try one shipment. Send it to 


HANDY & HARMAN 


Bridgeport, Conn. 
Service Plants— 


Providence, R. I.; Fulton & Gold Sts., 
New York City. 











Use Crystal Magic to End Your 
Watch Crystal Troubles 


L 
ob St9 We guarantee 
A new cement com- E> ‘SJ CRYSTAL 
pounded for a spe- gy M MAGIC, if used as 
cific purpese. It is a directed, will hold 
waterproof, will <« permanently any 


neither dry out watch crystal. 


nor crumble. 
Comes to you 
ready for use—no 
heating mecessary. 


Price 75c a Bottle 


xd 


Costs More— 
Worth More— 


Copyright 1929 by Lasts Longer. 


The Crystal Magic 
Co. 


If your wholesaler is unable to supply you we will mail a 
bottle prepaid upon receipt of price. 


THE CRYSTAL MAGIC CO. 
P. O. Box 123 ALLENTOWN, PENNA. 

















ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 


Refiners and Assayers 


709 Sansom Street, Philadelphia 


































January 30, 1930 





period. If this time were determined 
accurately for a very small arc—say one 
degree or less from the vertical—and 
this time were used for t in the formula, 
the length 1 for the simple pendulum 
having that period of oscillation may be 
computed. Suppose this computed length 
were SO in the figure. The distance SO 
is the pendulum-length of the ‘“equi- 
valent” simple pendulum. The point S 
is the “center of suspension” and O the 
“center of oscillation.” A horizontal 
axis through S about which the body 
swings is the axis of suspension and a 
varallel axis through O is the axis of 
oscillation. With the body at rest its 
center of gravity G is directly beneath 
the axis of suspension but above the 
axis of oscillation. If the body were 
pivoted at G it would be exactly balanced 
whether it were in a horizontal, a ver 
tical, or any other position. 


Since a short pendulum vibrates more 
rapidly than a long one, in a compound 
pendulum suspended from S and set 
oscillating, particles near S would tend 
to swing more rapidly than those below 
them, and so would tend to make the 
time of swing shorter; conversely, those 
furthest from S would tend to retard 
the time of swing. There is some defi- 
nite distance at which the particle is 
swinging at exactly the same rate as if 
it were not connected with other par- 
ticles and therefore is not constrained 
by them, but vibrates as if it were swing- 
ing freely. 

If all the material of the compound 
pendulum were concentrated at this 
point it would swing at the same rate 
as the particle there, and that would 
be a simple pendulum. The vertical dis- 
tance from the axis S to this point O 
is the “pendulum-length” for this body 
suspended from S. The center of oscil- 
lation O is also sometimes called the 
“center of percussion” because if the 
body were struck at O, in the line of 
motion, the blow would produce no shock 
upon S. If S were the place at which 
the hands of a player grasped a baseball 
bat, O is the place where the ball should 
meet the bat to produce no jar in the 
hands of the batsman. 


URTHERMORE, the axes at S and 

O are interchangeable; if O were 
made the axis of suspension the pen- 
dulum would swing in exactly the same 
period as before and S would be the 
center of oscillation. It is this distance 
SO that must be kept unaltered if the 
period of oscillation of the pendulum is 
to remain constant. With the position 
of S fixed the position of O depends en- 
tirely upon the distribution of the ma- 
terial in the suspended body. Its exact 
position can be determined theoretically 
only by means of higher mathematics 
and, even so, only for symmetrical bodies. 


In a straight line of uniform particles, 
with S at one end, the distance SO is 
two-thirds of the length of the line. A 
straight, uniform rod may be regarded 
as a bundle of such filaments and, if 
very slender, and suspended from one 
end, would swing practically as a simple 
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pendulum whose length is two-thirds of 
the length of this rod. 

In a cirele swinging in its own plane 
about a point in the circumference, SO 
is three-halves of the radius; a thick 
uniform disc may be regarded as a pile 
of such circles and, if swung about an 
axis in the circumference parallel to 
the axis of the cylindrical disc, the point 
O would lie vertically below the center 
of the figure a distance of one-half the 
radius. 

In a uniform solid sphere suspended 
from one end of a diameter, the distance 
SO is seven-fifths of the radius of the 


sphere. These cases are represented in 
Fig. 2. In (a), (b), and (c), L is the 
entire length of the rod; in (d), (e), 
4 4 
| 
l 
Po ma rem 6 ae ans oa. 2 se 4g 









Fig. 3 


Cycloidal templets constrain the bob of 
pendulum to follow a cycloidal path 


and (f), R is the radius of the circle or 
sphere. 

In (a), (b), and (c), SO = 2/3 L 

In (d) and (e), SO = 3/2 R 

In (), 5SO= 7/8 B 

In practice the pendulum is too varied 
in form and construction to have its 
center of oscillation and consequently its 
“equivalent length” of simple pendulum 
thus determined. If a leaden pellet is 
suspended by a silk thread from the 
same axis as the pendulum the thread 
may be shortened or lengthened until 
the pallet swings in unison with the 
pendulum; the distance from the axis of 
suspension to the center of the pallet is 
then very approximately the length of 
the equivalent simple pendulum. If the 
bob of a compound pendulum is very 
heavy and the suspension rod light, O 
is very near the center of gravity of the 
bob. Wherever it may be, the length SO 
must remain unaltered if the period of 
the pendulum is to remain constant. 
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Efforts to Make the Vibrations of the 
Pendulum Isochronous 


HE use of the pendulum to control 

the movement of clocks was the great- 
est single improvement ever made in 
horology; but it is remarkable that the 
particular quality in the pendulum that 
was relied upon to make it of especial 
service—a property discovered by Gali- 
leo in his study of the pendulum seventy- 
five years earlier—was not true. This 
was its supposed isochronism. Galileo 
thought his experiments showed that the 
time required for a given pendulum to 
make its swing was the same whether 
it swung through a long arc or a short 
one and, for a long time, this was gen- 
erally accepted as true. Not until Chris- 
tian Huygens, about the year 1655, 
entered into a thorough investigation of 
the action of the pendulum was the 
error of this idea learned and corrected, 
and the correcting of the error in the 
state of science then existing was much 
like correcting the fifth decimal figure 
today. 

To his talent for invention Huygens 
added the zeal of the mathematician for 
rigid demonstration. He showed that 
bodies descending by .ravity could reach 
their lowest point frum various heights 
in the same time only by descending 
along a cycloidal path—not by the are 
of a circle; that the pendulum, with its 
bob describing the are of a circle, re- 
quired a longer time to swing as the are 
increased in length, although within a 
few degrees on either side of the vertical 
the difference was very small. In the 
beginning of his work with clocks Huy- 
gens still used the verge escapement in 
which the pallets had to turn through a 
considerable angle and the pendulum, if 
attached to the verge, had to swing 
through a corresponding arc of 30° to 
40°. 

A long pendulum was not suitable for 
this so the earliest pendulums, thus at- 
tached, were only from three to four or 
five inches long. Huygens used pen- 
dulums about 12 to 14 inches in length. 
They had to swing through an are of at 
least 15 degrees to operate at all, and 
if the impulse from the scape wheel! 
when in good running condition gave a 
swing of the bob as much as three 
inches to either side of the vertical 
(which was not excessive), this was a 
total are of 25°. Gradual clogging with 
dirt stiffened the running of the ma- 
chinery and might easily reduce the are 
to 15°, below which the pallets would not 
clear the teeth of the scape wheel. The 
angular distance which the pendulum 
departs from its vertical position is the 
“amplitude” of vibration. A 14 inch 
pendulum oscillating with an amplitude 
of 12° 30’ makes a single swing in 0.6 
seconds; with an amplitude of 7° 30’ its 
period is 0.598 seconds. (See Note. be- 
low.) This is a difference of one-third 
of 1 per cent, and if the pendulum 
underwent such a reduction in its am- 
plitude of vibration it would gain nearly 
five minutes per day in its rate of going 
by swinging in the shorter arc—too 








(Continued on page 90) 
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United States Patents 
Issue of Jan. 21, 1930 
1,744,206. BRACELET. FREDERICK WILLIAM 
Bopp, Providence, and Karu LUDWIG 
VoLK, Norwood, R. I., assignors to 


American Jewelry Chain Co., Inc., Provi- 
dence, R. I. Filed Feb. 20, 1929. Ser. 
341,454. 2 claims. 

A bracelet body constructed of one strip 
of metal S shaped in cross section, corruga- 
tions and grooves extending longitudinally 
of the strip, the strip being helically wound 
on itself with the edges of the corrugations 
extending into the grooves of adjacent 








wound portions of the strip, and forming a 
spring bracelet body with external corru- 
7 20 26 4, 
onan + 
4g 29 27 20 7625 
gations extending at an angle across the 


body, snap hooks on each end of 
body, each snap hook having 
corrugated portion extending 
over the end portions of the bracelet, the 
corrugations on the snap hook coinciding 
with the corrugations on the bracelet, and 
forming a continuation of the corrugations 
on the bracelet, said corrugation portion of 
the snap hook being compressed onto the 
corrugated end portions of the bracelet body, 
thereby securing the snap hooks to the brace- 


bracelet 
the bracelet 
an external 


let body, for the purpose as described. 

1,744,685. BRACELET FASTENER. FREp- 
ERICK W. NETTEL, Attleboro Falls, Mass., 
assignor to M. S. Co., Attleboro, Mass. 
Filed Aug. 10, 1929. Ser. 384,881. 1 
claim. 


A bracelet fastener including end members, 
a connector for said end members composed 
of a hollow casing of integral construction 
having a top, a bottom, sides and similar 


open ends, the latter formed to receive parts 
of said end members therein, the 
casing 


sides of said 


connector having registering series 





7 3 


of openings, and similar latching means car- 
ried by each of said end members and havy- 
ing parts removably engaged in the respec- 
tive openings of the sides of the casing, said 
latching means being insertable in and re- 
movable through said open ends of the con- 
nector casing. 


1,744,571. MOLD. OVANES S. PAPAZIAN, 
New York. Filed Aug. 13, 1928. Ser. 
299,175. 1 claim, 

A multipart sand finger ring mold consist- 
ing of two main separable substantially com- 
plementary sections adapted to fit together, 
each complementary face of said sections 





semi-circular 


having a depression therein 
adapted to form a circular core receiving 
cavity, and a semi-runner depression in the 
upper portion, a bottom section adapted to 
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with the lower faces of the main 
to fit into the circular 
cavity of said main sections and extending 
the entire length thereof, the sand portion 
surrounding said core having a plurality of 
ring depressions therein, each of said ring 
depressions comprising an annular portion 
and an ornament holder portion connected 
therewith, the ornament holder portion ex- 
tending into the sand of the bottom section, 
and the complementary faces of the main sec- 
tions having semi-sprue depressions leading 
from the top of each ring depression to the 
semi-runner depressions. 


coincide 
sections, a sand core 


1,744,485. METHOD AND MEANS FOR 
THE EXAMINATION OF JEWELS. 


GUSTAV RIEDL, 
Vienna, Austria, assignors of one-third 
to Gustave L. Herz, New York. Filed 
Feb. 19, 1926, Ser. 89,286, and in Aus- 


HERMANN MICHEL and 


tria, Feb. 21, 1925. 2 claims. 
In an apparatus for examining trans- 
parent and translucent substances, the com- 


means for 
support for 


bination of a source of light, 
projecting a beam therefrom, a 


ro 


Yo 











B 


the substance to be examined in the path of 
the beam, a rotatable table having a plurality 


of light filters thereon adapted to be dis- 
posed between the support and the beam- 
projecting means and a dichroscope above 


the support. 


1,744,52 ALARM CLOCK. Etor L. CarL- 
son, Bristol, Conn., assignor to The E. 
Ingraham Co., Bristol, Conn. Filed May 
31, 1929. Ser. 367, 187. 6 claims. 

In an alarm clock, the combination with 
a manually-operable alarm shut-off plunger 
formed with an annular coupling-groove; 
of a guide-fixture therefor removably fas- 
tened to the clock-structure so as to be 





when un 
member 


thereto 
alarm-shut-off 
positioned within the clock-case and formed 


with 
and an 


tiltable 
fastened ; 


respect 


with a key-hole slot having its enlarged 
portion located out of line with the normal 
path of movement of the said plunger and 
adapted to receive the grooved portion of 
the same; whereby when the said guide- 


























fixture is unfastened the same may be tilted 
to align the grooved inner end of the shut- 
off plunger with the enlarged portion of the 
said key-hole slot to disconnect the said 
plunger from the shut-off member. 


DESIGNS 


80,401. WATCHCASE. 
Thomas, Ky., 


ALBERT V. STEGMAN, 


Jr., Fort assignor to The 





Wadsworth Watch Case Co., Dayton, 
Ky. Filed Oct. 17, 1929 Ser. 33,077. 
Term of patent 14 years. 
80,394. “INGER RING OR 
TICE. E. ARTHUR E, 


AR- 


Glen- 


SIMILAR 
RANSOME, 





ScuMIpDT, Chicago. 


coe, and Emit M. 
Ser. 30,416. Term 


Filed March 9, 1929. 
of patent 34% years 
BROOCH OR SIMILAR 


80,387. ARTICLE. 





BERNAT MECHLOVITs, New York. Filed 
Oct. 26, 1929. Ser. 33,178. Term of 


patent 3% 
WATCHCASE. 


years. 


80,358. ARTHUR P. CONANT, 


Fort Thomas, Ky., assignor to The 

i ts 

e/a ;2 

f 2 | 

q 

H td 

hu 

! ‘ 

ry 





Wadsworth Watch Case Co., Dayton, 
Ky. Filed Oct. 1, 1928. Ser. 28,337. 
Term of patent 14 years. 

80,359. WATCHCASE. ARTHUR P. CONANT, 
Fort Thomas, Ky +» assignor to The 


{ Se aeeien — =p 
[ 1} 
| 


i 


Dayton, Ky. 
Term 


Wadsworth Watch Case Co., 
Filed Oct. 17, 1929. Ser. 33,078. 
of patent 14 years. 

80,360. WATCHCASE ARTHUR P. CONANT, 
Fort Thomas, Ky., assignor to The 


Wadsworth Watch Case Co., 
Ky. Filed Oct. 17, 1929 Ser. 
Term of patent 14 


Dayton, 
33,079. 
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United States Trade-Marks 
Issue of Jan. 21, 1930 


trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this application. 

Marks applied for under the 10-year “pro- 
viso” are registerable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. i8, 1911. 

As provided by Section 14 of said Act a 


The following 


fee of $10 must accompany each notice of 

ypposition. 

Ser. 293,348. Ture REVERE CLOCK Co., Cin- 
cinnati, Ohio. Filed Dec. 6, 1929. 














For clocks. 
Claims use since July, 1928. 


Ser. 293,427. 
ton, Ind. 


SYNCHRON 


For electric Clocks. 
Claims use since May 20, 1929. 


Trade-Mark Registrations Granted 


HANSEN Mfc. Co., INc., Prince- 
Filed Dec, 9, 1929. 














266,480. WATCH BRACELETS, WATCH 
STRAPS, WATCH ATTACHMENTS, 
ETC. Gempx Co., Newark, N. J. 

Filed Aug. 26, 1929. Ser. 289,013 Pub- 

lished Nov. 5, 1929. 

266,481. WATCH BRACELETS, WATCH 
STRAPS, WATCH ATTACHMENTS, 
ETC. Gemex Co., Newark, N. J. 

Filed Aug. 26, 1929 Ser. 289,012. Pub. 

lished Nov. 5, 1929. 








Methods of Merchandising a 
Single Ad 
(Continued from page 47) 








People soon get to know that at So- 
and-So’s restaurant Wednesday is the 
day for “White Bean Soup.” This soup 


can be had on any day, but Wednesday 
is its special date. That gives the idea 
so far as the days go. 

But the fundamental principle is more 
definite. It is this: No matter what day 
watches are featured, if it is done con- 
sistently people finally begin to link the 
day and the watches with Brown & 
3rown’s jewelry store. Wednesday be- 
gins to suggest or connotate watches so 
far as Brown & Brown’s ads go. 

The customer finally gets into the 
Monday habit (the day the ad comes 
out) of saying to him or herself, “Let’s 
see what is featured for Wednesday? 
This store outlines its program by the 
day of the week. Next Thursday is 
Bertha’s birthday. We must get her a 
present.” And so on. A nice bit of 
psychology is back of this idea, but 
linked to a practical thing—“Intensified 
Interest,” exactly the same as is behind 
the department store’s hour sales idea. 

Notice the merchandising outline on 
the chart. It illustrates the thought. 


THE JEWELERS’ CIRCULAR 
Tides of Jewelry Fashions 
(Continued from page 39) 








for extra sales of jewelry. Shoulder 
pins in two and three color harmonies, 
absolutely top off the monotone dress 
which today is free from all sorts of 
careless adornment. With this shoulder 
pin a bracelet or two or three bracelets 
make the perfect complement. The lit- 
tle cap hat and the beret are featuring 
real jewels in clasps and pins, while the 
cap sleeve demands a bracelet or as 
Paris says, “many bracelets” for propor- 
tion’s sake. The universal uses of the 
gauntlet glove makes possible the wear- 
ing of bracelets which have no relation 
to each other. 

The dress necklines for evening favor 
the Josephine period and are known as 
“Empire” necklines. These necklines 
are difficult and some dressmakers have 
strappings of material going well up 
around the neck. In the case of the 
strappings the long earring is used for 
head decoration and nothing is seen on 
the neck. Those women who gather in 
their hair at the nape of the neck find 
that the back necklace adds a great deal 
of youthfulness to the silhouette. 

The smart society woman of every 
age who wears her daytime dress with 
her real jewel accessories exaggerate: 
sometimes the uses of her bracelets but 
leaves the neckline free. This happens 
readily with the round collar line but 
when the V-neck is employed on one- 
tone materials many bracelets may be 
worn and rather a startling necklace, 
if fashioned in proportion. 








Recent Publications 


“Economics of Retailing,’’ by 
Nystrom, Professor of Marketing, School of 
Business, Columbia University; formerly 
Director, Associated Merchandising Corpora- 
tion and Retail Research Association. Third 
revised edition, 2 volumes, 1145 pages, 153 
illustrations, 69 tables, Published by the 
Ronald Press Co., New York 


Paul H 


N publishing this monumental work at 

this time when the nation’s attention 
is so sharply focused on problems of dis- 
tribution, Dr. Nystrom has performed 
an outstanding service to the business 
community of which he has long been a 
distinguished figure. Barely two months 
ago the same author’s “Economics of 
Consumption” came from the press, fol- 
lowing within the interval of a year his 
notable “Economics of Fashion.” The 
two volumes of the work just published 
are presented in the same substantial 
and attractive format as the two earlier 
volumes. The four volumes together ai 
not only a tribute to the author’s ir 
dustry and wide scholarship but the most 
casual glance at their contents induces 
the thought that in the publication of 
these volumes we have what will prob- 
ably come to be regarded as an impor- 
tant milestone in the history of business. 

In “Economics of Retailing’ Nystrom 
has completely rewritten his famous 
earlier book of the same title which was 
first published in 1915; scarcely a sen- 
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tence from the two earlier editions re- 
mains. 
Dr. Nystrom offers more than an 


elementary outline of retailing. He pro- 
vides a sharp, concise picture of what 
retailing really is and what conditions 
are necessary to make a retail business 
profitable. 

In the preparation of this new work 
it was found impossible to bring to- 
gether the material essential to a com- 
prehensive critical outline of present-day 
retailing within the space of a single 
volume. Hence the new “Economics of 
Retailing” is published in two volumes. 
The scope of the two volumes is indi- 
cated by their subtitles—Volume I, “A 
Critical Analysis of the Retail Business 
as the Central Factor in Present-Day 
Distribution of Goods”; Volume II, “Re- 
tail Methods Described and Appraised.” 

Each volume is complete in itself; 
together they offer the essential in- 
formation needed as an adequate back- 
ground for an intelligent understanding 
of the current status of the various sys- 
tems of retail distribution, their opera- 
tion methods, and of both the changes 
which are now taking place and of those 
which are in prospect. 








The Cycle of the Pendulum 
(Continued from page 87) 


much to be negligible in a good time- 
piece. Huygens sought to correct this 
by making the center of oscillation, O, 
describe the path of a cycloid. 


the time of swing through an 
infinitesimal are, t, that for any other 
amplitude, ta; the value of ta compared with 
is given by the formula 
a 9 a 
ta—te (1+ % sin*--+-—sin*-+ . . .) 
» qq » 


Note Call 


~ 64 — 
For most cases the first two terms in the 
parenthesis are sufficient. The formula at 
the beginning of this discussion gives for the 
time of a pendulum fourteen inches long, to= 
0.59 then, from this correction for- 
mula, t7 ’=0.598 secs.; and t12° 30'=0.6 


ec 


7 secs. ; 
a 


The analysis of the cycloid is best 
done by means of higher mathematics. 
but the few features with which we are 
concerned here may be briefly stated and 
are easily understood. 

N Fig. 3, ASO is a ecycloid formed 

from a circle whose diameter is SG. 
If a cord that is wound on SO is held 
fixed at its end S while the other end is 
drawn away, keeping the string taut as 
it is unrolled from the curve SO, the 
point O will describe the curve OP,P and 


then, as the cord rolls on the other 
eycloid STO, O will continue through 
P, to O, making the complete trace 


OP,PP:0O, which is also a cycloid. If, 
then, SP carried a bob at its lower end, 
and swung between the vertical cycloids, 
the bob would follow the lower cycloidal 
path and would descend to P from any 

s path in the same length of 
time. Such a pendulum would be truly 
isochronous. In practice only a small 
portion of the curves would be used, and 
only such parts as are shown by heavy 
lines are essential in the actual con- 
struction. 


point in its 


(To be continued) 
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CIRCULAR 





January 30, 1930 








Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c a word. 

Heavy type, 10c. a word; minimum 
charge $2.50. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
as part of the advertisement. 

Display cards, $7.50 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 








Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
minimum charge, 50c. 








IF YOU ARE IN NEED of good man, write 
to Henry Paulson & Co., 37 So. Wabash 
Ave., Chicago, Ill. 





references ; 
make offer. 
Circular. 


JUNIOR WATCHMAKER, best 
New York or vicinity; salary, 
Address “F., 13 ’ care Jewelers’ 


70» 
Old, 





FIRST CLASS jewelry jobber, stone setter 
and engraver; 20 years’ experience; best 
references. Address “S., 1304,” care Jewel- 
ers’ Circular. 





seeks connec- 
tion with ring manufacturing house; ready 


SALESMAN, young man, 24, 


for immediate engagement. Address “L., 


1344,” care Jewelers’ Circular. 





POSITION WANTED AS FOREMAN or 


platinumsmith; ten years’ experience in 
business. Address “Circular, 203,” 1104 


Heyworth Bidg., Chicago. 


LIVE WIRE, young man, 23, jeweler, sell- 
ing experience, desires connection with 
manufacturing or wholesale house. Ad- 
dress “K., 1343,’’ care Jewelers’ Circular. 








ENGRAVER, SALESMAN, wishes to con- EXPERT WATCHMAKER, salesman, with 
nect with high grade retail store; best of executive ability, 18 years’ experience; 
references. Address “P., 1302,” care married, age 37, now employed, desires 
Jewelers’ Circular. change. 7 Crehore Court, Elyria, Ohio. 

YOUNG MAN, 32, ten years’ experience, SALESMAN, having long acquaintance with 


wishes position with watch or jewelry con- 
cern; best references. Address ‘X., 1311,” 
care Jewelers’ Circular. 





and 
make 


Lee 


A-1 WATCHMAKER, 
salesman, employed, 
change March list; salary 
Ave., Littl tock, Ark. 


plain engraver 
desires to 


$65. 4400 





WANTED, POSITION as watchmaker; my 
own tools; 20 years’ experience; capable 
of taking charge Address “Watchmaker,” 
114 Church St., North Cynthiana, Ky. 





WATCH MATERIAL MAN, many years’ ex- 
perience with large concern, desires posi- 
tion with either material or watch house. 
Address “Y., 1312,” care Jewelers’ Circular, 





wishes position 
has a large 
Address 


SALESMAN, young man, 
with retail or wholesale house; 
following; best of references 
“V., 1308,” care Jewelers’ Circular. 





ALL AROUND JEWELER and stone setter, 
wants permanent position in retail store or 
trade shop; New York City preferred. Ad- 
dress “I., 1333,’’ care Jewelers’ Circular. 





WISHES POSITION with 
experienced in taking charge 


YOUNG LADY 
watch house; 





of repairs or stock. Address “J., 1382,” 
care Jewelers’ Circular. 
ALI. AROUND DIAMOND SETTER, sales- 


will go any- 


man, for retail jewelry store; 
Address 


where; best recommendations. 
“O., 1391,” care Jewelers’ Circular. 











STENOGRAPHERS, BOOKKEEPERS, typ- QUALIFIED SALESMAN and_ window- 
ists, clerks furnished, no charge. Fulton dresser, seeks connection with modern 
Agency, 93 Nassau St., Cort. 5051, New store. Address “C., 1370,” care Jewelers’ 
York. Circular. 

YOUNG MAN, 23, desires position with | RETAIL SALESMAN seeks position with 
manufacturing or retail jewelry concern; prominent concern handling jewelry of the 
five years’ experience; best references. better kind. Address “Z., 1368,” care 


Address “F., 1111,’’ care Jewelers’ Circular. 





FIRST CLASS WATCHMAKER, 15 years’ 
experience, married, desires permanent po- 
sition in Chicago. Address “Circular, 202,” 
1104 Heyworth Bldg., Chicago. 


Jewelers’ Circular. 





SALESMAN with following in Southern and 
Mid-West territory, is open for a strong 
popular priced line. Address “H., 1345,” 
care Jewelers’ Circular. 





YOUNG MAN, married, watchmaker and 
salesman, understands credit business, de- 
sires position with reliable concern. Ad- 


dress “C., 1181,”’ care Jewelers’ Circular. 


BOOKKEEPER, six years’ experience in 
jewelry line, capable of taking full charge 
of office. Address “D., 1378,’’ care Jewel- 
ers’ Circular. 





DESIGNER AND MODELER on fine quality 
platinum jewelry desires a position with a 


reliable concern; best references. Address 
“S., 1209,” care Jewelers’ Circular. 


SALESMAN, well experienced, open for man- 


ufacturer’s line to jobbing trade; best of 
references; will travel. Address “H., 


care Jewelers’ Circular. 


oo, 





DESIRES CONNECTION with 
reliable concern; experienced ring manu- 
facturing: excellent references. Address 
“K., 1282,” care Jewelers’ Circular. 


FOREMAN 








YOUNG MAN wishes to make himself gen- 
erally useful in a wholesale watch con- 
cern; experienced and recommended. Ad- 

dress “A., 1369,” care Jewelers’ Circular. 


department store buyers, retail jewelers, 
Middle West territory, would like to con- 
nect with a manufacturer. Address ‘Re- 
liable, 481,” care Jewelers’ Circular. 





JEWELRY STORB MANAGER, high class, 
15 years’ executive experience including 
financial; age 40, married; salary $100 per 
week. Address “X. Y. 521,” care 
Jewelers’ Circular. 





WATCHMAKER, 15 years’ experience on 
Swiss and American; salesman; cash and 


credit store experience; best references; 
make offer. Address “H., 655,” care Jewel- 
ers’ Circular. 





FIRST $60 OFFER and permanent position 


gets expert engraver only, or any com- 
bination you need, watches included; 
South preferred. Address “E., 822,” care 


Jewelers’ Circular. 





BOOKKEEPER, STENOGRAPHER, over ten 
years’ experience in jewelry line; thorough 
knowledge all detail work; capable taking 
complete charge; reference. Address “R., 
894,” care Jewelers’ Circular. 





YOUNG 
mond picker, 


MAN, 23, desires position as dia- 
order or repair clerk, with 
reliable concern; five years’ experience; 
best references. Address “G., 1112,” care 
Jewelers’ Circular. 





CAPABLE MAN, 50, many years’ experience 
in wholesale jewelry, wants inside position 
where intelligence, character, and integrity 
is important. Address “B., 077,” care 
Jewelers’ Circular. 





LOOSE AND MOUNTED diamond salesman, 
20 years’ road experience, desires connec- 
tion with reputable concern; Middle West 
territory. Address “O. J., 1164,” care 
Jewelers’ Circular. 





WATCHMAKER, German, 22 years’ experi- 
ence, Swiss and American watches, desires 
position with New York or Brooklyn con- 
cern. Address “O., 1154,” care Jewelers’ 
Circular. 





WATCHMAKER, MECHANIC, 38, 24 years’ 
experience all grades and sizes, good ref- 
erences and tools, open for position. Ad- 
dress B. Righthand, 2285 Davidson Ave., 
3ronx, N. Y. 





YOUNG MAN, 20, nice appearance, desires 
position at anything with chance for ad- 
vancement; jewelry experience; excellent 
references furnished. Address “L., 972,” 
care Jewelers’ Circular. 





GOOD DIAMOND SETTER on platinum 
work and white gold rings; if necessary 


can do some jewelry repairing; salary $30 
per week; is looking for a position. Harry 
Wine, 631 Spruce St., Philadelphia, Pa. 








JEWELRY FOREMAN, age 40, capable of 
producing finest platinum and diamond 
jewelry, wishes position with good reliable 
party. Address “B., 1253,” care Jewelers’ 
Circular. 
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SITUATIONS WANTED—Continued 





BUYER was in complete charge of watch 
and clock department for large wholesale 
concern, wishes to connect with right peo- 
ple; can furnish all kinds of references. 
Address ‘‘T., 1244,” care Jewelers’ Circular. 





BOOKKEEPER-STENOGRAPHER, expert 
at both, many years full charge; realizes 
importance relieving employer all details; 
trial balance, controls; highest references. 
Address “Z., 1250,” care Jewelers’ Circular. 





YOUNG LADY, ten years’ experience filling 





orders in manufacturing and importing 
house; conscientious; highest references. 
Address “M., 1283,” care Jewelers’ Cir- 
cular. 

JEWELER AND DIAMOND SETTER, A-1 
workman, 33 years of age, married, 
American; 15 years’ retail and trade shop 


experience. Apply “C., 1270,” care Jewel- 


ers’ Circular. 





LOOSE DIAMOND SALESMAN, thorough 
knowledge of business with following, de- 
sires position with reputable concern; A-1 





references. Address “F., 1275,” care Jewel- 
ers’ Circular. 
YOUNG MAN, thorough knowledge of the 


jewelry business, desires position with re 





tail or wholesale concern; best of refer- 
ences Address “E., 1274,’ care Jewelers’ 
Circular. 

WATCHMAKER AND SALESMAN, desires 


position; first class on all grades; married, 
American; permanent: references. E. B. 
Setzler, 146 East Main St, Spartanburg, 
5. 





YOUNG LADY WISHES POSITION with 
wholesale watch or jewelry concern; ex- 
perienced in taking charge of stock, orders 

1286,” care 








and repairs. Address “Q., 
Jewelers’ Circular. 

ENGRAVER, first class lettering, mono- 
grams, inscriptions and crests, also had 
experience repairing silverware, wants 
position at once. Address “J., 1279,’’ care 
Jewelers’ Circular. 

YOUNG MAN, 20, wishes to make himself 


useful in wholesale or retail concern; four 


years’ shipping experience; first class ref- 
erences. Address “P., 1284,’’ care Jewel- 
ers’ Circular. 





experienced in 
industry ; 
desires 
Address 


ACCOUNTANT, AUDITOR, 
all branches of the jewelry 
manufacturing and retail systems; 
part-time or temporary position. 
“A., 1266,” care Jewelers’ Circular. 





DESIGNER, pattern maker and diamond set- 
ter, several years with one of largest 
Newark manufacturers of gold and plat- 
inum jewelry, is open for position. Address 
“—., 1271,” care Jewelers’ Circular. 





WATCHMAKER, SALESMAN, age 36, ten 


years’ experience; high grade mechanic, 
railroad, bracelet watches; salary condi- 
tional; Middle West; references. Apart- 


ment 301, Drake Hotel, Kansas City, Mo. 





YOUNG MAN, eight years’ experience on 
platinum die jewelry, will work for $20 if 
given a chance on fine platinum work. 





SALESMAN WISHES TO CONNECT with 
a reputable manufacturer or importer of 
high grade novelty jewelry; following from 














George Martinek, 29 Steinway Ave., Coast to Coast. Address “H., 1341,” care 
Astoria, N. Y. Jewelers’ Circular. 

YOUNG LADY, neat appearance, six years’ WATCHMAKER, German, 12 years’ experi- 
experience in precious and _ imitation ence, all grades wrist and other watches; 
stones ; bookkeeper, stenographer and best references ; permanent only; Southern 
typist, desires position. Address “R., states preferred. Address “S., 1360,” care 
1303,” care Jewelers’ Circular. H Jewelers’ Circular. 

OPEN FOR ENGAGEMENT; first class TRAVELING SALESMAN, thoroughly ex- 
watchmaker desires steady position in perienced diamond jewelry and watches, 
Southern city. Address Mr. E. Brann, old established trade west of Philadelphia, 
New Tremont Hotel, 29 South Dearborn open for connections. Address “V., 1364,” 


St., Chicago, Il. 





ENGRAVER, watchmaker, jeweler, setter 
and salesman, 25 years’ experience; esti- 
mate all repairs; small town preferred; 


$55 per week. R. H. Wilson, 310 Caldwell 


St., Danville, Ky. 





stone rings, mountings, 
jewelry, for retail jewelers, 
department stores, New York City, sub- 
urbs, road; moderate drawing. Address 
“T., 1307,” care Jewelers’ Circular. 


desires 


SALESMAN 
watches, gold 





WATCHMAKER, expert Swiss and Ameri- 


cate Jewelers’ Circular. 





stone setter, 
workman ; 


ENGRAVER and 
and congenial 


JEWELER, 
a steady, reliable 


25 years’ experience; best references; can 
come at once; give full particulars. Ad- 
dress “K., 1350,” care Jewelers’ Circular. 








5 years’ ex- 


MANAGER AND SALESMAN, 
technical 


9 
perience, have worked in all 
branches of jewelry business; registered 
Texas optometrist; good personality; A-1l 
references. P. O. Box 203, Houston, Texas. 





WATCHMAKER all 
jeweler, flat 


SWISS 
round engraver, 


EXPERT 
grades, all 











can watches: work on salary or percent- top diamond setter, window dresser; go 
ase basis: good ca grabs ee — anywhere; permanent position, or don’t 
Address Watchmaker, 7 138 Locust St., want it: state wages. Address “FE $33," 
Gibson, L. I., New York City. care Jewelers’ Circular. 

SALESMAN, young man, in business for WATCHMAKER, 30 years’ experience, ca- 
several years, with large retail following pable repairing all grades Swiss wrist 
in New York. desires a popular line of watches and railroad watches; salary rea- 
watches. Address “G., 1331,” care Jewel- sonable; best of references. ‘“‘Watch- 
ers’ Circular. maker,” 124 Shillito Place, Cincinnati, 

Ohio. 
YOUNG MAN, 27. eight years’ experience in : : 
: well with retail 


jewelry business, 
of taking charge, desires perma- 
A-1 reference. Address “G., 
Circular. 


retail and wholesale 
capable 
nent position : 


337,” care Jewelers’ 





FIRST CLASS JEWELER, 32, expert plati- 


also first class on 


num and gold worker, 

general repairing and special orders; A-1 
references. Address “K., 1387," car 
Jewelers’ Circular. 





BOOKKEEPER, young lady, long experience 
in diamond and jewelry house: trial bal- 
ance, controls: can take full charge: ex- 
cellent references. Address “O., 1392,” 
care Jewelers’ Circular. 





CLOCKMAKER, young man, 24, can assist 
on watches, do small jewelry repairs; gen- 
eral store experience: A-1 reference; de- 
sires position. Address “H., 1383,” care 
Jewelers’ Circular. 





MATERIAL MAN, expert, ten years’ experi- 
ence, seeks permanent position: fully capa- 
ble of taking charge; highest references, 
abilitv and character. Address “N., 1390,” 
care Jewelers’ Circular. 





CREDIT SALESMAN desires position with 
up to date instalment house; thoroughly 
experienced in all details concerning cred- 
its: services available February 15th. Ad- 
dress “L., 1388,” care Jewelers’ Circular. 











ENGRAVER, hub and die cutter, open for a RETAIL SALESMAN, young man, age 26, 
position with any first class school ring or experienced in the various ends of the 
fraternal house; South or South West pre- business, seeks position with reputable 
ferred. Address “F., 951,” care Jewelers’ concern. Address “Y., 1367,” care Jewel- 
Circular. ers’ Circular. 

BOOKKEEPER, YOUNG LADY. complete SALESMAN WISHES CONNECTION with a 


charge, several years’ jewelry experience, 
wishes position with progressive organiza- 
tion. C. Swiller, 630 West 141st St., New 
York. 





reputable manufacturer of high grade plat- 
inum diamond jewelry: leading following 
from Coast to Coast Address “J., 1342,” 
care Jewelers’ Circular. 





SALESMAN, acquainted 
trade in New York and 
years’ experience in the 
in selling and creating; 
of references. Address 
Jewelers’ Circular. 


Eastern cities, 20 
silverware trade 
can furnish best 
“B., 1219,” care 





SALESMAN, large acquaintance retail trade 
New York and Suburban territory, wishes 
to represent manufacturer; mountings, 
stone rings, jewelry or novelty jewelry; 


popular price; moderate drawing. Address 
“A., 1251,” care Jewelers’ Circular. 





EXPERIENCED WATCHMAKER on Amer- 
ican and Swiss bracelet watches, capable 
of doing clock and jewelry repairs, wait 


on trade, also excellent window man, de- 
sires permanent position. Address ‘‘Watch- 
maker,” 1206 Center St., Ashland, Pa. 





SHIPPING CLERK, age 20, four years’ ex- 
perience, complete knowledge parcel post 
and express, stock and order work; refer- 





ence; wishes position with advancement. 
Address “O., 1285,’ care Jewelers’ Cir- 
cular. 

BOOKKEEPER, STENOGRAPHER, § seven 
years’ experience jewelry line; double entry 
system; monthly trial balance; complete 
charge of office. Dorothy Seibel, care R. 


Bell, 1010 Eastern Parkway, Brooklyn, 
i 





A-1 WATCHMAKER, 24 years at the bench, 
experienced on all grades of watch work, 
American, A-1 references, desires perma- 
nent position, or would buy watch repair 
shop. C. A. Brandenburg, 401 Olive St., 
Pine Bluff, Ark. 





RETAIL SALESMAN, married, 13 years’ ex- 
perience in handling highest class clientele 
in Fifth Avenue jewelers, desires perma- 
nent position; 30 years of age; first class 
references. Address “E., 1330,’ care Jewel- 
ers’ Circular. 


(Special Notices continued on page 94) 
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(Continued from page 93) 


Lines Wanted. 


5c. a word; minimum charge, $1.25 


Help Wanted. 


5c. a word; minimum charge, $1.25 








SITUATIONS WANTED—Continued 








MAN, 24, retail sales experiences, all class 
of trade, cash and credit, now employed in 


charge of independent credit store, wishes 
change; prefer Southern state; salary to 
start, $35 weekly. Address “Z., 1318,” care 


Jewelers’ Circular. 





BOOKKEEPER, STENOGRAPHER, young 
lady. desires responsible position with man- 
ufacturer or loose goods house; seven years’ 
experience in jewelry line taking full charge 
of office; excellent references. Address 
“W., 1310,” care Jewelers’ Circular. 





first class workman, for 
25 years’ experience; 


WATCHMAKER, 
best grade stores; 





watch work only; salary $55; 42 years 
old; best of references; Southwest pre- 
ferred. Address “A., 1319,” care Jewelers’ 
Circular. 

WATCHMAKER, 23 years’ experience at 
bench, open for position February 1 in 
large first class store in New York or 
vicinity; salary $55; best of references; 


American. Address “B., 1320,” care Jewel- 
ers’ Circular. 





SALESMAN, established for years with all 
best trade in South and Texas, wishes one 
large reliable manufacturer’s line; have 
sold diamond jewelry, rings, mountings, 
silverware, watches; excellent credentials. 
Address “‘M., 1389,’ care Jewelers’ Circular, 





A-1 WATCHMAKER, fine mechanic, capable 
of estimating and taking in work; thor- 
ough on railroad and wrist watches; can 
act as salesman; references; South pre- 
ferred. Address “W., 1365,” care Jewelers’ 
Circular. 





YOUNG MAN, 25, desires position as sales- 
man, special order and repair clerk, with 
reliable establishment; seven years’ ex- 
perience with well known house; finest of 
reference. Address “G., 1373,” care Jewel- 
ers’ Circular. 





YOUNG MAN, age 20, wishing to get con- 
nected with reliable firm; has three years’ 
experience in wholesale jewelry and watch 
material, and also has one year’s knowl- 





edge of watch repairing. Address “R., 
1358,” care Jewelers’ Circular. 
YOUNG WOMAN, thoroughly experienced, 


capable charge office, correspondence, im- 
portant matters, stock counter selling, de- 
sires permanent connection reliable house, 
responsible capacity. Address “G., 1374,” 
care Jewelers’ Circular. 


established following of many 
in New York 

line with 
1194,” care 


SALESMAN, 
years with jobbing trade 
City and East, open for side 
reputable house. Address “‘J., 
Jewelers’ Circular. 





UPTOWN OR OUT OF TOWN manufac- 
turer, would you care to put in a stock, 
for convenience of trade, in a Maiden Lane 
New York office, on a commission basis? 
We are doing same for others. Address 
“A., 1217,” care Jewelers’ Circular. 





WANTED, out of town manufacturing lines 
of novelty jewelry or imported lines, for 
New York City; have office in jewelry dis- 
trict calling on department stores and out 
of town buyers. Address “P., 1355,” care 
Jewelers’ Circular. 





WANTED, highest grade gold novelty line in 
connection with finest line of Chinese 
jewelry, catering to the best trade, for 
Boston, Philadelphia, Washington and 
Middle West; have a very fine clientele. 
Address “O., 1354,”’ care Jewelers’ Circular. 





MANUFACTURERS, also importers of novel- 
ties and watches, we will represent your 
firm among our following of retail jewel- 
ers in 25 cities within the boundaries of 
New York, Chicago and New Orleans, if 
your line is worthy; a drawing account 
or traveling expense not necessary ; highest 
references. Address “N., 1231,” care 
Jewelers’ Circular. 


WANTED, a 
Chas. F. 


watch and clock repair man. 
Damm, Inc., Buffalo, New York. 





WANTED, experienced watchmaker’ and 
optometrist, for permanent position. Lewis 
Weiner Co., 109 Arcade Bldg., Utica, N. Y. 











WANTED, A JEWELER for repairing and 
special order work; steady position. Chas. 
EF. Damm, Inc., Buffalo, New York. 





WANTED AT ONCE, first class watchmaker, 
engraver, diamond setter; fine mechanic; 
top salary; permanent. Address “A., 864,’ 
care Jewelers’ Circular. 





SALESMAN with road experience, wholesale 
jewelry, wanted for Michigan, Indiana and 
Central Western States; established trade. 
Address “L., 1091,”’ care Jewelers’ Circular. 


WANTED AT ONCE, watchmaker and en- 
graver; none but first class man need 
apply; engraving not essential. Reliable 
Jewelry Shop, Plainfield, N. J. 


WANTED, first class watchmaker, jeweler, 
salesman, optician preferred; permanent 
position; state age, salary and references. 
J. F,. Carr, Portsmouth, Ohio. 


SALESMAN to sell popular priced watch 
chain line to wholesalers in Canada; com- 
mission basis. Address “N., 1299,” care 
Jewelers’ Circular. 


WANTED, OUTSIDE SALESMEN to adapt 
themselves to sell jewelry and Bulova 
watches on instalment. Metropolitan 
Jewelers, 1370 Broadway, New York. 




















Side Lines. 


5c. a word; minimum charge, $1.25 





and white gold 
desires repre- 
Address “H., 


FINE LINE of platinum 
mountings; manufacturer 
sentation through the South. 
1380,” care Jewelers’ Circular. 





SALESMEN, all territories, to sell by photo- 
graphs imported novelty clocks to retail 
jewelry, gift and department store trade; 





commission basis. Address “B., 252,” 
care Jewelers’ Circular. 

SALESMAN for New York City and the 
East to carry side line of imported wrist- 
lets, nickel chains and fobs; selling to the 
wholesale trade; commission basis. Ad- 
dress “B., 1267,” care Jewelers’ Circular. 





MANAGER, experienced in all branches of 
jewelry instalment business, credits, sales, 
and systems, also well acquainted in pro- 
moting and handling outside business; 
proposition must net $6,000 to $7,500 per 
year, or am not interested Address “‘J., 
1292,’ care Jewelers’ Circular. 


do plain jewelry re- 
pairing and some engraving; ten years’ 
experience; can wait on trade, trim win- 
dows, and capable of taking charge of re- 
pair department; married and desires to 
locate in Central U. S.; nothing but steady 
position considered ; can furnish references. 
Address “D., 1323,’ care Jewelers’ Circular. 





WATCHMAKER, can 





MAN formerly employed with large jewelry 
house manufacturers of class rings, pins, 
fraternal, emblem jewelry, etc., understands 
cost on all special jewelry, wishes connec- 
tion with concern to solicit special order 
work through the States, or take out special 
line. Address “Circular, 204,” 1104 Hey- 
worth Bldg., Chicago. 





YOUNG MAN, 
of instalment 
make a change 
some concern where 
edge will be 
highest possible 
ability and 
care Jewelers’ ¢ 


24, with thorough knowledge 
jewelry business, desires to 

would like to connect with 
hard work and knowl- 
appreciated; can furnish 
references both as to 
integrity. Address “H., 1332,’’ 
‘ireular 





FLORIDA, Februarv and March, also the 
large exclusive dealers in Southern terri- 
tory; platinum and diamond goods of all 
scription showing gem stones, star sap- 








SALESMAN for New York City and the 
East to carry side line of imported watch 
wristlets, nickel chains and fobs; commis- 
sion basis. Address “T., 1363,” care Jewel- 
ers’ Circular. 





SALESMAN WANTED to represent leading 
white gold mounting manufacturer for the 
entire South; must have well established fol- 
lowing amongst the finer retailers; ex- 
ceptional opportunity for the right man. 
Address “H., 1338,” care Jewelers’ Circular. 





SALESMAN WANTED to represent leading 
white gold mounting manufacturer for New 
York and vicinity, also New England 
States; must have well established follow- 
ing amongst the finer retailers; exceptional 
opportunity for the right man. Address 
“J., 1339,” care Jewelers’ Circular. 





REPRESENTATIVE for Pacific Coast ter- 
ritory, also New York State (exclusive of 
New York City), New Jersey and Penn- 
sylvania, by manufacturers of gold rings, 
staple and costume types: established 20 
years in these fields. Address “M., 1352,” 
care Jewelers’ Circular. 





SALESMAN, efficient, with following 
among the best retail trade in New 
York State, Ohio and Michigan, to sell 
our line of 18 kt. white gold wedding 
rings; state full particulars in first 
letter as to experience, present and 
past connections. Charles M. Levy & 





phires and rubies; over 20 years associa- 
tion with fine shops only; also acquainted 
with Coast towns, Utah and Colorado. 
Fred Clark 2 Rutherford Ave White 
Plains, N. Y 


Son, 40 West 48th St., New York. 


WANTED, WATCHMAKER;; must be a first 
class watchmaker and one who can fur- 
nish A-1l references. Rost Jewelry Co., 
Indianapolis, Ind. 





EXPERIENCED wholesale jewelry salesman 
wanted for Western Pennsylvania and 
Ohio; with car preferred; 20 years’ estab- 
lished trade. Address ‘“M., 1092,” care 
Jewelers’ Circular. 


WANTED AT ONCE, first class watchmaker 





and plain engraver; give references and 
salary desired in first letter. Bowler & 
Kleiderlein, 29 West Washington  St., 


Bradford, Pa. 





WATCHMAKER AND OPTOMETRIST for 
an old established jewelry store in Pitts- 
burgh; a wonderful chance for A-1 me- 
chanic. Address “J., 1385,” care Jewelers’ 
Circular. 





CLOCK REPAIRER, capable of repairing 





French, Hall, chime and antique clocks; 
one who can do some engraving and 
jewelry work preferred. Address “Q., 


1357,” care Jewelers’ Circular. 





WANTED, first class combination platinum 
worker and diamond setter, for trade shop 
in large Southern city; only a steady high 
class workman considered; state salary, 
age and give references in first letter. 
Address “D., 821,” care Jewelers’ Circular. 


SALESMAN WANTED to 
priced line of Swiss 
lished following among retail 
department stores and novelty 
houses’ preferred. Address 
care Jewelers’ Circular. 





a popular 
an estab- 
jewelers, 
premium 
“M., 1239,” 


carry 
watches; 





WATCHMAKER; credit jeweler in Virginia 
city needs combination man, watchmaker, 


engraver, diamond setter and salesman, 
neat appearance; furnish photo and full 
particulars in first letter. Address “K., 


Jewelers’ Circular. 


i3,”’ care 





WANTED AT ONCE, first class watchmaker 
engraver, jeweler and diamond setter; good 
habits; permanent position; fifty dollar: 





per week; reference and sample engraving 
n first letter. Rufus D. Lewis, Spartan- 
burg, S. C. 

LEHMAN BROTHERS, 197 Grand Street 
New York, are open for a reliable repre 
sentative for greater New York for thei: 
popular priced line of silver plated hollow 
and pewter ware and electric appliance: 
straight commission basis. 





WANTED, bookkeeper, office assistant with 
knowledge of typewriting; must be experi- 
ced and efficient; write giving full par 
ticulars regarding age, experience, salarv 
expected, references, etc. Sandvik Watch 
; Co., Inc., 88 Park Place, New York. 


en 


epi 
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HELP WANTED—Continued 





RETAIL SALESMAN of pleasing personal- 
ity, Fifth Avenue personal clientele, re- 
quired to join long established firm con- 
ducting a private jewelry and silver busi- 

ness. Address “B., 1175,” care Jewelers’ 

Circular. 





JEWELRY EXECUTIVE, to take charge of 
production and sales; manufacturers of 
rings and jewelry specialties for over fifty 
years; must have ability to build up sales, 
understand help, know cost and put com- 
pany on a paying basis. Reply in detail 
to “O., 1301,” care Jewelers’ Circular. 





STONE SALESMAN, acquainted with trade 
that uses precious and _ semi-precious 
stones; territory New York, Newark, and 
Providence; can offer an interest in the 
business for small investment; good op- 
portunity for right man. Address “A., 
1386,” care Jewelers’ Circular. 





SALESMAN WANTED to represent well 
known concern manufacturing a line of 


fine platinum watch cases; must have fol- 
lowing in New York City and out of town; 
line can be carried exclusively or as a side 
line. Address “G., 1376,’ care Jewelers’ 
Circular. 





PERMANENT POSITION OPEN for credit 
store manager; one of the finest stores in 
Northern Central Pennsylvania; charter 
members of National Credit Jewelers As- 
sociation; state experience, salary ex- 
pected and references; would prefer per- 
sonal interview. Address “P., 1152,” care 
Jewelers’ Circular. 





for Chicago and Mid- 
dle West, also one for Pacific Coast, to 
carry a complete line of ladies’ diamond 
mountings and stone rings, cameo brooches 
and bar pins in 14kt and 18kt gold in our 
own designs, not findings, to the jobbing 
trade; strictly commission basis. Address 
“L., 13851,” care Jewelers’ Circular. 


REPRESENTATIVE 





WANTED for New York retail jewelry store, 
good watch, clock and jewelry repair man, 
able to handle trade and sell; excellent 
opportunity for advancement; permanent 
position for an aggressive man; write fully 
stating experience, age and salary wanted ; 
one speaking Italian preferred. Address 
“Y., 1371,” care Jewelers’ Circular. 





NATIONALLY ADVERTISED watch line 
requires assistant salesman to _ travel 
out of Los Angeles and Seattle; appli- 
cants will be interviewed on Coast; 
state essential facts. P. O. Box 503, 
Sta. C, Los Angeles, Calif. 





WANTED, first class jeweler, for large storé 
in large city in New York State; one who 
is experienced to do all kinds of high grade 
repairing and diamond setting and take 
charge of shop with two jewelers; salary 
$45 to $50 per week; permanent position 
for high grade man; best of references 
required; give full information with ap 
plication. Address “G., 1276,” care Jewel 
ers’ Circular. 





WANT young experienced man to work in 
established cash and credit jewelry store; 
must be capable of judging credit, collec- 
tion; willing go out and see his trade: a 
man who is not afraid to work; salary and 
commission; state age, experience, and be 
able to furnish bond if necessary; send all 
particulars and photo; applicant must 
be a good salesman, window trimmer and 
above all a gentleman. Lipson’s Jewelry 
Store, Fairmont, W. Va. 





OPTOMETRIST WANTED, registered in 
Ohio, one with sales experience in 
credit jewelry store, or combination 
watchmaker preferred; good steady 

position to right man; good pay; by 

firm who gives their optical depart- 
ment real backing. Write Rotbart 

Bros., 2070 E. Ninth St., Cleveland, 

Ohio. 








Hor Sale. 


Stores, Stocks and Businesses 
5c. a word; minimum charge, $1.25 


For Dale. 


Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 








CALIFORNIA, jewelry stock and fixtures; 
long lease, small rent; retiring from busi- 
ness; $2,500 will handle. C. Weare, Braw- 
ley, Calif. 


JEWELRY STORE IN BRONX, established 
12 years, including safe and fixtures, 
$1,500; no stock; repairs $75 week. Ad- 
dress “C., 1381,’ care Jewelers’ Circular. 


SPLENDID OPPORTUNITY for right party ; 
jewelry and novelty store, established, in 
Bronx; excellent trade; fine fixtures; with 
or without stock. Address “P., 1101,’’ care 
Jewelers’ Circular. 


STORE in 











Brooklyn, N. Y 


JEWELRY ” 
busi- 


established 15 years; retiring from | 
ness; rent $50; turnover $14,000; $5,000 
will handle. Address “O. L. R., 1131,” care 


Jewelers’ Circular. 

FOR SALE, old established jewelry store in 
one of the best towns in West Tennessee ; 
doing good business and making money; 
five to six thousand dollars will handle 
Address “M., 1298,” care Jewelers’ Circular 








$250 WILL BUY small jewelry store at sub- 
way station; $350 repairs monthly; plenty 
sales; rent $40; owner going out of busi- 
ness: call evenings. Harris, 408 53rd St., 
Brooklyn, N. Y. 





SMALL high class jewelry store in suburb 
of New York, doing a good volume of 
business, with up to date stock and fix- 
tures; excellent repair department; pres- 
ent owner starting in new business. Ad- 
dress “X., 1168.” care Jewelers’ Circular. 


WATCHMAKER, store for sale; 10,000 pop- 
ulation; only two jewelers in town; along- 
side high class moving pictures; 35 min- 
utes from New York; no dealers; rent $65; 








long lease. Address “‘D., 965,’’ care Jewel- 
ers’ Circular. 

SEVEN YEAR ESTABLISHED jewelry 
store, on main street, for sale at a sacri 
fice, with or without stock; lots of 
transient trade, plenty of repairs; good 
income for the right party; cheap rent. 


Jack Rutstein, 15 W. Chippewa St., Buffalo, 





JEWELRY AND NOVELTY STORE for 
sale; wonderfully located in the neighbor- 
hood of 23rd St. and 4th Ave., New York 
City; fine fixtures, good repair trade and 
up to the minute stock; a splendid oppor- 
tunity for the right man; excellent trade. 
Address “J., 1347,” care Jewelers’ Circular. 


AN ESTABLISHED JEWELRY STORE 
with wonderful possibilities in a town of 
7,000 population in the prosperous San 
Joaquin Valley; stock and fixtures will 
inventory about $5,000: we recommend 
this as a real opportunity; can arrange 
terms. Apply A. I. Hall & Son, 150 Post 
St., San Francisco, Calif. 








FOR SALE, jewelry stock and fixtures; in- 
voice around $12,000: liberal discount off 
invoice, or will sell the fixtures and part 
of stock; this store is well located in a 
good county seat town of 13,000 popula- 
tion in Central West Texas; I own two 
stores and am going to dispose of this one; 
will give terms to proper party: better in- 
vestigate this ome. Address “F., 1335,” 

care Jewelers’ Circular. 


UP TO DATE JEWELRY STORE in good 
location in Cleveland; dealer compelled to 
retire on account of stroke; watch work 
two hundred per month up; will sell fix- 
tures only if desired; large burglar proof 
safe, good show cases, cash register, add- 
ing machine; all complete for continuing 
an established business: rent $150 a 
month. Address Wagner-Gilger-Cohn Co., 
Wholesale Jewelers, 416 Hippodrome Bldg., 
Cleveland, Ohio. 


LOAN OFFICE and jewelry store; owner 
retiring; established 40 years at same 
location on prominent business street; 
loans made on jewelry only which aver- 
age over one million dollars per year for 
the past six years; purchase of stock 
optional; window jewelry sales more 
than cover all overhead expenses. For 
further details write “X.Y.Z., 1083,” 


care Jewelers’ Circular. 











FOR SALE, horseshoe counter and engravo- 
graph, in first class condition. J. E. Gary, 
Victoria, Va. 


SAFE SUITABLE FOR JEWELER, bar- 
gain. Martin, 193 Centre St., New 
York. Canal 2795. 


FOR SALE, Howard street clock, two dials; 
$400 f.0.b.; cost $800. Address Clarence 
E. Daniels, Rockland, Me. 


JEWELERS’ SAFE with double doors and 
chest ; will sell cheap to quick buyer. Phone 
Circle 6220, or call at 1355 Sixth Ave., 
New York. 














WATCH MANUFACTURER, movements 5%, 
83%, 6%, 10%, 19 flat, prima, lever 15 j., 
round, oval; good prices. Monnin & Cie, 
Porrentruy, Switzerland. 





WAZTCHMAK®R’S LATHE, standard make, 


52 chucks, T-rest, tail stock and lathe, 
motor like new, $75. Wearer & Criswell, 


5104 Penn Ave., Pittsburgh, Pa. 


DIAMOND IMPORTER will sell complete 
office furnitures; desirable office with three 
windows may be rented; very low rent. 
Room 800, 68 Nassau St., New York. 


SAFES, burglar and fireproof, at unheard 
of prices; terms to suit. Acme, 44 
be 29th St., New York. Bogardus 


BH. HOWARD, 23J, Series O, 18k gold open 
face case, 16 size; new, never used, orig- 
inal box and certificate; first offer of 
$85 buys it. Address “G., 1190,” care 
Jewelers’ Circular. 

















CASH REGISTER for sale; built for retai) 
jeweler; keys for all departments; two 
years old, excellent condition; cost $295; 


sell for $175. The Richter & Phillips Co. 
Temple Bar Bldg., Cincinnati, Ohio. 


WIDOW WILL SACRIFICE $1,100 worth 
watchmaker’s tools, excellent condition, for 
$450; many watch, jewelry findings; list on 
request. Mrs. A. Conradi, 30 Pershing 
Drive, Clarendon, Virginia. 








FIXTURES, consisting of four floor cases, 
four wall cases, five watch and jeweler’s 
benches, watch and jewelry material and 
machinery, worth $3,000, will sell for 
$1,500; sell all or part. Address C. B. 
Johnston, Trinidad, Colo. 


Business @pportunities. 


5c. a word; minimum charge, $1.25 











EVERY EFFORT is made by The Jewelers’ 
Circular to keep its advertising columns 
clean. Advertisers under Business Oppor- 
tunities, etc., must furnish trade references. 
Announcements must pass the strict censor- 
ship requirements of The Jewelers’ Circular. 








MR, JEWELER, do you want cash for your 
stocks and fixtures. Write or wire, J. A. 
ma 415 Swetland Building, Cleveland, 

Oo. 


HIGHEST CASH PRICES PAID for 
diamonds and diamond jewelry; bank 
references given. I. Efrus, 12 John 


St., New York. 


DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
S. Siegel & Co., Keith Theater Bldg., Cin- 
cinnati, Ohio. 


ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 602 Province Bldg., 
Boston, Mass. 














I PAY HIGHEST CASH PRICES for 
jewelry, stock and fixtures; communiciate 
at my expense before you sell. S. A. Kap- 
lan, Room 95, 373 Washington St., Boston, 
Mass. 





(Special Notices continued on page 96) 
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Special Notices. 


(Continued from page 95) 


Wanted to Purchase. 


5c. a word; minimum charge, $1.25 








BUSINESS OPPORTUNITIES—Cont. 

I HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 
sell. Isaac Rich, Room 516, 387 
Washington St., Boston, Mass. 








ESTABLISHED JEWELRY STORE near 
New York City; must have long lease and 





reasonable rent. Address “H., 811,” care 
Jewelers’ Circular. 
WANTED, CURB CLOCK with two dials; 


must be a bargain; state make and price. 
Peoples Jewelry Co., 310 St. Clair St, 
Toledo, Ohio. 








WOULD LIKE TO BUY jewelry store in 
town of no less than 5000 population in 
New York or Pennsylvania state; will pay 
spot cash; must be good repair place. 
Address “C., 1321,’”’ care Jewelers’ Circular. 


WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a posi- 
tion to pay you more than anybody; 
check by return mail; begt bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, IIl. 

CREDIT JEWELER in large Virginia city, 
200,000 population, has second floor suit- 
able for jeweler’s trade shop; rent free 
for jewelry repairs; good opportunity for 
live wire to establish trade shop. Address 
“H., 1291,” care Jewelers’ Circular. 


WE PAY MORE; before selling your 
jewelry stock or fixtures, see us; small 
er large stock; we will see you per- 
sonally at our own expense and give 
you a bona fide cash offer; (or send 
surplus stock and get cash by return 
mail); best references. Colmes Broth- 
ers, 11 Beacon St., Boston, Mass. 


HIGHEST CASH PRICES PAID for your 
surplus stock of diamonds, watches and 
jewelry; send your stock to me and 
receive money by return mail: national 
bank references; all business strictly con- 
fidential. Emil Noel, 29 E. Madison St., 
Chicago, Ill. 


WE PAY highest spot cash prices for 
complete jewelry stores. Do you want 
to retire from business? Do you wish 
to raise ready cash or close out your 
old stock? No matter what your prob- 
lem might be, we can solve it for you; 
write, wire or phone 8-2251 for imme- 
diate action. Perel & Lowenstein, 144 
South Main St., Memphis, Tennessee. 




















ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage; rating and references of the 
highest order. Van Praag & Co., 545 
Broadway, New York, established 1889. 


ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg., Chicago, Ill. 


DO YOU WANT TO REALIZE MORE for 
your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you can 
profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; all 
correspondence kept in strictest confidence; 
ship your dead or surplus stock to us, 
express collect and realize the cash by 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory; but others have been 
satisfied, so no doubt you will be too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and receive your. cash. 
— Bros., 333 Washington St., Boston, 

ass. 











Special Order Work and 
Repairs for the Trade. 


5c. a word; minimum charge, $1.25 





BEADS RESTRUNG FOR THE TRADE; 
pearls, crystals, novelty, gold; $0.35 to 
$1.50; finest material used; 48-hour ser- 
vice. Mary E. Steves, 957 Maple St., Fall 
River, Mass. 





GUN REPAIR WORK for the trade; expert 
shotgun, rifle, revolver and automatic 
pistol repair work; send for wholesale gun 





and ammunition catalogue. F, Stoeger 
Inc., 509 Fifth Ave., New York. 
DIES AND TOOLS of every description, 


ring mountings, class pins, emblems, etc. ; 

production engineering; modern methods 

used; estimates cheerfully given. F. 

— 114 W. Sixth St., Cincinnati, 
io. 


Watch Work for the Trade. 


5c. a word; minimum charge, $1.25 














WANTED, WATCH REPAIRING for the 
trade; price list and reference on re- 
quest; special service when wanted; 
try us. E. P. Clark, 620 Miami Savings 
Bldg., Dayton, Ohio. 


To Let. 


5c. a word; minimum charge, $1.25 

















OF OFFICE, very desirable; nice 
reasonable rent; watchmaker on 
Room 801, 9 Maiden Lane, New 


PART 
light ; 
premises. 
York. 





OFFICE SPACE, large half of office; good 
light for watchmaker or engraver, jewelry 
jobber, any line of business; $40. Room 
1105, 12 John St., New York 





DESIRABLE SPACE TO LET, partitioned, 
very light, suitable for watchmaker, also 
setter, jeweler, engraver, dealer; rent very 
reasonable. Room 1202, 64 W. 48th St 
New York. 

WINDOW SPACE FOR RENT, suitable fo1 
watchmaker or jewelry repairer; two 
seater bench on premises. M. Barnett, 155 
Canal St., one flight up, Corner Bower, 
New York. Telephone Dry Dock 2130. 





TO LET, OFFICE SPACE approximately 
1000 square feet; also smaller office 600 
sq. ft.; very desirable; reasonable rental. 
Joseph Fahys & Co., 5th Floor, 20 W. 47th 
St., New York. 








Some business papers are 
really read; The Jewelers’ 
Circular is one of them— 
which is explained by the 
effectiveness of the CLAS- 
SIFIED SECTION. Why 


not use it yourself? 





We Will Buy-- 


your entire business or part 
of your stock and also estates, 
and will pay highest cash for 
same; records show we 
bought out some of the larg- 
est concerns throughout the 
United States; bank and mer- 
cantile references of the high- 
est character; it will be to 
your advantage to communi- 
cate with us. 


BROOKLYN 


PURCHASING SYNDICATE 


FRANK WALKER, PROPRIETOR 
610 Broadway Brooklyn, N. Y. 
32 Years at the Same Address 


EE eS 








THE WASHBURN 


MAGIC NUT 
for EAR STUDS—SCARF PINS, ete. 


Now Made in 
18K. WHITE GOLD 
Platinum—18K.—14K.—14K. R.P.—Sterling 
SAFETY CATCH 
Open For Brooches, etc. Closed 
18K. White. 18K., 14K., Large and Small Size. 
Descriptive Circular on Application 
Pearl Drilling, Stringing and Adj. a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN Ney"vosk 


r 

















Jobbers Attention!!! 
All our material for American and 
Swiss Watches sold at Astonishingly 
Low Prices. 
(Send for Price List) 
ROSENBERG MFG. CO. 
132 Nassau St., New York City 








HAIRSPRINGS? 


Go to a specialist with your hair- 
spring troubles. Just send balance 
wheel and bridge, stud and collet to 
vibrate Flat or Breguet hairsprings, 
Swiss and American, all sizes. 


SWISS HAIRSPRING SERVICE, Inc. 
116 Nassau Street, New York City 











Office: 107% Broadway 


JEWELRY 


AUCTIONEER 


MILTON B. WITT 


FARGO, N. DAK. 


References—Merchants’ National Bank, or 
Royal Jewelers’, Fargo. 


Phone 435 

















Buyers’ Directory 
$1.00 Postpaid 
Jewelers Publishing Corp. 
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“AMERICA’S LEADING JEWELRY AUCTIONEER” 
14 Maiden Lane JAM ES a HAN D New York 


Telephone Cable Address 
Hitchcock 0288 “Handsale” New York 







FIRST BY MERIT 


The Hand contribution to the cause of honest retailing is the Hand Auction! A 
dignified sale, the advertising value of which, and the stimulation of yourself and 
your clerks to Better Salesmanship and more up-to-date Merchandising following 
the sale, will be worth Ten times its Cost! You can prove our Leadership by 
investigating our record! We must stand or fall on that record! The actual facts 
and figures are an illuminating record of unequalled success in the field of auction- 
eering. The customers we have served; the wholesale jewelers who know us per- 
sonally; the Banks and Trust Cos. and United States and Canadian Courts who 
have placed in our hands Estates for liquidation; these can furnish the evidence 
upon which you must decide who is best fitted by character, by experience and by 
proved ability to conduct your sale. You are advised and helped in every way by 
one who, because of long experience in adjusting the financial ills of his thousands 
of clients, is able to give you the kind of help that will mean to you a Hopeful 
Prospect of Future Prosperity! 


Hand conducts all sales personally! No substitutes! Hand can sell only your 
own stock! No inferior merchandise sold under your reputation! Associated and 
conducting all sales with me is Mr. Chas. J. Wilbur, an auctioneer of great talent! 



























IN CANADA! 


EWART, SCOTT, KELLEY & KELLEY, 114 Metcalf St., 










Barristers, Solicitors Ottawa, Canada 
To James L. Hand, Esq. ! 
Auctioneer, IN CUBA! 
ear tie — ates From the “JmwELERS’ CIRCULAR,” April 4, 1929 
} i James L. Hand, Jewelry Auctioneer, 14 Maiden Lane, New 





For the past few weeks, you have been conducting for 
clients of mine an auction sale of a jewelry stock in this city. 
I do not wish to let this opportunity pass without conveying 


York, while conducting a stock reduction sale for L. H. Rowe, 
Daytona Beach, Fla., was recently called to Havana, Cuba, 


my clients’ appreciation of the manner in which you have to sell the art collection belonging to Francis Faurez, a 
handled this sale. Throughout you have looked after their prominent sugar planter. Despite the fact that two-thirds 


interests and your dealings both with themselves and with of Mr. Hand’s audience spoke only Spanish the sale was a 
the public have been fair and above reproach. success. He had interpreters on the floor to assist him with 


















You are at liberty at any time to refer to me any enquiries the sale. 
from prospective clients in this district. I shall be only too After disposing of this collection, Mr. Hand returned to 
glad to advise such people of the manner in which you have New York, and last Tuesday night left for Ottawa, Can., to 
conducted this sale in Ottawa. sell out the stock of C. A. Olmstead & Sons, in business in 
With best wishes to both yourself and Mr. Wilbur, that place for many ~ears. 
LEE A. KELLEY. 













The aggregate stocks of fifty representative stores, selected at random from the many satisfied Hand clients, amounted to 


OVER FIVE MILLION DOLLARS! 


No Doubt the Largest Selling Record of Any Auctioneer in America: 


































Square Deal Miller, Detroit, Mich. Henry Healy, Brooklyn, N. Y. Jreen-Joyce Co., Columbus, O. 
Estate C. L. Haskins, Saratoga Springs, N. Y. J. W. Nichols, Uniontown, Pa. Geo. Kapp, Toledo, O 
Jos. Reininger Estate, Easton, Pa., for Easton Trust R. 8S. & J. D. Paterson, Pt. Huron, Mich. W. A. Sturgeon Co., Detroit, Mich 

Co., Executors. August Jacobs, Quincy, III. L. W. Vilsack, Pittsburgh, Pa. 
A. C. Thomas Jewelry Co., Wheeling, West Va. Harvey Fritz, Oil City, Pa. H. J. Lohmiller, Escanaba, Mich. 
F. W. Hoffman Estate, Albany, New York. Chambers & Stewart, Mt. Clemens, Mich. Wentz & Price, Sharon, Pa. 
David Goldman, Milwaukee, Wis. H. J. Bridger, Brooklyn, N. Y. R. J. 8. Roehm, Detroit, Mich. 
J. Chas. Ernst, Charleston, West Va. Estate of S. Goodman, New Haven, Conn. William Frasier, Durham, N. C. 
Kranich Beros., York, Pa. Hasbrook China Co., Columbus, O. Geo. W. Feldman, Franklin, Pa. 
Davis & Freeman, Atlanta, Ga. H. J. Shupp, Wilkes-Barre, Pa. Philip Present, Rochester, N. Y. 
Hadley B. Dodge, Lynn, Mass. A. E. Seidel, Pittsburgh, East Liberty, Pa. Emil H. Leffert, Council Bluffs, Iowa. 
Stelfox Co., Austin, Texas. F. C. Kaekel, Prop., Werner Jewelry Store, Grand C. J. Hueg, Jersey City, N. J. 
C. E. Wheelock & Co., Peoria, III. Rapids, Mich. Taylor Chapin, Oneida. N. Y. 
The Fred Brodegaard Co., Omaha, Neb. Welte & Wieting, Peoria, Ill. Castelberg’s, Chester, Pa. 
J. M. & W. Westwater, Columbus, O. E. C. Wettengel’s Gem, Cincinnati, 0O. Henricksen Jewelry Co., Duluth, Minn. 
Duhme Jewelry Co., Cincinnati, O. Holts, Incorporated, 4 ‘sales, Newark, Paterson, New E. Gundlach & Co., Hartford, Conn. 
Freidberg’s, Detroit, Mich. Brunswick and Plainfield, N. J. Owens-Cotter Co., Tampa, Fla 
A. Thoma & Sons, Piqua, Ohio. J. D. Wood & Co., Lancaster, Pa. Button-Oliphant Co., Bridgeport, Conn 
Kingsbacher Bros., Pittsburgh, Pa. Desboullons, Savannah, Georgia. L. H. Rowe & Co., Daytona Beach, Fla 
Edwards Jewelry Store, Pittsfield, Mass. Chas. L. Bryant, Danbury, Conn. W. G. Corwin, Southampton, Long Island. 
0. J. Fuchs, Chillicothe, 0. Cross Co., Chester, Pa. Wm. H. Enhaus & Son, New York City. 
Wells & Wikander, New Haven, Conn. Estate Chas. Hartdegen, Newark, N. J. BE. H. Wetherhold & Son, Allentown, Pa. 
Meyer-Leach Jewelry Co., Chattanooga, Tenn. Carl Mayer Co., Austin. Texas. Scott & Bousquet, Montreal, Canada 
C. R. Bennett Co., Palm Beach, Fla. Narcisse Beaudry, Montreal, Canada. Olmstead & Son, Ottawa, Canada. 

E. J. Sheer, Rochester, N 








Investigate the Record, the Character, the Financial Responsibility of the man to whom you entrust not only your stock but your 
reputation as well. 






Be sure he is the kind of man you wish behind your counter, the type you can 





















safely introduce to your friends and customers—one to whom you can trust your 
SEND TO-DAY reputation and business welfare. 
FOR THE It tells of the methods that have made a SALES” we —— as 
ee ” It gives facts and figures it is essential you should know before deciding who sha 
HANDBOOK ON AUCTIONS conduct your sale. Every statement in this interesting book is based upon facts 
IT’S YOURS FOR THE ASKING and every statement can be proved by the written word of reputable jewelers. 
SEND FOR IT TODAY. 












To all Jewelers, no matter how large or small their stocks, the Hand services and methods are available! 
WRITE ME TODAY! DO IT NOW! 
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Important 
Auction Notice 
to the Trade 


Liquidating Sale 





The Bonner Mfg. Co. established over 50 
years with a splendid reputation, Liquidating 
and Retiring, on premises 87 Maiden Lane, 
7th Floor, N. Y. C., will be offered at public 
auction in suitable trade lots without limit or 
reserve, beginning TUESDAY, FEBRUARY 
4th, 1930, at 10:30 A. M. and continuing the 
following days until sold. 


The stock consists of an unusual line of Plati- 
num Mounted Diamond Jewelry and Plati- 
num Diamond Mountings, also a large assort- 
ment of Ladies and Gents 18Kt. Ring Mount- 
ings of various designs and exquisite work- 
manship. 


The factory and plant for the manufacturing 
of jewelry are complete in every detail, and 
will also be offered at auction in suitable 
trade lots. Office Furniture and Equipment, 
safes, diamond and jewelers’ scales, type- 
writers, etc., and everything pertaining to a 
large reputable concern. 


Inventory in its entirety, Quarter of a Mil- 
lion Dollars ($250,000.) 


Special Notice. To describe in detail the en- 
tire stock and plant would require columns of 
literature, as the Bonner Mfg. Co. is known 
to every leading jeweler and manufacturer 
throughout the United States for their ex- 
cellent workmanship and their splendid repu- 
tation. Therefore, avail yourselves of this 
opportunity as a sale of this kind is rarely, 
if ever, offered at public auction to the trade. 


Note. The above will be open and displayed 
on free view for your inspection with a full 
descriptive catalogue at 87 Maiden Lane, 7th 
Floor, N. Y. C., their establishment, begin- 
ning Friday, January 31st, Saturday, Feb- 
ruary Ist, and Monday, February 3rd, each 
day from 10 A. M. until 4 P. M. Sale by 
order of Bonner Mfg. Co., Liquidating. 


Brooklyn Purchasing 
Syndicate 


Frank Walker, Auctioneer 


Office Bldg. 610 Broadway, Brooklyn, N. Y. 
Pulaski 1798 


Telephone: 
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ROYAL WORTH 


(formerly The Pennsylvania) 


ON THE SHORES OF LAKE WORTH 


WEST PALM BEACH 
FLORIDA 


A LUXURIOUS, modern fire- 
proof hotel in a setting of tropical palms 
and vari-colored flowers. 


European Plan. Courtesy cards to Golf 
Courses. Booklet sent on request. 


HENRY J. DYNES, Manager 





=—— 


ONE OF THE FLORIDA- COLLIER COAST HOTELS 


Hotel Manatee River, Bradenton Hotel Royal Worth, West Palm Beach 
Hotel Sarasota Terrace, Sarasota Hotel Dixie Court, West Palm Beach 
Hotel Lakeland Terrace, Lakeland Hotel Floridan, Tampa 

Hotel Tampa Terrace, Tampa 


HOSTS OF THE FLORIDA COASTS 


















THE HAMMOND 
SYNCHRONOUS 
ELECTRIC CLOCK 


is a new kind of timepiece made 
to take advantage of the free time 
service now being supplied by 
most Power Companies. 

It is put into service by merely 
plugging into any convenient lisht 
socket and setting in the usual 
manner. Thereafter*the same 
electricity that drives the clock also 
regulates it so that it tells off Ob- 
servatory Time. This modern 
timepiece requires none of the 
usual attention such as winding 
oiling or regulating. 


Hammond Clocks are 
not REGULATED at 
the factory. The search 
for accuracy begins in 
the electrical labora- 
tory and is based on 
the unvarying accuracy of the pulsations in the alternat- 
ing current. Before a Hammond Clock is assembled, it 
is a forgone conclusion that it will run at exactly the cor- 
rect speed—a marvel of electrical engineering. 


The photo shows part of the C. J. A. Gothic Models in the factory 
and a close-up view showing the monocram on the dial. 


Selected by the Chicago Jewelers’ Association— 


This clock was the official souvenir for one thousand 


guests at the 52nd annual banquet and Time Pageant. 


A beautiful ornament for any home but what is more 
important, a perfect timekeeper—electrically driven and 


electrically regulated, of course. 


Men close to the clock business offer the opinion that 
the Synchronous Electric Clock will replace the old style 
spring clock. 

The Gothic Model is one of the many beautiful patterns 
in the Hammond Line. Retail prices range from $9.75 
to $32.50. 


Your jewelry jobber can supply Hammond Clocks from 
stock, or write The Hammond Clock Company, 4115 Ravens- 


wood Avenue, Chicago, Illinois. 
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| 8 8 | Tempo, inspired by the new rhythm, the quickened pace of life today, | 8 8 | 
ame A i ti i is the second of the modern patterns created for this famous Silver- Tt 
ware line. It will be presented only through those dealers who 
have been selected to participate in the fuller cooperation, the 


protection and profit afforded by the new plan of direct selling. 
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